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Progress in Chicago: One of the newest and most mod- 
ern drive-in call offices in the nation was constructed 
to solve a traffic problem. Since the change, over-the- 
counter sales have doubled. See Progress Laundry’s 


story in this issue 


we 





In this issue... 


How to do 3,000,000 shirts a year 
Air pollution and the laundry 
What have you heard about coin-ops? 





This we believe: 
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~ builds business. People want the best. 
Using APACHE or ARLAC is your best 
approach to top-quality washing. 
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That’s right! You can RINSE IN COLD WATER, without additive, when 
you use one of Wyandotte’s CMC-promoted alkalies — APpacnE or ARLAc. 
It’s being done right now in laundries everywhere! They both provide 
high soil suspension. 

These special soap builders turn out top-quality work at low use-cost. 
You get soil suspension that provides high whiteness retention; low tensile- 
strength loss! 


APACH t — contains penetrating oils and phosphates for stain 


removal. Promoted with CMC to give clothes that extra whiteness and 
sparkle. Eliminates soap on the break! 


ARLAC —for soap savings up to 20% to 30%. Promoted with 


CMC to give maximum whiteness retention. Excellent without soap on 
the break! 

You can use Apacne or ArLAc in Wyandotte’s famous money-saving 
“one-shot” formula that controls use amounts, saves time, and provides 
cold-water rinsing! Ask your Wyandotte representative for a convincing 
demonstration! Wyandotte Chemicals Corporation, Wyandotte, Michigan. 
Also Los Nietos, California. Offices in principal cities. 
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SPECIALISTS IN LAUNDRY WASHING PRODUCTS 

















Here’s the latest in panel truck 
space, grace and power—a new 
1959 Chevy! 







THE BEST YET OF THE BEST SELLERS.ee For '59, America’s mos! popular truck fine brings 
you the foughest trucks that ever bore the Chevy 


name! They're here with a host of new features. . . 
with more hardworking heft and hustle than 
ever before! 
Here is the soundest, savingest, sharpest looking 
ASK “ FORCE i b line of haulers that ever hustled a load! For 





evidence, consider Chevy’s handsome panel 
models for ’59. They offer up to 213 cubic feet of 
load space, and there’s a new thriftier edition of 
the Thriftmaster 6 under the hood! It delivers 
up to 10% greater fuel economy—up to 20% 
with new maximum economy option.* 


Or take the ’59 Step-Vans: new door-to-door 
delivery units that come equipped with big 
7 walk-in bodies. 

And there’s good news in the medium- and 
heavy-duty models, too. You’ll find new V8 
power . . . axles, transmissions, frames and 
brakes that are refined and improved to whip 
the toughest runs. 








Whether your truck is a light-, medium-, or 
heavy-duty job, these are trucks you’ve got to 
see! They’re on display right now at your 
Chevy dealer’s. . . . Chevrolet Division of 


General Motors, Detroit 2, Michigan. 
*Optional at extra cost. 





Chevrolet’s new El Camino combines fresh beauty 
with a husky pickup box that’s 7614” long, 
641 4 ” wide. 


NEW MIGHT, NEW MODELS, NEW MONEY-SAVING POWER! 
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3,000,000 Shirts a Year 


Honor-winning a 
laundry to go after sh 


Ne ge ee aE By Helen Jones Rea 
tells how Swan Cleaners of Columbus revamped its 
irts in a big way } 
Why Do More Customers Cross the Street? ......... By Hezry Yeates 

In Progress Laundry’s case, drive-in patrons want to get on the other side 
where it’s safer and more convenient 
Air Pollution: Will You Face This Problem? ....... . By Henry Mozdzer 


More and more cities are making efforts to clear their skies of pollutants. 
Here’s a case history involving a linen supply plant 


It Costs Money to Run Obsolete Equipment ........... By Lou Bellew 

. ..But Sometimes You Have To Make It Do! ......... By Lou Bellew 

Operating Costs in a Hospital Laundry ............ By Harry Yeates 
New management cuts them by modernizing both methods and personnel 
relations 


What Have You Heard About Coin-Ops? By Henry Mozdzer 


Many professional laundrymen have their “reasons” for not going into this 
field, but what are the facts? 


Getting Air To Your Compressor Plant ......... By Joseph C. McCabe 


Another practical article designed to help plantowners make best use of 
their auxiliary equipment 


CONVENTIONS 


New England Clinic 
What's Ahead in Launderable Textiles 
What Does a Hospital Administrator Expect of His Laundry Manager? . 


Oregonians Get Peek at MR 


DEPARTMENTS 
New Products and Literature . . 4 Rhapsody in Bellew ........ 
RE og hn ss hs bw boo Rees News From the Allied Trades . 
Laundry Business Trends ..... ee: RS, ae 
ee eee 50 Convention Calendar ....... 
For Your Information ....... 50 Index to Advertisers ........ 
Laundry News Notes ........ nO MS, so ks es pean 
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MAIL CHANGES OF ADDRESS AND 
SUBSCRIPTION ORDERS TO: 
Business Papers Division, Reuben H. 
Donnelley Corp., 305 East 45th 
Street, New York 17, New York. 
Change of address should reach us 

one month in advance. 
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Look at It This Way 


Last month we made some brief mention 
of a union-management route salesmen’s 
training program that is currently being 
conducted in the metropolitan New York 
area. One of the objectives of the pro- 
gram is to give the men a new slant on 
their jobs. 

Take the matter of commissions for 
example. The typical route salesman 
who gets 15 percent isn’t going to knock 
himself out going after $2 orders if he 
feels that such a stop will only net him 
30 cents for his efforts. The thing he 
forgets, however, is that this 30 cents is 
not a lump sum. He actually gets 30 
cents each time he services the account. 

The training program reminds him of 
this fact. It points out that in the course 
of a year, one weekly $2 bundle will 
raise his annual income by $15. 

At this stage, it’s easy to picture the 
men making mental calculations trying 
to figure out how many more $2 cus- 
tomers they would have to get in order 
to raise their incomes another $500 or 
$1,000 a year. (Just over 33 and 66.) 


Of course, a lot of new customers 
would send in larger orders. So to 
simplify the calculations still further, 


the school has come up with a simple 
rule of thumb which enables the route 
salesman to figure the annual value of 
each stop in commissions as he makes it. 

Every new stop is worth approxi- 
mately seven times the amount of the 
first order. In other words, if a man gets 
a $3 order and services it every week 
for a year, his commission for the stop 
will amount to $3 times seven or roughly 
$21 at the end of a year. 

While nothing has really changed, this 
approach teaches a salesman to develop 
a broader outlook on his day-to-day con- 
tacts with customers. At the same time, 
it gives him a healthier respect for those 
small accounts.—Henry Mozdzer 


— 


REPRINT SERVICE FOR OUR 
READERS—Please write promptly if you 
want reprints of any article appearing in 
this issue. Cost is $13 per 100, one side of 
a single sheet; $21 per 100, two sides of a 
single sheet (8% 211). Additional 100's at 
$1.70, one side; 81.90, two sides. Minimum 
order is 100 reprints. For reprints in color 
or reprinted spreads or folders, please 
write for prices and additional informa- 
tion, All prices F.O.B. Lancaster, Pa 
Address the Editor: 

StarcHroom Launory JouRNAL 

305 East 45th Street, New York 17, N. Y 
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by GIBRALTAR of course! 
that outperforms, outlasts 
any other press cover made 





ALL RESINTEX 100 PRESS LONG LASTING — Guaranteed to last at least 12 weeks in actual operation.* 
COVERS are equipped 


with a new type draw 
cord that will last for the 
life of the cover. 


TOUGH — Stands up under any production schedule. 


FLEXIBLE — Has plenty of resiliency and “give”. 





* CONSTANT QUALITY — Due to quality control, possible because 
RESINTEX 100 is avail- of finishing operations all done in our own plant. 
cbse galing ABRASION RESISTANT — Tough fibers made tougher by 
PUNCHED HOLES. Also Gibraltar finishing. 





| available by the yard. 
FINELY WOVEN SURFACE — 


Gives your work a plus... smoother 
ironing. 





4s i BRAL I A a Four claims are based on actual, impartial 


tests by leading laundry and linen supply 
FA of me t Cs plants who were not told what to expect, but 
asked to report their own findings. 
, INC. 


254 — 36th Street, Brooklyn 32, N. Y. Sold Through Leading 
Distributors Everywhere 
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New Metso Packaging 











Philadelphia Quartz Com- 
pany’s dry silicate products are 
now appearing in newly de- 
signed printed multiwall kraft 
paper bags. They are designed 
for easy identification of all PQ 
detergent and dry silicate prod- 
ucts, and association with the 
company. 

Yellow appears as a standard 
color on all packages in a wide 
band across the face of the bag 
and into both gussets. Contrast- 
ing second colors identify the 
individual products. Quick se- 
lection of the right silicate is 
easier through package color 
coding. 

For further information write 
to Philadelphia Quartz Com- 
pany, 1156 Public Ledger Bldg., 
Philadelphia 6, Pa. 


Ductile Iron Strainers 


A new line of pipeline strain- 
ers made of ductile iron is now 
being produced by Strong 
Steam Specialties Division, 
Strong, Carlisle & Hammond. 
These strainers are designed to 
withstand pressure of 600 p.s.i. 
at 650°F, They are available 
for standard pipe sizes from % 
inch to 2 inches. 

According to the manufactur- 
er, ductile iron will bend or 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 











twist but not break in case of 
fire or explosion. This is said to 
make them particularly adapta- 
ble in applications where the 
strength of higher-cost cast steel 
has been previously required. 
For further information write 
to Strong Steam Specialties Di- 
vision, Strong, Carlisle & Ham- 
mond, 508 Sandusky St., Con- 


neaut, Ohio. 


New Walk-In Truck 





Montpelier Manufacturing 
Co., Montpelier, Calif., has in- 
troduced the new 1,000-pound 
Model 75, said to be the first 
U. S. delivery vehicles designed 
primarily for use with V-4 air- 
cooled gasoline engines. The 
engines have been designed by 
Hercules Motors Corporation, 
Canton, Ohio. The trucks will 
also be offered with comparable 
liquid-cooled engines, an- 
nounced Harry A. Schwartz, 
president of Montpelier, for 
those who prefer them. 

Features of the new truck 
include a one-step-high driver’s 
floor for easy access and good 
visibility; a low loading com- 
partment; a_ reinforced fiber- 
glass roof; lightweight fiber- 
glass body panels, and front-end 


bogie assembly for engine, 
transmission, clutch and front 
axle. 


According to Mr. Schwartz, 
the new Hercules four-cylinder 
70 horsepower air-cooled gaso- 
line engine will probably offer 
fuel savings up to 50 percent. 
The engine can be repaired 
without dismounting from the 
bogie unit, and its light weight 
permits the carrying of a heav- 
ier payload. It is said to be 
exceptionally responsive under 
stop-and-start traffic conditions 
and gives the vehicle a cruising 
speed of 50 miles or more per 
hour. 


Edmar Widens Distribution 





Edmar Chemical Company 
has announced wider distribu- 
tion of its Magic Rinse fabric 
softener-additive, according to 
Hilton Simon, sales director. 
The product was previously 
available through distributors 
on a limited basis. Edmar has 
now added several new jobbers, 
and is seeking others to handle 
the increased demand for 
Magic Rinse. 

Added to the washing cycle 
in the final rinse, the product, 
it is claimed, softens fabrics, al- 
lows faster extraction and im- 
proved finishing. Magic Rinse 
is packaged in 50-pound pails. 

For further information, write 
Edmar Chemical Company, 
3939 Valley Rd., Cleveland 9, 
Ohio. 


New Coin-Metered Drier 





A new tumbler-drier for coin- 
metered operation has been 
announced by Hoyt Manu- 
facturing Corporation. Called 
Westport II, the new machine 
is designed to overcome the 
problems of large and small 
loads in coin-metered stores 
since it can handle both equally 
well. 

According to Hoyt, the cus- 
tomer has only to set the new 
feature, called the Loadtrol, to 
indicate the number of washer 
loads she is drying, from one 
to five. The cylinder speed is 
automatically adjusted to give 
the right tumbling action for 
fastest drying, using minimum 
gas. This saves both gas and 
time formerly wasted by tum- 


bling small loads at big-load 
speed. Loadtrol, Hoyt states, 
permits tumbling small loads 
at the right speed for fluffing, 
and on large loads provides 
the faster tumbling speed need- 
ed to lift the garments for piece 
separation and fluff tumbling. 

In addition to the special 
safety and operating controls 
with which Hoyt’s regular line 
of tumbler-driers is equipped, 
the Westport II has a lint filter 
which automatically cleans it- 
self. 

Additional information may 
be obtained by writing to Hoyt 
Manufacturing Corporation, 
Westport, Mass. 


Combats Staph Infections 





Huntington Laboratories, 
Inc., has announced a new 
laundry technique to combat 
staph infections from linen and 
blankets. Huntington test re- 
sults show that blankets and 
linens treated with San Pheno 
X in the first rinse show bac- 
teriostatic activity against both 
Resistant Staph and antibiotic 
sensitive staph. Tests are also 
said to have proved the all- 
purpose germicide will not stain 
or discolor wool and linen when 
laundered under normal meth- 
ods. 

Huntington testing personnel 
recommend laundering by the 
regular procedure with San 
Pheno X added in the final rinse 
just before the sour. For details 
of the procedure and complete 
test results, write to Hunting- 
ton Laboratories, Inc., 970 E. 
Tipton St., Huntington, Ind., 
for Research Bulletin, “San 


Pheno X in the Laundry.” 


Wyandotte Conditioner 


es 





&s 
A new product for fabric 
conditioning which is said to 


Continued on page 66 
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Mistributors Everywhere 


art of a water-fy1i-.) gun assembly 





NEW IMPROVED CISSELL CONDENSER 


¥ Die-Cast of Aluminum in Two Sections 
¥ Eliminate Spray-Gun Clogging 
¥ Clean it in a Matter of Minutes 


Spray Gun Problems? Then, look to the 
scale, lime, corrosion and core sand within 
a sand-cast condenser or water line for 90% 
of the trouble. Cissell has ELIMINATED 
THIS PROBLEM. 


The new Cissell Condenser is DIE-CAST 
OF ALUMINUM. No more trouble from 
core sand found within a sand-cast con- 
denser. Between the two condenser sections, 
sealed with an “O” ring gasket, is a 200 Mesh 
Monel Screen. Here is strainer perfection. 
Grit and sediment cannot pass through hose 
to gun... all foreign matter is eliminated 


... your spray gun performs properly. 


The Cissell Condenser is EASY TO 
CLEAN ... just TAKE IT APART! Solve 
your spray gun problems the easy way with 
the new, improved Cissell Condenser. 





LOWER SECTION UPPER SECTION 


THIS IS IT! The upper and lower sections are 
joined together by cap screws that tightly seal 
the sections into one strong body. Take it apart 
quickly . . . clean and re-install it in a matter 


of minutes! 





W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
Foreign Distributors write Export Dept.— Cable Code “‘CISSELL.” 


Consult Your Jobber 
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BECAUSE IT’S PERTINENT, timely and ap- 
plies to launderers just as well as drycleaners, 
we reprint the following editorial from the De- 
cember issue of National Cleaner & Dyer: 


'59 car — ‘49 pliant 


Many of you will soon be or are already in the market for a 
new automobile. Just what would your reaction be if the 
showroom salesman tried to palm off a 10-year-old car instead 
of the newest model? If you are like most of us, you want a car 
that has all the wonderful improvements that have come about 
in the past decade. You would probably give that salesman a 
pitying glance and move on to another dealer. 

Yet how many cleaners are using that same misguided sales- 
man’s judgment in the operation of their plants? Wonderful 
strides have been made in 10 years in equipment design. Auto- 
matic washer-extractors have slashed labor costs, speeded pro- 
duction. Air presses, modern press padding and plates, plus 
steam-air finishers and late-model spotting boards all contri- 
bute to efficiency and more profits. What’s more important, all 
this equipment adds up to greater customer acceptance of our 
services. 

It is a matter of record that at least 50 percent of equipment 
used in the industry today is obsolete—a lot of it 15, 20 years 
old and older. Our industry has had remarkable growth since 
World War II. The bulk of this increase is due directly to those 
plants that have had the foresight and courage to buy modern 
equipment to replace old wasteful machines. They are the ones 
that have helped the industry by growth from within. They 
have expanded to other outlets and plants, rather than turn 
such opportunities over by default to people from other fields. 

The years ahead offer us the greatest opportunities—and 
challenges—we have ever faced. Buy that ‘59 model car, but 
give serious thought to that 49 model plant. If that isn’t kept 
up to date, your obsolete plant may cause you to drive your 
late-model car to the poorhouse. 


gram — the nonmembers — will 
learn little of the results, since the 


report has been put uti wraps 
and will not be publicized in the 
trade press. 


MR and PR: The widely heralded 


national motivational research 
survey of the laundry industry 
has been completed. The results 
were summarized in a 160-page 
report which went out to partici- 





pating members last month. 

It gives a most revealing and 
challenging picture of our indus- 
try and sets some specific objec- 
tives for the second part of the 
program—namely, the public re- 
lations end which in the long run 
is the most important part. 

Unfortunately, the plants hav- 
ing the most to gain from the pro- 


Membership in the MR and PR 
program is voluntary and open to 
all. Those desiring membership 
should write to the American In- 
stitute of Laundering at Joliet, 
Illinois. Fees are based on laun- 
dry volume with each plant con- 
tributing 75 cents per week for 
each $1,000 of sales. We think it’s 
money well spent. 


Edward B. Wintersteen, Executive Manager 
Henry Mozdzer, Editor 


Lou Bellew, West Coast Editor 

Gerald Whitman, Associate Editor, New York 
Harry Yeates, Associate Editor, Chicago 
Galina Terr, Managing Editor 

Rollin Nelson, Presentation Editor 

Joseph C. McCabe, Engineering Editor 
Louise Mazza, Editorial Assistant 





Thomas J. Hanly, Business Manager 
Frank L. Mack, Circulation Manager 





John J, Martin, General Advertising Manager 
Edward W. Korbel, Advertising Director 
Richard M. Copeland, Midwestern Advertising Manager 


Kenneth R. Harris 
Midwestern Advertising Representative 


Hugh Hollyday, Los Angeles Representative 
Dave Zander, Los Angeles Representative 


William Smith, San Francisco Representative 





Catherine A. Carroll, Production Manacer 


VOLUME 65, NO. 12. 


ithiy by the Business Papers Division, 


The Reuben H. Donnelley Corporation. 305 East 
45th Street, New York 17, N. Y. 


Pehliched 
? 





David L. Herrington, Chairman of the Board; Gaylord Don- 
nelley, Vice-Cheirmon of the Board; Curtiss E. Frank, Presi- 


dent; Albert M. Andersen, Executive Vice-President; ‘Donald 


R. Arnold, Operating Vice- ‘President: Harold P. Harper, Ham 
ilton B. Mit ichell, Giles B. McCollum, Noble Holl, Evert F. 


Nelson, Edward A, O'Rorke, Schuyler D. Hoslett, James H. 
Evans, Vice-Presidents; Fred C. Ash, Secretary-Treasurer and 


General Counsel; Kari G. Clement, Controller. 


New York Executive, Editorial and Advertising Offices, 305 


East 45th Street, New York 17, N. Y. Telephone: ORegon 
9-4000. 


Chicago Editorial and Advertising Offices, 59 East es 
Buren Street, Chicago 5, Illinois. Telephone: WAbesh 2-7738 


West Coast Editorial Office, 4743 Collis Avenue, Los An- 
geles 32, California. Telephone: Clinton 7-441 


West Coast Advertising Representotives: Smith & Hollyday, 
Russ Building, San Francisco 4, California. Telepho: 
brook 2-3723, and 5478 Wilshire Boulevard, Los ‘Angeles 56, 


California, Telephone: WEbster 8-0111. 


STARCHROOM LAUNDRY JOURNAL 








OE ROE WER fn oi HARRIES —«, 





Aldheet Water Systems 
monufactured for ALD by 


A. O. Smith Corp. 





Aldry Oryers 
¢ o 


pas 









manufactured for ALD by 
Westinghouse 





Aldcoin Meters 
monutoctured for ALD by 
H. Greenwold Co., Inc. 


Aldsoft “ater Softeners 
manufactured for ALD by 
Bruner Corp. 





ARE YOU A WIDE-AWAKE, PROFIT-MINDED 
LAUNDRY MAN OR DRY CLEANER? 


Today there are thousands of successful coin- 
metered Westinghouse Laundromat” equipped laun- 
dry stores throughout the country, operated as 
profitable spare time ventures. Many are run by 
non-professionals. With the goodwill that you have 
established, and your professional knowledge of the 
field, you are a natural for success. Why not convert 
part of your present facilities or open a second coin- 
metered laundry store that might work for you 
around the clock—24 hours a day, 7 days a week? 

ALD, Inc. is the national established organization 
that originated and pioneered the coin-metered 
laundry store. Only ALD gives you a complete 
training program and continuous advice. Only ALD 
has planned over 8000 profitable laundry stores and 
has the knowledge essential to the profit and secu- 
rity of your investment. Only ALD has a complete 
network of sales and service centers throughout the 
country, staffed by over 200 field experts who are 


ready to serve you now. 
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ALD, Inc. distributes only the highest in quality 
equipment, chosen for economy and efficiency in 
commercial operation. The companies represented 
on this page are respected world-wide for their fine 
products. 

If you are a profit-minded operator, you will 
appreciate ALD’s liberal financing plan, which 


makes it easy for you to add new or replacement 


equipment that actually pays for itself. For full 
information, mail the quick-action coupon below. 


7045 North Western Avenue, 
ALD ; INAC. Chicago 45, illinois 
Detroit, Mich. « Milwaukee, Wis. « Louisville, Ky. 
e St. Louis, Mo. ¢ Cleveland, Ohio « Cincinnati, Ohio 
e Dallas, Texas « New Orleans, La. « Los Angeles, Calif. 
¢ San Mateo, Calif. e Minneapolis, Minn. 
e Jacksonville, Fla. e Seattle, Wash. 
ALD New York, Inc. ¢ Long Island City, N. Y. 
e Baltimore, Md. « Bala-Cynwyd, Pa. 
ALD Canada, Ltd., Toronto 


ALD, Ine. 


a 7045 North Western Avenue, Chicago 45, Illinois 







. O I'd like to hear more about a coin-operated 


Westinghouse Laundromat equipped laundry store. 
5 O I need re ment equipment and want to know 
about ALD’S LIBERAL FINANCING PLAN. 


a Name 





i enced 
Address _ CSO Ww ee se ‘ eae he epic ilea tie 





City ___ State _ 
ee ee ee ee | 
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PARADE OF PROGRESS 





its shirt laundry to make it more efficient 


and found that the change 


also stimulated sales. Its goal now iS... 


3.000.000 Shirts a Year 





DURING 1956 we realized that the 
constant growth of our shirt laundry, 
which started as a cust-mer service 
only, was becoming an integral part 
of our business. Shirts were becoming 
important enough for us to consider 
them not only in the light of customer 
service, but in terms of a good volume 
of business on their own. 

In the fall of 1956 we started plan- 
ning. At this time we were doing a 
weekly average of 29,463 shirts a 
week. For 1957 we had plans to com- 
pletely revise our shirt laundry. We 


By HELEN JONES REA 
Swan Cleaners, Columbus, Ohio 


wanted to make it completely modern 
fast, efficient; to streamline every op- 
eration—in order to give the best shirt 
in town with the best possible service. 
With this in mind our planned objec- 
tive was 60,000 shirts a week. 

When we first went into our pres- 
ent location several years ago, we felt 
we had ample room. We grew in a 
hodgepodge fashion. We added here 
and there—there was no master plan. 

We found we were running short of 
steam, floor space, washing capacity, 
and we were generally dissatisfied 


with our tuxedos, boys’ shirts. We 
were unhappy with many other opera- 
tional matters, difficulties which were 
being encountered daily. We had a 
choice of growing in a haphazard way 
or choosing a planned method ot 
growth and production. 

We sat down and formulated a gen- 
eral plan which would accomplish all 
we desired even though we knew it 
would be a long-range deal. We krew 
we could not add or change every- 
thing at once. We would be in produc- 
tion during all of this time of change. 


Washing capacity wos increased to 450 pounds per cycle with the 
addition of a 100-pound washer in Swan's shirt laundry department. 
Water-softening facilities were also expanded 


Novel conveyor has specially adapted ‘‘rings’’ for transporting shirt 
i carts from shirt units to assembly and packaging departments. Assembler 


is shown disengaging compartmented cart 














OE ET 


... This was our PLAN 


1. Added a special unit for sport 
shirts 

In March of 1957 we set up a spe- 
cial unit to handle nothing but sport 
shirts. We added special press-head 
plates and by reducing the steam pres- 
sure to 60 pounds we could properly 
press sport shirts without glazing and 
damaging fabrics. For immediate pro- 
duction we converted a standard two- 
girl unit. 

Along with this we set up a sepa- 
rate washing procedure—sport shirts 
were washed separately; a special siz- 
ing was used instead of starch. After 
extraction, we tumbled them partially 
dry. 


2. Second water softener installed 
In March 1957 we added a second 


ial 


Rewash items used to be head- 
ache until plant purchased o 
washer-rinse-extractor combina- 
tion unit for its Special Services 
department. Now do-overs are 
back in the lot in a matter of 
minutes 


Boys’ shirts are now handled 
on special finishing unit instead 
of being hand-ironed. Since last 
fall volume of boys’ shirts has 
gone from nothing to 500 per 
week 
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water softener to get proper washing 
action. This gave us the extra capac- 
ity to constantly assure us of soft wa- 
ter at all times. This also allowed us 
to recharge one at a time without hav- 
ing Saturday night or Sunday work 
involved. 


3. Changed marking system 

For some time we had been dissatis- 
fied with our marking system. We 
were using a marking tape stapled to 
the shirt. This caused problems in re- 
moving staples without tearing shirts. 
Periodically a group of staples would 
come in which left rust marks on the 
shirts. Once in a while a staple was 
left in a shirt and it irritated the cus- 
tomer. 

We checked all methods and on 





March 1957 we changed from staples 
to the use of heat-seal marking tape. 
This tape is put into the yoke of the 
shirt below the label. This eliminated 
all staple marks and we were able to 
put our individual] store numbers, lot 
numbers and bundle numbers on this 
tape. 

We had been using eight girls, four 
for checking and four for marking. By 
April 1958, by putting the girls on a 
piecework basis, paying higher rates, 
we were using four girls along with a 
forelady. We have eliminated many 
errors in handling; we have supervi- 
sion and better workers. 


4. Set up new department for tuxedo 
shirts 

As part of our over-all plan—and 
although we receive only 35 cents for 
tuxedo shirts—we felt we would cre- 
ate exceptional goodwill if we would 
do tuxedo shirts as nearly perfectly as 
possible. In September 1957 we set 
up a special department for handling 
these shirts. All tuxedo shirts are 
pressed, taken directly from the press 
without folding to the tuxedo depart- 
ment where they are touched up by 
hand. They are placed on hangers and 


put in poly bags. 


5. Mechanized finishing of boys’ 
shirts 

No one in the city had been accept- 
ing boys’ shirts. Again wanting to pro- 
vide service for customers, we added 
boys’ shirts to our tuxedo department 
in October 1957. Since we had no 
presses on which they could be com- 
pletely machine-finished, we had to 
do them by hand, the same way we 
do tuxedos. We did not put them on 
Continued on page 12 
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Only 13 ft. bumper-to-bumper- shorter than 
most cars! It parks in tight places, garages in a small space. 
Short 96-in. wheelbase permits a turning radius of only 
17 ft. It turns circles in a city street, threads through the 
busiest traffic. Sliding doors and folding seat for easy deliv- 
eries from either side. Big forward-control windshield for 
maximum visibility and safe, easy handling. 








200 cu. ft. of loadspace — roomy, all-steel body of 
proven American design delivers up to 1,000 Ibs. of laundry, 
120 cleaning bags, 9-ft. rugs. Walk-in load area is 66 in. 
high and wide, 84 in. long. Walk-through aisle in driver’s 
compartment adds 28 in. of usable length. Unitized chassis- 
and-body reduces truck height and weight, yet assures last- 
ing strength. It is as efficient in establishing a new route as 
it is in handling the load demands of existing routes. 












? f { METRO-MITE 
fj 





Sensational operating economy - four- 
cylinder engine idles well over 7 hours on a gallon of 
gasoline—packs 51 hp. for snappy performance. Keeps 
on the go all day long, day after day, with minimum up- 
keep. When you do need maintenance, you can be sure 
of getting it. Standard parts and service are available 
from over 5,000 INTERNATIONAL Dealers and 250 factory- 
owned Branches and Stores. There’s one near you! 















STARCHROOM LAUNDRY JOURNAL 



















CUTS LAUNDRY AND DRY 
CLEANING DELIVERY COSTS! 








INTERNATIONAL 
METRO-MITE 


gives you a truck that matches 
foreign-model operating economy... 
with capacity and convenience features 
styled for American size loads! 








Priced so low that it gives you 
more loadspace for the money than anything on wheels! 


Stop in to see your INTERNATIONAL Dealer 





@ and place your order now! 


International Harvester Companty, Chicago 
joter Trucks * Crawler Tractors 
Construction Equipment *« McCormick® 
Farm Equipment and Farmall(® Tractors 
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Roller carts make it possible to 
carry loads as a unit with mini- 
mum of handling. Carts are 6 feet 
long, 5 feet high, with 4-inch 
ball-bearing swivel wheels. Spe- 
cially designed trucks are equipped 
with lift gate 


Continued from page 9 
hangers and we did not put them in 
poly bags. 

Then on May 1, 1958, we installed 
a small boys’-shirt unit. We found we 
were getting more boys’ shirts, and 
we wanted a higher quality finish. We 
wanted to become more efficient and 
not hold up production which, of ne- 
cessity, the hand finishing had been 
doing. We wanted to advertise boys’ 
shirts. The girl in this department also 
helps in our new Special Services De- 
partment. 


6. Special Services Department 
inaugurated 

a. Collar - and - cuff starching ma- 
chine. With this machine we can give 
two grades of starch for people who 
desire heavy or extra heavy starch. 

b. Spotting section. We incorpo- 
rated all of our spotting into this sec- 
tion and we attempt to take all spots 
out. 

c. French-cuff shirts. For some time 
we checked a!l methods of hand- 
scrubbing the cuffs, trying at least 15 
different solutions until we finally 
found one which we felt would suc- 
cessfully remove practically all the 
soil line on French cuffs. 

When we did find the answer, we 
felt it would not be practical to use at 
12 
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the laundry. It is done at our dryclean- 
ing plants before the shirts leave these 
stores. The method is fast, the prod- 
uct is strong yet safe. Since the very 
first day we started using this, we 
have not had a single complaint on 
the soil line on French-cuff shirts. 


7. Replaced shirt finishing equipment 

On January 1, 1957, we had 14 
standard two-girl units. We had good 
operators and good average produc- 
tion. We wanted better quality, more 
shirts per operator hour, the capacity 
for greater volume with fewer per- 
sonnel problems. We wanted fewer 
mechanical difficulties. We wanted to 
go to an individual poly envelope for 
packaging. 

In November 1957 we placed an 
order for 12 new-type cabinet units 
and they were received in April 1958. 

These new cabinet units—installed 
over a weekend—gave us a capacity 
of approximately 60,000 shirts a week 
where before we had a maximum pro- 
duction capacity of 43,000 shirts a 
week. 


8. Installed conveyor for moving 
shirt carts 
On April 30, 1958, we added an 
overhead combination conveyor to 
transport compartmented shirt carts 








from shirt units to assembly and pack- 
aging departments. 

As there was no table for stacking 
shirts with these cabinet units, we 
ordered special carts to handle our 
10-bundle lots. These carts consist of 
12 bins or spaces—to accommodate 
the 10 bundles plus 2 extra bins. 

In our old method of handling shirts 
from pressing units, a girl would pick 
up shirts at the unit, place them in a 
cart and transport by hand to the as- 
sembly and packaging departments. 

The use of the conveyor allowed us 
to eliminate these three pick-up girls. 
Now, the folder presorts directly into 
this cart. After each lot is completed, 
she places the cart in line with the 
conveyor, which engages it and de- 

Continued on page 14 





Swan Cleaners is a chain of 24 
synthetic package plants, one pe- 
troleum plant, 2 pickup stores, 6 
retail routes, a fur vault and a 
shirt laundry. It is a completely 
decentralized operation located in 
the city of Columbus, Ohio. The 
firm, according to a recent survey, 
does 33.7 percent of the dryclean- 
ing business in this metropolitan 
area of 650,000 people. 
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switcy To OZ 


the all-in-one blend that can 
put an end to your washing problems! 


If you want to turn out really clean wash loads with a minimum of 
washovers, you'll want to try Ozonite. 

Factory-built to contain all the necessary washing ingredients, 
Ozonite is a ready-to-use blend of high titer soap and alkaline builders 
that never varies in strength or efficiency. This uniform quality assures 
you of superior soil removal, excellent whiteness maintenance and 
complete safety to fabrics, load after load. 

And even in inexperienced hands Ozonite gives you quality control. 
When your washman sees the proper suds level, he’ll know that he has 
added just the right amount of Ozonite for best washing results. 

Try Ozonite for 30 days and you'll see how easy it is to step up 
production and increase your profits! 

















ity, 
Ceci. ML Bulk Soap Sales Dept., P.O. Box 599, Cincinnati 1, Ohio 
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3,000,000 SHIRTS 


Continued from page 12 


livers it to the assembly department. 
This whole operation has been stream- 
lined. It eliminates aisle congestion 
and speeds up production. 

At the same time we added indi- 
vidual paper-backed poly envelopes. 
We went to the lay-down collar and 
eliminated collar support, band and 
shirt board. This speeds up produc- 
tion, also. 


9. Revamped assembly, packaging 
departments 


On June 1, 1958, we added a dou- 
ble checking system to eliminate com- 
plaints and mixups. We reorganized 
the packaging department. 

When a shirt lot is completed and 
placed on the conveyor, it rolls 
around to the checking and assembly 
departments. 

The checker checks the shirts and 
adds the invoice tickets. At this time 
she adds sport shirts, boys’ shirts and 
accounts for the tuxedo shirts with a 
special sticker. She completely assem- 
bles the shirt bundles. The cart then 
moves over in front of the packaging 
department where the shirts are again 
checked by a girl who does nothing 
but double-check each shirt order. 

The whole lot is then given to the 
wrappers. These girls use shells and 
bags with gummed-tape carrying han- 
dles. Previously we used two girls to 
take the shirts away from the wrappers 
and sort them for the stores. 

We added a conveyor belt. The 
wrapper places the packages on the 
belt, and from the point of discharge 
one girl can sort all the packages. 


10. Changed method of transporting 
shirts 


In April 1958, we made a complete 
change in the handling of completed 
shirt packages. 


a. We wanted to stack our shirts 
flat to eliminate mussing. We had 
been stacking them sideways. We 
were able to accomplish stacking them 
flat by folding our invoice tickets so 
that only the name and invoice num- 
ber showed. We can use one strip of 
cellophane tape instead of two. This 
gives us a saving in time and tape. 


b. We decided to transport shirts 
on roiler carts instead of banging and 
dragging hampers around. Previously 
the girl who had been doing the sort- 
ing had been putting packages on 
stationary shelves; the driver loaded 
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Well done! Jasper Rowland, director of industry relations, Association of Better Business 
Bureaus, Inc., congratulates Helen Jones Rea on learning of her Honor Winning story in 
Starchroom's Parade of Progress Contest during Laundry-Textile Conference in New York City 


into canvas hampers and lifted the 
hampers into an ordinary van. 

This was a further attempt to get 
everything on wheels and to minimize 
and eliminate strenuous labor. 


11. Redesigned trucks 


New truck bodies were designed in 
April 1958 and put into operation in 


June 1958. This truck body was de- 
signed to accommodate nine roller 
carts, four in back and five in front. 
It includes a lift gate for loading. It is 
also designed so we would have 6 feet 
of hanging space at a side door of the 
truck so that various services, like 
waterproofing, hats, tuxedo shirts, 
could be handled on hangers. All 
three trucks which service all our units 
—daily—are now of this type. 


... These are the RESULTS 


An average increase through 1957 
of 5,908 shirts per week. The total 
weekly average through the spring of 
1958 was 37,375. Compare these fig- 
ures with the weekly average during 
1956 of 29,463 shirts. 

Total personnel for December 1956 
was 74. Personnel for the week of July 
10, 1957, was 68. Personnel for the 
week of July 7, 1958, was 58. This is 
a considerable reduction in face of the 
increase in shirt volume. 

Although we ran into a lot of diffi- 
culty in changing over from conven- 
tional units to the cabinet units, after 
three months of operation our over-all 
average is now 95 shirts per hour, as 
compared to 60 shirts per hour previ- 
ously. Operators are now paid .01875 


per shirt against .0225. This results 
in higher hourly wages and at the 
same time gives us a substantial re- 
duction in over-all costs. 

The conveyor has resulted in prac- 
tically no aisle confusion. Rewashes, 
boys’ shirts, special starch shirts, sport 
shirts and tuxedos are now generally 
waiting for the lot instead of holding 


up the lot. 
Customer complaints have been re- 
duced sharply, particularly about 


creases and wrinkles caused by sag- 
ging packages being stacked sideways, 
also from mishandling on trucks. 
Quality throughout has been much 
improved. 
Sport shirts have gone from nothing 
to 2,700 average per week. OC 
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these ave the EXCLUSIVE 


HUEBSCH FEATURES 


THAT ASSURE BETTER PERFORMANCE 
AND MORE SATISFIED CUSTOMERS 



























SELF-CLEANING 
LINT SCREEN 


Automatically cleans itself and 
deposits lint on “Magic Carpet.” 
No knob to pull ...no handle to 
turn...no cumbersome drawer. 


“MAGIC CARPET” 
LINT REMOVAL 


Whisk away lint in seconds. 
Simply remove front panel and 
slide lint from “Magic Carpet” 
into a container. 


COIN METER AT 
NEW LOWER HEIGHT 


Your customers will appreciate 
the new, lower easy-to-reach 
coin meter... just as they ap- 
preciate Hvebsch’s fast and 
efficient drying. 











Locks on All Panels * Temperature Control 
High Temperature Limit Control + Glass Door 
Door Safety Switch * Choice of Any Color 





HUEBSCH Sronaitedl DRYERS 


WORLD'S LARGEST. MANUFACTURER OF COMMERCIAL TUMBLER-DRYERS 


a he) a -t-fod, Me) ifedi. F. wae) tm ia die ee iy 
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New call office is directly across street from Progress main plant. Wide driveways and off-the-street parking give it accessibility it never enjoyed 
before .. . and sales show it 


Why Do More Customers Cross the Street? 





Because Progress Laundry’s new drive-in office 


makes it easier for them to do business there 


OVER-THE-COUNTER business 
hinges on a good plant location. Ask 
Meyer Reizman of Progress Laundry, 
Chicago, and he'll tell you that vol- 
ume has reached $2,000 a week since 
the plant’s call office was moved di- 
rectly across the street to a new 


By HARRY YEATES 


drive-in location. This is double the 
weekly volume of the old call office. 

Formerly, on an extremely busy 
thoroughfare, it was almost impossible 
for customers to conveniently park in 
front of the plant. Especially in the 
early morning and Jate afternoon. And 





Crescent counter follows sweep of building front, is 75 feet long. Progress's modern call 


office features automatic doors, storage conveyors and unusuol decorations in form of greenery 
and birdcages above counter 
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it was dangerous for them to cross 
over when they parked on the oppo- 
site side of the street. 

For many years ; Mr. 
owned the vacant lot opposite the 
plant. Although Progress is mainly a 
route operation, he decided to expand 
his cash-and-carry business and tap a 
valuable source of new revenue. 
About one-half the volume in the old 
call office came from the surrounding 
neighborhoods. But the plantowner 
felt that a better location would en- 
able him to draw cash-and-carry busi- 
ness from a bigger area. 

An architect was hired to design a 
building serving two purposes: 


Reizman 


]. Attract new customers with a 
modern, professional-looking drive-in 


call office. 


2, Provide indoor parking for 15 of 
the plant’s 30 trucks. The rest of the 
fleet is housed in a garage adjoining 


the main plant. 


The $90,000 structure opened this 
fall provides 6,000 square feet of floor 
space. The call office, set at an angle 
on the lot, provides about 2,000 


Continued on page 48 
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"Boly” and tape de se much for a sweater! 


True! “Poly” does a lot for the sweater that does so much for Polly. 
Sparkling clear polyethylene bags give you these “plus” values . . . 
1. BETTER-LOOKING PACKAGES. Sweaters (and other 


garments too) show off to best advantage... “advertise” their just- 
cleaned freshness and softness . . . let your customers see and feel the 


extra care and quality of your service. 


2. RE-USABILITY. Poly bags become customer premiums . . . so 


handy to keep clothes neat during travel, clean during storage. They’re 


used to protect hose and hankies at home, keep shoes or soiled clothes 
separated on trips, to cover and seal most everything from Sis’s prize 


phonograph record to Dad’s favorite fishing reel. 
“SCOTCH” BRAND Cellophane Tape is the perfect sealer and ticket- 


holder for all poly bags . . . crystal clear for neat appearance, sticks tight at 
a touch, removes quick and clean to protect bags’ re-usability. 


SCOTCH BRAND Tapes 


for the Cleaning Industry 





See your supplier now for economical 
“SCOTCH” BRAND Cellophane Tape 
and the “Scorcn” M-92 Definite- 
Length Dispenser that delivers pre- 
measured lengths at a touch! 











**SCOTCH’’ IS A REGISTERED TRADEMARK FOR THE PRESSURE-SENSITIVE ADHESIVE TAPES OF 3M CO., ST. PAUL 6, MINN, EXPORT: 99 PARK AVE., NEW YORK 16. CANADA: LONDON, ONTARIO 


Miinnesora Jfining ann ]\fanuracrurine company 


«++ WHERE RESEARCH IS THE KEY TO TOMORROW END 
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To the Winners of the 





PARADE OF PROGRESS Contest 
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DIVISION OF WARD INDUSTRIES CORPORATION 
FACTORY AND GENERAL OFFICES, SYRACUSE, 
Copyright 1958, The Prosperity Company 


ROSPERITY Gyan, 


N.Y.— SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 





You Progress, Produce, and Profit More with Prosperity 
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PADDED 


Steam Chest Contact 
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Beware of Penny Pinching Pads — buy Weight! 


--- pound for pound, Callaway Pads weigh more, cost less 


It may seem “‘penny-wise” to use 
cheap ironer padding on your roll- 
ers. But more and more smart 
Operators are finding this to be 
“pound foolish.” 

Cheap padding can rob you of 
profits—and customers! It packs 
down quickly. And once it’s com- 
pressed to less than 12% in., you 
start extracting with excess pressure. 

Packed-down padding cuts the 
number of pounds per operator, 
per ironer. It increases “go-backs”’ 
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and gives flat work an unsightly 

“rough-dry” finish. Time costs 

shoot up, customers blow up! 
Don’t be “pound foolish’’ with 


» Pe 
pea, 
= 


llaway Mill INC. 


your padding. Caliper your rollers 
regularly and keep them padded 
for top efficiency with Callaway’s 
famous double-filled patented 
padding that’s doubly absorbent, 
doubly efficient, doubly buoyant. 
You'll maintain an efficiency-peak 
longer with Callaway padding ... 


and do a finer finishing job. 


CALLAWAY DOUBLE-FILLED 
PATENTED PADDING 
Doubly Absorbent 
Doubly Buoyant Doubly Efficient 











AIR POLLUTION ... 


Will You Face 
This Problem? 


Case history of a West 
Virginia plant shows cure 
can be costly and ticklish 


By HENRY MOZDZER 


NUMEROUS COMPLAINTS by neighborhood residents 
about the fly ash emitted from its smokestack resulted in 
Home Pearl Laundry’s being cited for violation of the air 
pollution law in June, 1956. 

The citation was made by the Wheeling (West Virginia ) 
Air Pollution Control Commission, which was established 
about four years ago to rid the city’s skies of soot, fly ash 
and other pollutants. 

Local industries were given three years grace to get their 
houses in order. And now the Commission is going all out 
to insure compliance with the law. That the Commission 
means business is evidenced by the fact that it has stopped 





it had a problem . . . neighbors complained that its chimney 
spewed carbon particles that had a severe soiling effect on 
their properties 
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Once there was a laundry . . . a linen supply plant, to be 
exact, named Home Pearl Laundry and located in Warwood, 
a residential suburb of Wheeling 


the Baltimore & Ohio Railroad from sending coal-burning 
engines into its city. And coal-burning ships, too, have 
been banned from its river waters. 

The Commission’s procedure includes the presentation 
of citations, followed by cash fines of $150 to $250. The 
final step is to padlock until corrective steps are taken to 
remedy the condition. 

Home Pear] received several citations during the follow- 
ing year. And plant manager Bernard Berg made applica- 
tion with the APC for equipment installation in mid-1957. 

In analyzing the situation with APC Director James C. 
Martin, these facts were established: 

The main boiler at the Home Pearl plant has a maximum 
rating of 300 hp. and burns about 3% to 4 tons of coal a 
day. The boiler is equipped with a spreader-type stoker 
which makes it possible for the plant to use low-price slack 
coal. 

The spreader stoker actually blows the coal into the 
combustion chamber. The fine coal is consumed in suspen- 
sion, while the heavier pieces fall on the grates and burn 
as they would in a conventional type underfeed stoker. 


Fly ash blankets neighborhood 


The spreader-type stoker rarely creates a smoke problem 
but its disadvantage lies in the fact that it tends to form 
soot and fly ash which are carried out the stack in the gas 
stream. Even with a 100-mesh screen, Home Pearl’s chief 
engineer Frank Kubik estimates that 40 percent passes 
through. In terms of volume, Director Martin estimates 
about 200 pounds of soot and fly ash were emitted into the 
air each day from the Home Pearl stack under normal 
operating conditions. 

Some thought was given to the possibility of converting 
from coal to gas. But this measure would double Home 
Pearl's fuel costs. 

In the end, management decided on a system that was 
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It costs less to get customer satisfaction 


when you use Diamond Orthosilicate 


Costs less because it takes less. 

Smaller amounts of soap with Diamond 
Orthosilicate will give you the higher 
ph and suds you need to turn heavy- 
soil jobs really white. You get maximum 
economy and efficiency from your soap 


and other supplies. Diamond Orthosili- 
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cate is dustless. Dissolves in seconds. 
And you'll find that it is especially good 
in high bicarbonate areas. 

Ask your Diamond Representative for a 
demonstration in your own washroom. 
DiaMonp ALKALI Company, 300 Union 


Commerce Building, Cleveland 14, Ohio. 


Diamond 
Chemicals 
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How Home Pearl Laundry 


solved its problem to the 


satisfaction of the Air 


Pollution Control Commission 


“Ss 


Until help came . . . 





working with the local authorities, man- 


agement agreed to install a fly-ash collector to avoid the pos- 
sibility of having the plant padlocked 
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It took some doing . . . Home Pearl had to 
raise its stack 10 feet to install the collector 
above its 300 hp. boiler—and spent $16,000 
in all to solve the problem 





economically feasible and at the same time would meet the 
requirements of the law; i.e., a system that would maintain 
the concentration of solids in the flue gas below .85 pounds 
per 1,000 pounds of gas reduced to standard conditions. 

This past July, Home Pearl Laundry installed a regener- 
ative fly ash collector—the first of its type in Wheeling. 
The collector in this case is a cylindrical unit 10% feet 
high and 54 inches in diameter which is installed as an 
additional section of the present steel stack. It contains a 
number of fixed baffles that cause the natural draft of the 
stack to swirl as it goes through them. The fly ash, soot and 
cinders are thus separated from the boiler flue gas by 
centrifugal action. The collector is <2?d to remove about 90 
percent of the solids. 

The collected fly ash is gathered in a hopper and dis- 
charged through a pipe at a convenient height below the 
collector unit. 

The term “regenerative” in this case refers to the col- 
lector action on the natural draft of the stack. As the gases 
rise, the first set of baffles causes them to whirl more or less 
horizontally. Then another set of baffles slows them down 
and causes them to rise again so that the original draft is 
“regenerated.” 

Another way of saying it is that the gas pressure (or 
draft) is converted into velocity. And then regenerated 
from velocity back into pressure. This is important since 
the proper operation of the boiler depends on maintaining 
good draft pressure. 

Home Pearl’s collector has no moving parts and is de- 
signed to keep “draft loss” at an absolute minimum. It is 
guaranteed to clean 24,000 pounds of boiler flue gas per 
hour at a temperature of 555° F., with a draft loss of not 
over .15 inch water. 


Entailed raising 90-foot stack 


Once the collector was decided upon, Home Pearl Laun- 
dry still had another problem in getting it installed. The 
collector was to be installed in a vertical position between 
the boiler and the stack, which meant that the stack had 
to be lifted 10 feet in order to get the collector into posi- 
tion. 

This was no mean feat, since the steel stack stood 90 
feet (measuring from the top of the boiler) and was sur- 
rounded by high tension lines which prohibited the use of 
a derrick. 

The lifting was accomplished by cutting holes through 
the stack and inserting beams through its diameter. Jacks 
were then placed under the beams, the guy wires loosened 





But the problem was solved . . . Chief Engineer Frank Kubik 
says the collector removes 90 percent of the solids from the 


flue cas and neighbors’ complaints have stopped 
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DAN D. MAZZOLLA, 
INVENTOR Or D.F.S. SPIROLL 
SPREADER, BRINGS THE 
RESULTS OF 30 YEARS 

OF LAUNDRY EXPERIENCE 
AND ENGINEERING TO 

THE TRADE 


December, 1958 





SPIRAL YOUR PROFITS WITH SPI ROL et . 








A NEW 
HIGH- 
EFFICIENCY = 
SPREADER . . . 


AT A DOWN-TO-EARTH PRICE! 


You will cut your laundry costs and im- 
prove your profit picture when you install 
a SPIROLL Direct-Feed Spreader.* This 
new flatwork ironer accessory will amaze 
you with its compactness, its efficiency . . . 
and its reasonable cost! It will also giv 2 you 
increased ironer production with less labor. 
The SPIROLL spreader consists of five Only SPIROLL Direct-Feed Spreader 
spiral rolls and three aluminum-covered offers all these ADVANTAGES 
finger rolls. Flatwork, directly from the ex- 
tractors with no preliminary “shake out,” 
is tucked under the safety finger rolls and 
instantly spread by the SPIROLL spirals. 
Result: you eliminate the time-taking 
“shake-out” process, you save labor and 
speed production of your ironer as much 
as 30%. 


In addition, you save floor space and con- 
sume practically no extra power. This is 
because the SPIROLL Spreader fits neatly 
in front of and is operated by your present 
ironer. 


Results indicate the SPIROLL will soon be 


a “must” in every modern laundry. May we M \/ \/ \ 7 A \/ \/ 
urge you to write for illustrated literature ‘ital 


Speeds production to 800 or more sheets per how 
and no hand shake out. 


Eliminates time-taking classifying SPIROLL handles 


all sizes of flatwork. 


Saves floor space... fits snugly between ironer geai 
housings. 


Saves power .. . operates directly from your irone1 


Provides additional safety for any make of ironer 


Extends life of flatwork. 


Readily installed on any ironer in less than an how 


Unconditionally guaranteed for three full years. 


Pays for itself out of savings in less than a year. 





and get your order in while early deliveries 
are still possible. Also learn about the other 
SPIROLL accessories available for your 


. SALES CORPORATION 
2464 RALEIGH DRIVE YORK, PENNSYLVANIA 
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Growing concern over clean air may put bee on all smokestacks 


THE FIRST air pollution code was 
formulated in the United States in 
1867 when St. Louis passed an ordi- 
nance regulating the height of smoke- 
stacks in establishments using steam 
power. 

Since then the majority of cities 
over 100,000 in population have 
adopted municipal ordinances to curb 
smoke nuisance. 

The regulation of fly ash, fumes 
and noxious gases is also coming into 
the scope of smoke control programs. 
At the present time the ordinances of 
35 cities contain some prohibitions 
against fly ash. 

Laundries and drycleaning plants 
frequently have air pollution control 
problems, And it has been the experi- 
ence of James C. Martin, director of 
Wheeling’s Air Pollution Control 
Commission, that these problems are 
caused by “unqualified operating per- 
sonnel.” (This was not true in the 
case of Home Pearl Laundry. ) 

Since the primary purpose of these 
plants is to get the work out, he feels, 
the boilers and allied equipment re- 
ceive secondary consideration, In 
other words, the problem boils down 
to the application of sound combus- 
tion engineering principles. 

Mr. Martin points out below some 
of the common problems experienced 
in various types of installations, 

“Where wunderfeed stoker boilers 
are used, the problem is usually 
smoke. In order to be operated cor- 
rectly it is necessary that washed and 
screened stoker-size coal be used. This 


is somewhat more expensive than the 
run-of-the-mine variety. As smoke is 
caused by insufficient air, the problem 
exists when the stoker is manually or 
automatically shut off. If air is also 
shut off with the stoker the partly con- 
sumed coal cannot obtain sufficient air 
to complete combustion. This can be 
corrected by using overfire air, 

“In the case of low-pressure boilers 
(1 to 50 pounds) the air is admitted 
through jets by a blower. The jets are 
placed at either end or opposite sides 
of the combustion chamber (accord- 
ing to design). 

“In the case of high-pressure boilers 
the air is used to aspirate air into the 
combustion chamber through jets. The 
blower and jets can be controlled by a 
delay timer device which would per- 
mit the device to operate as soon as 
the stoker is put into operation and 
the device will be shut off after a 
preset time delay, after the stoker 
operation ceases. 

“In the case of gas-burning boiler 
installations, most of the soot condi- 
tions are caused by improper air—gas 
mixture, undersized equipment, and 
the lack of provisions for combustion 
air. It takes approximately 15 cubic 
feet of air to burn 1 cubic foot of gas 
efficiently, As there are no provisions 
for admitting these 15 cubic feet of 
air, the gas mixture will be too rich 
and will result in the manufacture of 
lampblack, Boiler installations should 
have permanent louvers for an air 
source rather than depend on open 
windows and doors. Gas boilers should 


also be equipped with automatic 
flame-failure designs which automati- 
cally close the gas supply valve in the 
event of pilot valve failure. 

“In the case of oil-burning equip- 
ment soot is caused by improper pres- 
sure and/or improper air-oil mixture. 

“Other problems found in the laun- 
dry and drycleaning plant are im- 
proper size lint collectors. We find 
that if the collectors are too small they 
will restrict the air flow and the col- 
lector will be removed as soon as the 
maintenance man gets his first com- 
plaint. Consequently, the lint will be 
distributed over the entire neighbor- 
hood causing considerable complaints 
from the neighbors. This can be 
avoided by using a continuous-type 
lint collector, or one that is sized at 
least three times larger than the com- 
bined vent outlets. 

“In the case of synthetic cleaning 
plants the recovery of solvents is of 
prime concern. While many plants 
will realize only 5,000 pounds of 
clothes cleaned per drum, the efficient 
ones are getting 22,000 pounds per 
drum—a distinct saving and less con- 
tamination of the air.” 

So much from an expert. Recent re- 
ports linking cancer with air pollution 
will no doubt place still greater em- 
phasis on the clean-air problem than 
ever before. 

The smart plantowner will know his 
air pollution ordinances, make sure 
that good combustion engineering 
practices are observed and keep his 
fingers crossed. [J] 
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converted to natural gas at the same time. In all, Home 
Pearl Laundry’s fight against air pollution cost $16,000. 
The collector has had no effect on fuel consumption 
since it has nothing to do with the efficiency of boiler 
operation. But the installation has eliminated neighbors’ 
complaints about fly ash even when the plant blows its 


tubes. OO 


and the stack was gradually raised. The roof of the plant, 
of course, had to be reinforced beforehand so that it would 
support the weight of the stack. 

The main boiler was down for a week and it took three 
days to install the collector. 

The cost of the collector ran around $3,200; installation 


cost another $3,000. The auxiliary 150 hp. boiler was re- 
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Uy 
ONE FRIGIDAIRE 18-minute washer 













La 
FRIGIDAIRE 


coin-operated 
washer 

with exclusive 
18-minute 
cycle... 










Does double the washloads...double the volume 
of old-type automatics...for the same investment 


















@ Does the washload faster... satisfies more @ Does a drier spin compared with other 
customers. Only Frigidaire gives a com- washers. Cuts drying time almost in half, 
plete wash cycle in 18 minutes. saves you added dryer. investment. 

@ Does double the volume in the floor space @ Does washing with automatic lint removal. 
of one washer. Saves you valuable work- No time out for cleaning lint traps as with 
area, saves capital outlay. other washers. 

@ Doesa cleaner washing with the Frigidaire For more facts, figures, case histories, 
famous 3-ring Pump Agitator. Bathes deep call your nearest Frigidaire Distributor or 
dirt out without beating. District Office. 
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Built and 


FRIGIDAIRE sects. neers 


ADVANCED APPLIANCES DESIGNED WITH YOU IN MIND 
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Old equipment took up extra space, time, effort and expense but did 
not do as good a job as Pullman Laundry’s new equipment. Part of 
medernized cleaning room is seen through door at rear 


It Costs Money To Run 
Obsolete Equipment . . . 


Pullman Laundry didn’t realize just how much 


until it revamped its drycleaning department 


By LOU BELLEW 


PART 1 
THE LABOR-SAVING features of 


Pullman Laundry’s new drycleaning 
equipment proved to be only one of 
the many advantages brought about 
by its installation. There were man.’ 
other dividends that the San Diego, 
California firm had not anticipated. 


Under the old setup, Pullman's 
cleaning department suffered from 
claustrophobia and inefficiency. 

One room measuring 13 by 38 feet 
was jam-packed with two conven- 
tional 40-pound petroleum units, a 
rinse extractor, drying cabinet, filters 
and other accessory equipment. The 
equipment took up just about every 


Below: Balanced layout shows how plant made most effective use of 13-by-38-foot room 
planned ground combination washer-extractors. One spotter doubles as the cleaner in this op- 


eration. Right: Carpet remnants laced around tops of hampers protect paint on new dryclean- 
ing equipment. idea is checked here by plant manager George Nelson (left) and drycleaning 


manager Mac Legg 
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New equipment gives Pullman increased capacity, better quality at 
less cost. Machines are painted white and piping is color-coded red, 
white and blue to identify charge, rinse and water lines 


available inch of space. It was difh- 
cult to move trucks and hampers 
through the aisles. And the job of 
maintenance was extremely difficult. 

A third conventional 40-pound 
cleaning unit occupied an adjoining 
room. For insurance purposes this 
needed to be fireproof, which made 
expansion a very expensive proposi- 
tion in case growing volume called 
for more equipment. 

The department required a staff of 
four. One cleaner and three spotters. 
The cleaner had his hands full just 
transferring the loads from the dry- 
cleaning wheel to the rinse extractor 
and drying cabinet. It was a time- 
consuming and costly procedure. 

A short time ago Pullman Laun- 
dry’s management started a modern- 
ization program by removing every 
single piece of equipment in the 13- 
by-38-foot room. (The third unit in 
the adjoining room is still being used 
for specials. But it will be discarded 
in the near future and the room will 
be converted to a marking depart- 
ment to improve workflow. ) 

The petroleum units were replaced 
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.. ANOTHER 
TINGUE, BROWN FIRST 


IN IRONER ROLL DRESSINGS | 


Tingue, Brown & Co. announces the first 
major improvement in Bat Asbestos 


Padding for Flatwork Ironers. It is our 
REFLEX Moisture Barrier Pad. 


REFLEX Padding is constructed of layers 
of felted asbestos and “Dacron” with a 
heat reflecting metal foil interposed be- 
tween the layers. The layers of asbestos 
placed between the foil and the ironer roll 
remain dry and do not normally pack 
down, thus maintaining a uniformly sized 
roll, which delivers linens faster and drier 
and the added resiliency considerably pro- 
longs the life of the roll covering. 
Experience to date indicates that adjust- 
ments for linen travel are practically non- 
existent. 
The metallic barrier reflects the heat from 
the chest back through the cover and the 
top layer of the padding quickly dissipates 
any absorbed vapor moisture and main- 
tains a dry roll. Staining is eliminated. 
eR Peru: 
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REFLEX Padding is sold in conjunction 
with BesTos Contour Cover, a one-piece 
bakelite coated asbestos cloth. Do not con- 
fuse this product with a bakelite coated 
cover, which is sewed to a plain asbestos 
binder. The Contour Cover and aREFLEX 
Pad gives the operator as nearly a perfect 
cylindrical roll as is possible to produce. 
Joseph R. Crockford, the inventor of the 
bakelite coated asbestos cover and the in- 
ventor of theREFLEX Pad, a patent upon 
which is now pending, is associated with 
Tingue, Brown & Co. in a Development 
and Research capacity. 

REFLEX Pads and Contour Covers are 
sold and serviced by Tingue, Brown rep- 
resentatives exclusively throughout the 
United States and by selected distributors 
in foreign countries. 


OTHER TINGUE, BROWN FIRSTS 
IN IRONER ROLL DRESSINGS 


The substitution of pegs and drive screws 
for cement to affix binders more perma- 
nently to the roll—a change made neces- 
sary by the greatly extended life of 
BesTos Binders. 

Installation of grommets at the trailing 
end of covers and the introduction of 
restraining springs. 

Produced the first asbestos coated covers, 
which gave Flatwork a Flattering Finish. 


TINGUE, BROWN & CQO. 


1765 Corter Avenue * New York 57, N.Y. * CYpress 9-8800 723 E. Washington Blvd. + Los Angeles 21, Calif. + Richmond 9-6023 
1227 Wabosh Avenve > Chicago 5, Illinois + HArrison 7-0083 507 Bishop St. NW. Atlanta 13, Ga. © TRinity 4-3864 
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with two 65-pound cembination 
washer-extractor units using synthetic 
solvent. According to drycleaning de- 
partment manager Mac Legg, there 
was an immediate and substantial 
reduction in insurance costs since this 
equipment can be set up almost any- 
where and still comply with fire laws. 

Another immediate advantage was 
the saving in floor space. There is 
now plenty of room to get around 
each piece of equipment and the aisle 
can easily accommodate the hampers. 

The new equipment also improved 
the quality of cleaning. According to 
Mr. Legg, wetcleaning was reduced 
by at least 75 percent and spotting 
has been cut at least 50 percent. (The 
plant has always operated with a 
charged system. ) 

There was also less handling of 
work required since the washing and 
extracting operations were now per- 
formed in the combination machines. 

These last two facts—better quality 
and less handling—eventually led to 
a reduction in the size of the staff 
needed to operate the cleaning de- 
partment. The department now em- 
ploys only two spotters. And one of 
these takes care of the cleaning equip- 
ment, loading and unloading it along 
with his regular spotting duties. The 
third spotter and the full-time cleaner 
are no longer needed. Thus, the new 
equipment has simplified the task to 
the point where two men can now 
produce as much as four. 

The new setup has also helped to 
reduce the plant’s water costs, where 
water was used for solvent-cooling 
purposes. With the petroleum system 
the company used city water for this 
purpose and dumped it into the 
sewer. With the synthetic system the 
water is recirculated. 

There was one snag here, however. 
Under norma) circumstances. the 
unit's heat-exchangers working in 
conjunction with a 1,500-gallon water 
tank on the roof would have been 
sufficient. But the incoming city water 
supply often reaches the plant at tem- 
peratures as high as 80 degrees. Re- 
circulating this water through the 
system didn’t do much good. By noon 
the roof tank itself got up to 100 de- 
grees and the solvent temperature 
would run as high as 100 to 105 de- 
grees. Under these conditions, the 
plant wasn't getting much mileage 
from its solvent—only 4,500 pounds 
of work per 55-gallon drum. 

The problem was solved, however, 
when a [2-ton evaporative cooling 
system was installed on the roof. 
Evaporation keeps the solvent tem- 
perature down at about 80 degrees in 
any weather. And solvent mileage 
immediately improved to 9,100 
pounds per drum. (IC) 
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“,.. But Sometimes You 
Have To Make It Do!” 


QO. Reed Sauter, an 
ex-engineer, applies 
his pet theories to 


rejuvenate an old. 


rundown plant 


By LOU BELLEW 


PART Il 


AN APT SLOGAN for O. Reed Sauter 
might be “Practice what you preach. 
The former industrial engineer is do- 
ing just that. He now operates his own 
plant in San Diego, California. 

Since many launderers have a 
sneaking suspicion that industrial en- 
gineers as a group lean too much to 
theory where plant operation is con- 
cerned, we offer an account of how 
one engineer is operating his own 
plant under the most adverse condi- 
tions. And doing it quite well, indeed. 

Three years ago O. Reed Sauter, 
together with an excellent drycleaner 
named Clarence Sutton, purchased 
Elite Cleaners & Laundry which was 
on the brink of bankruptcy. In analyz- 
ing the situation here’s what they 
found: 


© Twenty-two productive employees 
were turning out a weekly volume of 
$874 in laundry and drycleaning serv- 
ices. The plant boasted drive-in facili- 
ties and three routes. 


@ The business was losing an average 
of $2,400 per year, mostly because of 
poor quality and low prices. 


e It was a rundown plant completely 
lacking in even the most fundamental 
maintenance for the ancient equip- 
ment, 


e Insufficient steam and air capacity 
caused shutdowns at frequent inter- 
vals. 





@ There were no records of any kind. 


Plainly, Something had to be done 
and done quickly. 


Plan of action 

1. A break-even chart was set up 
to determine how much volume would 
be necessary to operate. 

2. Next, it was necessary to decide 
on what basis to build the business, 
whether to stress low price or quality. 

Continued on page 30 





Mr. Sauter is well qualified as a 
launderer since he started out as a 
steam engineer doing layouts and 
installing equipment. During the 
depression he worked as a laundry 
routeman, and later managed a 
laundry. He spent four years in the 
Marines, running the huge Camp 
Pendleton laundry. He was grad- 
uated from the AIL in 1946, man- 
aged a linen supply plant two 
years, then spent the next five 
years working as an industrial en- 
gineer for many outstanding laun- 
derers in the Western states. 

Clarence Sutton, the partner 
who is in charge of the dryclean- 
ing department, has spent his life 
in the drycleaning industry and 
is acknowledged as one of the 
finer drycleaners in the area. 
Mainly it was Clarence’s argu- 
ments that swayed Reed to their 
present quality and price stand- 
ards in operation. 
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completely remove perspiration soil 
. from collars and cuffs 


LIQUID DETERGENT 


makes a shirt 
your best salesman! 
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“The shirt carries the bundle”. Your customers 
frequently rate your entire laundry service 

by the way your finished shirts look. So isn’t 

it worthwhile to make sure those shirts say 
“quality work” to every customer—help you 
get the jump on competition? 

You can! Five ounces of LESTOIL per 100 Ibs. 
dry weight in the break triggers the action of 
other washing agents . . . penetrates the wash 
load instantly . . . emulsifies and floats out 
perspiration soil and other hard-to-remove 
dirt .. . shortens formulas . . . reduces wash- 
overs . . . without excessive use of alkalis or 
bleach . . . and produces a cleaner, white wash 
— every time. 

LESTOIL works on every kind of wash. Try 
some at our expense, Call your usual supplier 
for a generous trial sample and full 
information. Or write us direct — today! 


LEST Ol f 9 ULAXS 0 HOLYOKE, MASS. 


a subsidiary of Adell Chemical Co. 


29 





Continued from page 28 
Since most plants in this area placed 
most emphasis on price, it was de- 
cided to be “different” and stress qual- 
ity plus the necessarily higher prices 
for this type of work. Drycleaning 
prices were raised to $1.50 from the 
previous 89 cents. Shirt prices in the 
area were generally 18 to 22 cents, so 
at Elite shirts were raised to 32 cents. 

3. To emphasize the change in 
ownership, the call office was rear- 
ranged and repainted. 

4. In order to impress the custom- 
ers with the better quality of work 
now available, as many of the ready 
orders on shelves and racks as possible 
were completely done over. When the 
customers called for the orders proc- 
essed by the previous owner, the offer 
to reprocess the order was made if 
they could wait an extra day or two. 
The effect was good. 

5. Boiler capacity and air became 
no problem at all, after certain main- 
tenance steps and some common sense 
were applied. 

For one thing, the 35 hp. steam 
generator was cleaned. It had an inch 
of scale on it. In addition, the previous 
owners had simply removed the in- 
sides of any trap that gave them trou- 
ble. The innards were replaced. 

The washman in the past had been 
heating with steam directly into the 
washers whenever needed. This had 
pulled down the boiler each time. This 
has now been eliminated with a stor- 
age tank for hot water which is still 
heated with steam, but only at proper 
times when it won't affect the rest of 
the equipment. 

Output of the air compressor was 
promptly doubled by removing. it 
from a corner in the hot boiler room 
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and placing it outside on the roof so 
it would have cooler air. 

6. The next step was to properly 
service and repad every piece of 
equipment in the plant. 

7. Production standards at this 
point were raised and, as had been 
anticipated, all the old crew promptly 
quit. These production workers were 
quickly replaced after careful screen- 
ing with a simple 10-minute aptitude 
test. (See O. Reed Sauter’s articles in 
STARCHROOM LAUNDRY JOURNAL May 
1953, December 1952 and January 
1953. No letters from readers, please! 
He got nearly a thousand before and 
he just doesn’t have time to answer 
them.) That it was effective is borne 
out by the fact that this crew, with 
the exception of one or two girls, is 
still on the job. 

8. New laundering and dryclean- 
ing procedures were then inaugurated. 

9. The final step was to set up a 
proper incentive system, along with 
better work methods. 


Results after three years 


Proper operation of the boiler has 
cut the fuel bill by $100 per month. 

In place of 22 productive employ- 
ees handling $874 volume per week, 
there are now only 14 productive em- 
ployees turning out close to $3,000 
per week in cleaning and laundry. 

Productive payroll in both laundry 
and drycleaning runs 28 percent. 
Total payroll runs 44 to 48 percent of 
sales. 

All work is cash-and-carry. Two 
stores have replaced the three routes. 

Base pay is $1 in laundry and $1.10 
in drycleaning. Thanks to proper in- 
centives the following are typical 


Antiquated washers were re- 
worked to revolve at proper 
speed. Installation of simple 
home-type timers and other 
controls also helped to im- 
prove washroom efficiency 





Fingertip control: Beat-up drycleaning press 
was converted from manual to air operation 
to simplify finishing task. Partner Clarence 
Sutton, who assumes responsibility for this 
department, demonstrates 


earnings: One girl in the laundry de- 
partment working as a combination 
marker and distributor is doing the 
work done by three girls under the 
old management, thanks to better 
work methods. Her earnings during 
the week before our visit amounted to 
$63.75 for 39 hours. In drycleaning, 
a girl silk finisher earned $84.24 for 
41 hours. The girl pressing wools 
earned $43.75 for 23% hours. 

There are at the moment six pro- 
ductive employees in the drycleaning 
department and eight productive 
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IS YOUR IRONER PRODUCTION BOGGED DOWN 
| IN AN OLD METHOD THAT’S COSTING YOU 
| MONEY EVERY DAY? 


Another Jab by Poke 


There’s a special theme I’ve been 
harping on for the past thirty odd 
years—an idea that I've been trying 
to get across to all laundry operators 
over the entire world. I've had a sur- 
prising amount of success at it, but in 
spite of the fact that, as they say, the 
world is getting smaller, there seem 
+ to be some laundry men to whom this 
message about low ironer production 





and what to do about it, hasn't yet got M. A. Pocock 
through. 
: So many of our smart laundry operators are still run- 


ning their ironers at low production, not even using 
half of the potential in any given ironer, and too many 
of you are wondering why you do not make the profits 
shown by so many of those operators on the Pacific 
Coast ...I refer to AIL’s report just out. 

AIL sent out a real good survey of the methods of 
identification. They did not make any recommenda- 


tions, which is correct for them. However, I will attempt 
a recommendation, one that I trust you will get a real 
good idea from, and also Jearn to “see both ends of your 
flatwork ironer at once.” The quote is from my last 
month's article. 

What I would ask you to do is to visit one of your 
hotel or hospital laundry plants, and as you stand ahead 
of the flatwork ironer, just ask yourself: “Could any in- 
stitutional laundry operate at a profit, or low cost, using 
any other than the full identification system (true it is 
wholesale)?” Where then, do you and your methods fit 
into the picture? If you are not running full identifica- 
tion of sheets and large items, it is time that you did. Of 
course, if you wish to retain the pin and net system for 
all other items that is also practical. 

It's getting tough to make money these days, but if 
you never change your methods so as to secure HIGH 
production over the most expensive machine you have 
in your plant, you ain't making it. 


Wn. 44. (Poke) Pocock 


A West Coast Laundryowner Writes: 


More Sheets— 
Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 
shakers and does it easier and 
faster. With a SAGER “B,” you 
can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 
cA 


. Reduces Labor Turnover 


No more back-breaking lifting and 
nerve-wracking hand work. Your 
SAGER operators like their jobs 

"i and stay on them, You know what 
this means to your social security 
accounting, as well as to general 
efficiency. 


No Price Increase! 
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crease in SAGER sales volume has 
made this possible. 
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“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


* Write For Full Facts 


Se olienatiennstimntenetiemeiammmtamntaentiemetemtaatant! 


— 


Modernize for PROFIT With a SAGER 


A New England Laundryowner Writes: 
“We feel that it is the best purchase from every standpoint that 
we have ever made in over 70 years of business.” 


If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines, But write us only if 
your sheet and s —— production 
is 1,200 or more 





View of —, “B” Spreader. Handles 
eets and spreads 


1,200 to 3,000 sh per day 


Please send us full facts about your labor-saving Sager Spreaders. 
M. A. Pocock 


1236 Central Ave., N. E. 
Mi Pp ih 13, RAi. 


+ 

















In spite of greatly increased manu- Firm, nieces aliments 

facturing costs, the selling prices of Street ei 

SAGER SPREADERS have not City 

been raised. The tremendous in- s GOs r 
tate 
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Drapery press behind flatwork ironer has brought about a very profitable volume of de luxe 
finish work on fancy tablecloths and other flatwork besides fulfilling its basic function on 
draperies 


workers in the laundry department. 
Volume is about 50/50 drycleaning 
and laundry. In drycleaning sales, silks 
run 2 to 1 over wools, which by the 
rule-of-thumb measure to most opera- 
tors indicates fine quality drycleaning. 


Five-year plan: The partners have 
completed three years of what they 
call their “Five-Year Plan,” which is 
a period of plowing back earnings in 
order to get the plant into efficient 
operation. True, they are still working 
with the old equipment. It’s holding 
together, thanks to their mechanical 
ingenuity and collective prayers, but 
the second five-year period holds the 
promise of greater things. 

Many visitors insist the 35 hp. 
boiler is inadequate to handle the 
plant needs, and these visitors are con- 
stantly cautioned not to say it within 
earshot of the boiler . . . which doesn’t 
know that. It handles a two-girl shirt 
unit, eight hot-head presses, four 30- 
by-36 tumblers, one 72-by-54 tumbler, 
a four-roll flatwork ironer, a combina- 
tion of washers capable of producing 
1,500 pounds per hour, six dryclean- 
ing presses, two steam-air finishers, 
two spotting boards, a drapery press. 


Little black box: With an engineering 
background it is no surprise that Reed 
would develop a piece of equipment 
to measure the soil-removing effi- 
ciency of his formulas in both laundry 
and drycleaning departments. This 
simple device makes use of a photo- 
electric cell which reacts to a light 
beam shining through a sample of 
either wash water or solvent to deter- 
mine the soil content, which registers 
on sensitive gauges. The same device 
reacts to reflected light from test 
swatches to determine cleaning effi- 
ciency of a particular formula. 

According to Mr. Sauter, this de- 
vice has permitted him to more cor- 
rectly determine the best formula for 
any type of load. Best of all, he has 
the answers at the end of any washing 
cycle without delay. The best proof is 
that his old equipment is turning out 
work which the AIL tests show to run 
98 to 100 percent whiteness retention, 
with minimum tensile-strength loss. 

For example, here is one 37-minute 
washing cycle Reed developed with 
his “little black box” for all-white and 
fast-color laundry loads: 

A 3-minute cold break with a water- 
soluble oil product. 


Pe pe ee ee) a a a ee 


A 10-minute hot suds with his own 
built-soap formula, based on 2 pounds 
alkali to 1 pound neutral soap. 

An 8-minute hot bleach cycle. 

Two 3-minute cold rinses. 

A 10-minute cycle of sour, blue and 
starch according to load. 

In addition, he uses a softening 
agent for all laundry work, and sizing 
on all flatwork. 

Another point on washroom pro- 
cedure is the bleach operation at 
Elite. Reed pointed out that his bleach 
stock is made with liquid bleach and 
multiphosphate added in the ratio of 
10 pounds of phosphate per 60 gallons 
of % of 1 percent strength bleach. 
This builds a heavy suds on the bleach 
operation without need for additional 
soap, and starts the stripping action 
for the following rinses. 

According to Mr. Sauter, chlorine 
retention in wash-and-wear fabrics 
has never been a problem here since 
he has always used on them an anti- 
chlor in the first rinse after bleaching. 


Fancy refinishing: A great deal of ef- 
fort is put forth to impress customers 
with the extra quality produced at 
Elite Cleaners and Laundry. The big 
drapery press has been ideal for fancy 
doilies, fancy flatwork and fancy 
tablecloths. Finishing of fancy table- 
cloths brings 50 cents per square yard, 
against half that amount for plain 
tablecloths. 


De luxe service: The plant features a 
de luxe service in both laundry and 
drycleaning which is known as the 
“Plush Horse Service” (for those who 
want the best) . . . a rapidly growing 
service that costs exactly twice the 
prices charged for regular service. 


Shirt production, while not high, is 
still a profitable operation since Elite 
charges at least 10 cents more than 
the surrounding plants. Shirts at Elite 
are 30 cents, with French cuffs rolled 
at 2 cents extra charge. All are hand- 
folded by a girl who is responsible for 





LAUNDRY BUSINESS 


New York 


five weeks ended 
Nov. 1—1.5% more than last year 


M. R. Weiser ¢> Co., New York 


New Jersey 


five weeks ended 
Nov. 1—2.8% less than last year 


M. R. Weiser ¢> Co., New York 


Southeast 
Sept.—4.0% less than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
Oct. 4—4.4% less than last year 


Oct. 1i—4.0% less than last year 
Oct. 18—4.9% Jess than last year 
Oct. 25—6.9% Jess than last year 
Nov. 1—5.5% Jess than last year 


Carruthers & Co., Boston 
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cheulell ities mechanical action— 
the scientific basis of laundry, dry cleaning 


and rug cleaning machinery design 


Ultimately, the reason for laundering, dry cleaning or rug 
cleaning is to remove soil from fabrics, then finish them 
properly. All successful methods involve both chemical] and 
mechanical action. The most efficient use of these principles 
is the basic consideration in machinery design. 

Here at American, our research and development people are 
continually testing chemical properties, new principles of 
mechanical agitation, the effects of heat and pressure—to 
the end that we are confident all of our products make full 
use of the latest scientific knowledge available. 

The fact that we design and build laundry, dry cleaning and 
rug cleaning machinery is a distinct advantage. Often a dry 
cleaning discovery leads to a laundry improvement, or a 
laundry development is applicable to rug cleaning, and vice 
versa. Soil removal is the common thread. 

Our Research Program is the only one of its kind, because 
only American serves every segment of the entire textile 
cleaning industry-—-commercial, industrial, linen supply, in- 
stitution, quick-service and coin-operated laundries; dry 
cleaning; rug cleaning. 

Our experience, devoted to all phases of the textile cleaning 
industry, and only to this industry, is still another way you 


get more from American. 


You get 


( gg. -) 
\e/ 


merican 


The American Laundry Machinery Company, Cincinnati 12, Ohio 

















the quality of each shirt. To this end 
she has at her station a touch-up iron 
and a button machine. Shirts are 
folded over heavy paper to eliminate 
the heavy wrinkles sometimes caused 
by a shirtboard. Shirts on hangers are 
50 cents. 

Small adhesive-backed stickers 
placed on the shirtband call attention 
to a ieplaced button; another distinc- 
tive sticker on the shirtband quickly 
identifies shirts with French cuffs. 


Contour sheets: While many launder- 
ers persist in feeding contour sheets 
into an ironer almost haphazardly, the 
Elite feeders use a method of folding 
over the sides which they call miter- 
ing the corners, so the entire contour 
sheet goes through the ironer in a flat 
position to eliminate a great many un- 
sightly wrinkles. It takes longer, of 
course, but management believes it’s 
worth the effort. 

Improved quality is also claimed for 
regular sheets because the feeders use 
what Reed calls a “cross-hand” 
method of feeding. Feeders use their 
“inside” hand to pick up the sheet and 
swing that hand across their body to 
position the sheet under the finger- 
roll. This tightens and straightens the 
sheet as it enters the ironer. The feed- 
er’s other hand then is automatically 
close to the finger-roll, making it easy 
to guide the sheet into the ironer. As 
the “outside” hand continues to guide 
the sheet on into the ironer, the feed- 
er's inside hand can be swung back to 
pick up the next sheet with an easy 
motion. 


Unit production is maintained on all 
fancy press work such as women’s 
housedresses, nurse’s uniforms, 
starched coats, Marine and Navy offi- 
cers’ whites. Prices for this fancy press 
work amount to an additional 25 per- 
cent charge (double this price for 
Plush Horse service). This unit con- 
sists of a collar-cuffer-yoke press, a 
body-and-bosom press, an 18-inch 
mushroom press, a 42-inch tapered 
buck, steam iron, puffs and spray 
guns. This operator sews on buttons, 
too, and is completely responsible for 
the complete finishing of each gar- 
ment that comes to her unit. 

To date the main advertising has 
been through word of mouth. Periodi- 
cally, however, handbills are distrib- 
uted to residents throughout the trade 
area, and these have been found very 
effective. Perhaps the next objective 
will be in the field of advertising, to 
tie in with the productive capabilities 
of the plant. 

In any event it would seem Mr. 
Sauter is for a fact practicing what he 
used to preach to other launderers. 
And getting quite satisfactory results, 
too. OD 
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Linen Suppliers are 


RISING TO NEW HEIGHTS 


ANGELICA’S 
MAGIC CARPET! 





Angelica warehouse stocks include a complete line . . . herring- 


bone and twist twill industrial uniforms, professional uniforms, 
utility garments, high style dresses, coats, and pants... all 


available for immediate delivery. 

Angelica’s Linen Supply Line offers top quality materials and 
workmanship in economy-priced garments that can be serviced 
profitably. 

Angelica-sponsored ads of linen service appear in leading trade 
journals. 

Angelica sales aids are furnished to suppliers for their routemen. 
Angelica’s national sales force, with representatives in fifty 
major cities, is trained to work with suppliers... to keep an 
ear to the ground for new linen supply prospects, and to refer 
these leads to their linen supply customers. 


Augcllec 


UNIFORM CoO. 


1427 Olive St., St. Louis 3, Mo. 


Why? Because Angelica, a member of the Linen Supply Association since 
its founding in 1917, has bent over backward to give suppliers top quality 
products, fast, efficient service. all-out co-operation to help keep this 
rapidly growing industry “flying high.” 


Consult your local Angelica sales representative, or write the nearest 


Regional Sales Office. 


107 W. 48th St., New York 36, N. Y. 


177 N. Michigan, Chicago 1, Ill. 
110 W. 11th St., Los Angeles 15, Calif. 
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Soiled linens are sorted into various classifications, placed in bins and later transported to washroom. Segregation of items into presswork, 
tumblework, flatwork, etc., is now completed before washing cycle 


Closer examination of plant methods... 


and emphasis on human relations cut 


Operating Costs in a Hospital Laundry 


REVAMPING outmoded operating 
procedures plus a change in manage- 
ment thinking means money-saving 
efficiency for the laundry department 
at Presbyterian-St. Lukes Hospital, 
Chicago, Illinois. So far the plant has 
reduced operating costs approxitaately 
$30,000 per year. 

Early in 1958 the newly appointed 
director of the laundry and linen de- 
partment, Carl Lorch, made an analy- 
sis of existing work schedules, linen 
demands and washroom procedures. 
He found that the time was ripe to 
reduce costs without curtailing output 
or quality of work. 

Approximately 105,000 pounds of 
linen are processed each week, serving 
a medical facility containing nearly 
1,100 beds in the combined operation 
of the two hospitals. The laundry de- 
partment operates with approximately 
83 employees at the present time. 

One of the first steps in tightening 
up operational details was an evalua- 
tion of washroom equipment versus 
productive capacity of each operator. 
The washroom is equipped with five 
42-by-84 washers, one 42-by-64 
washer, one 100-pound open-end 
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By HARRY YEATES 


washer for fugitives, and three hy- 
draulic extractors. 

Since three of the largest washers 
were the unloading type, it was appar- 
ent that this department was over- 
staffed. Two of the six-man staff were 
eliminated while those remaining were 
given additional responsibilities in 
running the washroom. 

At the same time washing formulas 
were reduced from 60 minutes to 35 
minutes. In addition to the saving in 
labor costs the shorter formulas as 
adopted by Mr. Lorch have reduced 
the amount of fuel, power, light, wa- 
ter and other factors that contribute 
to the cost of operating the washroom. 


Change in workflow 


With the former system of washing 


soiled linen there was no segregation 
of linen, Separation of flatwork, tum- 


ble work, uniforms, towels, etc., was 
done after the washing cycle, This re- 
sulted in a serious interruption in 
workflow. The problem was that the 


dispatchers were doing the work of 
the sorting room and they couldn't 
keep up with the finishing department. 


To remedy this condition the plant 


manager utilized the three soiled-linen 
sorters to presort these various classifi- 
cations into their respective categories 
before the washing cycle, Now the 
work goes directly from the washroom 
to the finishers, Loads are now dis- 
patched for finishing every 5 minutes, 
as against every 15 minutes before. 
The continuous workflow eliminates 
all the former temporary delays, said 
Mr. Lorch. 

Sorting soiled linen by type of fin- 
ishing operation, while sorting it at 
the same time according to fabric, 


color and point of origin, makes little 
if any difference in the time required 


to process work for the washing oper- 
ation, “There are a few more piles in 


our soiled-linen room, but that’s about 
all,” explained Mr. Lorch. 


Staggered shifts 


Another idea that has turned out to 
be a valuable cost-cutter is the use of 
a staggered starting time. Previously, 


the entire department started at 7:00 
a.m, For the first 30 to 40 minutes 


the shakeout, flatwork and finishing 
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FAST-MOVING PROSPERITY - Lake City Laundry Company of Chizago is one of the largest commercial laun- 


dries in the Midwest. Serving the needs of countless hotels, hospitals and other institutions in the Chicago area, Lake City 
employs over 300 people and utilizes the finest of high speed laundering equipment. Flat work, for instance, is finished on a 
battery of ten flat bed ironers, some of which operate at speeds of 100 feet per minute. On all of these ironers, Lake City has 
been using Prosperity Aprons for more than 15 years. This is another example of how the fabrics produced by Mount Vernon 
Mills and the industries they serve are serving America. 
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In Industrial 
Fobrics 


Main Office and Foreign Division: 40 Worth Street, New York, N.Y. Branch Offices: Chicago « Atlanta « Baltimore + Boston + Los Angeles 


a LEADER 'N INDUSTRIAL TEXTILES 


Always look for this purple stripe in all PROSPERITY: and ORIOLE fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 
THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stoneham, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 
Ohio * C. C. CHEMICAL CO., Sunnyside, L. |. ° JOHN P, LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, 
Va., Norfolk, Va., Baltimore, Md. * MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER 
CARMAN SUPPLY CORP., Rochester, N. Y. * JAMES E. ST. JOHN, Phi ‘elphio, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD 
CHEMICAL CO.—CARMAN DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex 


trademark Mount Vernon M 
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Responsibilities of a Laundry and Linen Departmental Supervisor 


KNOW YOUR JOB 


. You need to have a clear picture of your responsi- 


bilities and to understand the vital function of the 
laundry and linen department in this institution. 


. You need a spirit of willingness to study and 


analyze your individual departments and con- 
stantly search for ways and means to improve 


existing methods. 


. You need to recognize the importance of good em- 


ployee relationship and the maintaining of efficient 
cooperation. 


. You need to always remember that we have noth- 


ing to offer but service, and every effort should be 


made to provide nothing short of the very best in 
this endeavor. 


. You need, finally, to remember we must do all of 


this professionally and economically. 


SUPERVISORY PERSONNEL DUTIES 


. Production responsibilities; maintain production 


schedules. 


. Welfare and safety of employees. 
. Keep employees informed—explain rules and 


policies. 


. Prevent waste of time and supplies. 
. Encourage new employees, develop loyalty, team- 


work, and do your fair share of work with your 
employees. 


. Provide proper training and placement for new 


employees. 


. Promote suggestions from your employees to help 


improve your department. 


. Establish fair representation for management-em- 


ployee relationship. 


ANALYZE YOUR WORK 


As a supervisor you should constantly look for meth- 
ods to improve your department in such a way that 
both your department and the entire plant will bene- 


fit. Following are six questions that are basic to doing 


your job better: 


1. Can I improve or simplify our work methods? 

2. Can I cut waste in my department? 

3. Can I improve the quality of the work in my de- 
partment? 

4. Can IJ increase the production of my department? 

5. Can I increase the ability of my employees to do 
the work? 


6. Can I increase the “will to work” among my em- 


ployees? 


If you answer “yes” to all of these questions, you have 
an open mind, because there is always a better way. 
When you see something that needs changing or cor- 
recting, try to do something about it. Stay on the 
lookout for any and al] needs to try to figure out the 
answers. In doing this, you will improve your position 
as a valuable supervisor and also gain personal satis- 
faction in doing your job well. 

Please remember, my door is always open to you 
and all personnel. We have a common cause, and 
close association certainly should increase our respect 
for each other's abilities. By adopting a pleasant, co- 
operative and efficient approach to our work, I know 
that we can develop and maintain a high leve) of 
quality and production, and enjoy the high regard of 
everyone connected with this institution. 

Cordially and sincerely, 
CARL H. LORCH 
Director, Laundry and Linen Department 








crews had little or nothing to do, This 
was particularly bad when patient 
count in the hospital was down and 
clean linen demands were light. 

Mr. Lorch remedied this situation 
by modifying the morning start-up 


and Joading the washers with soiled 
linen at the end of each day. Now the 
washroom crew reports in an hour 
earlier. And the operators have ap- 
proximately 2,400 pounds of washed 


laundry ready to process first thing in 


the morning. The use of staggered 
starting time has made it possible to 
increase daily output of the finishing 
department while decreasing [labor 
costs, 

The plant operates with two §-roll 


flatwork ironers with semi-automatic 
folders. By maintaining 120 pounds of 
steam at the ironers and _ utilizing 
asbestos pads on both ironers the 
down-time has been considerably re- 
duced and ironer speed has been 
upped from 80 to 100 feet per minute, 
according to Mr. Lorch. The result is 
that processing expense per pound of 
laundry finishing has dropped con- 
siderably. Each ironer produces 1,400 
pounds per hour. 

When the two hospitals merged fa- 
cilities some time ago a second shift 
was added in the Jaundry department 
to take care of the additiona} work- 
load, After surveying the situation as 
tv actual physical capacity Mr, Lorch 
decided that the second shift could be 
partially combined with the first shift. 
Consequently the plant is now operat- 
ing on a 9-hour shift instead of 15. 

Continued on page 40 





Soiled linen loaded into washers at end of day is ready for processing when washmen arrive 
at 6:00 next morning. Load is completed before finishing operators arrive at 7:00 a.m. 
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Lever has every kind of product to meet your specifi- 
cations for jJaundering soaps and detergents. Look at 
the characteristics of these soaps, for example: Spunn 
Diamond is a high-purity soap, available in chips or 
powder, for high-temperature operations. Lever For- 
mula 770 is a fine, all-purpose, spray-dried granular 
soap with an effective water softener and optical 
whitening agent. Lux Flakes is a pure, mild, unbuilt 
flake soap for low temperature washing of sheer, deli- 
cate fabrics and colors. 

Lever Formula 880 is one of Lever’s fine line of 
detergents, It is a spray-dried, granular, built, all- 
purpose synthetic with an excellent whitening agent 
that is stable to bleach. 


All Lever industrial soaps and detergents are made 
with the same skill and rigorous control that goes into 
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For every laundering requirement, 
there’s a complete line of 
Lever industrial soaps and detergents 






the line of famous Lever soaps for home use. Scien- 
tific testing facilities at Lever’s laboratories assure con- 
tinuing high purity and quality in every bag and drum. 

Get in touch with your Lever distributor. For the 
name of your nearest distributor, write to Lever Brothers 


today. Lever Brothers wil] also be glad to supply you 


with free sample containers of Lever formulations, so 


you can test and see for yourself how effectively Lever 
soaps and detergents can work for you. 


Lever Brothers 
Company 


390 Park Avenue, 
New York 22, N. Y. 
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Continued from page 38 


Combining shifts during the sum- 
mer months has enabled the plant 
manager to schedule vacation periods 
more efficiently, With additional oper- 
ators on overlapping jobs, the plant 
will be able to operate with fewer 
people and still maintain sufficient vol- 
ume for the hospital requirements 
during the summer months. 


Sewing department 


Analysis of production in the sew- 





identifying plaques for each key supervisor 
Gre prepared by plant manager Carl Lorch; 
promote better relationships among all em- 
ployees in the laundry 
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ing department also indicated that it 
could operate on a 40-hour week 
rather than a 44-hour week by using 
a heat-sealing patching machine. 


Personnel changes 


Shortly after changes were com- 
pleted in the operation of the wash- 
room a complete study was made by 
the laundry manager to determine in- 
dividual employee-production output. 
Various department supervisors were 
organized and a well-defined organiza- 
tional chart was prepared for the laun- 
dry department—two important de- 
tails which had never been in exist- 
ence before. 

This was set up so that everyone in 
the plant might have tangible evi- 
dence that he was a member of a team 
working together for a common pur- 
pose, A point which, according to Mr. 
Lorch, is often overlooked in some 
institutional laundry plants. The chart 
is prominently displayed in the plant 
for all employees to see. 

Specific duties were assigned to key 
people in the laundry department. 
Department heads were set up for six 
major departments — linen distribu- 
tion, finishing, washing and sorting, 
sewing, flatwork and dry-fold. Until 
this plan was adopted only two people 
in the plant had any authority or re- 
sponsibility for getting the work in 
and out of the department. The rest 
of the employees felt that they were 
merely tools with no_ individual 
identity. Name plaques were designed 
by the laundry manager to stimulate 


close cooperation among all levels of 
supervisory personnel in the laundry 
department. 

Employees for these key spots were 
selected on their seniority plus their 
individual ability to get along with 
personnel in the department. Daily 
contact with various other branches of 
the hospital makes it mandatory to 
develop congenial relationships among 
all employees. 


Supervisory training 


Monthly meetings are held with the 
supervisors under the direction of a 
plant supervisor who reports directly 
to the manager. Occasionally training 
films about laundry operations are 
shown to all personnel to acquaint 
them with new techniques. Other 
films presented by the manager stress 
the value of teamwork. Individuals 
report to group supervisors who in 
turn report to various department 
heads when carrying out their as- 
signed duties in the plant. 

Each department supervisor has 
been furnished with a written explana- 
tion of his duties in the plant to clarify 
the organization chart, Delegating au- 
thority to qualified personnel, along 
with some changes in operating pro- 
cedures, has resulted in substantial 
savings since the new laundry man- 
ager took over. Then, too, close co- 
operation between the laundry man- 
ager and hospital management in at- 
taining these changes has resulted in 
savings throughout the whole oper- 


ation. 000 
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ONE OPERATOR PRODUCES MORE, 
ON A UNIT DESIGNED ESPECIALLY F'OR: 


WASH PANTS 
ALL 


% DELIVERS OUTSTANDING QUALITY AND PRODUCTION ,y SIX PAIRS OF PANTS 
IN MOTION AT ALL TIMES » PERMITS FAST EASY LAYS y CONSERVES OPERATOR'S 
TIME AND MOTION » REQUIRES LESS FLOOR SPACE? 
























One operator can produce more on 
the UNIPRESS PANTS FINISH- 
ING UNIT because both ends of the 
bucks are used at the same time allow- 
ing her to have six pairs of pants in 
motion. Gliding Action guarantees a 
beautifully finished garment. Exclu- 
sive Unimatic Pressure provides uni- 
form, automatic pressure compensated 
for different thicknesses of material. 
They all add up to this important 
fact ... the One Operator UNIPRESS 
PANTS FINISHING UNIT will give 
you higher production, better finish- 
ing and greater profits. 

Get the complete story from your 
UNIPRESS Distributor or write for 


information. 
We're ALL sold on Unipress Results 






OPERATOR © OWNER © CUSTOMERS 
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Program chairman Walter Wahlen (right) introduces plantowners who discussed promotion 
and production ideas 


New England Clinic 


DESPITE THE DOWNPOUR which 
drenched Boston with 3% inches of 
rain during the two-day period, more 
than 2,400 persons turned out for the 
New England Educational Clinic and 
Exhibit at Mechanics Hall, October 24 
and 25. 

According to general chairman 
James P. Shannon, 1,680 plantowners, 
managers and key employees and 767 
allied tradesmen clicked through the 
turnstiles at this regional show spon- 
sored by the Laundry and Cleaners 
Allied Trades Association. 


The program took on the propor- 
tions of a national convention-exhibit 
as 96 LCATA member firms put on 
live demonstrations of a variety of 
machinery, equipment and supplies. 
And no less than 17 owners and rep- 
resentatives took part in presenting 
the clinic program which was de- 
signed to help delegates find ways to 
improve sales, profits and production 
while rendering the best possible serv- 
ice to the public. 

Appearing with sales expert Jack 
Lacy on the sales panel were laundry- 


men Arthur Chamberlain, Jamaica 
Plain; Ralph Daniels, Jr., Haverhill; 
Simon Roberts, Cambridge, all of 
Massachusetts, and Walter Spallholz, 
Portland, Maine. 

Solving some of the problems of 
the drycleaning industry was another 
panel composed of chairinan T. Her- 
bert Evans, Wellesley; moderator Ar- 
thur Antonopoulos, Lowell; panelists 
Win Dadmun, Greenfield; Zussman 
Freeman, Wakefield, Massachusetts; 
Harry Coronis, Nashua, New Hamp- 
shire, and Emanuel Kloter, Rockville, 
Connecticut. 

Still another panel discussed the 
where and how of making profits in 
the laundry industry. Forrest Neal, Jr., 
Quincy, Massachusetts, was the mod- 
erator, and the panelists included: 
John Carruthers, Boston; Melvin Cros- 
by, Wakefield; James Robertson, Law- 
rence; Harry Walles, Malden, Massa- 
chusetts; Jack Egan, Newport, Rhode 
Island, and James Kelley, Portsmouth, 
New Hampshire. 

The speakers’ program was conclud- 
ed with a report by Robert Gruver, 
Gray & Rogers Advertising Agency, 
Philadelphia, on the latest devefop- 
ments in the Motivational Research 
program currently being conducted 
for the American Institute of Laundry 
for the industry. 

This was the first test for the reg- 
ional clinic-exhibit program and _ its 
initial success may prompt more of 
them in the future. OC 


What's Ahead in Launderable Textiles 


THE FIRST Laundry-Textile Confer- 
ence designed to bring about a better 
understanding of specific problems in 
the maintenance and production of 
textiles was a success. 

The meeting was held at the Statler 
Hilton Hotel, New York City, Novem- 
ber 7 and 8, and attracted an audi- 
ence of 177 people. There were 105 
laundrymen in attendance, 26 allied 
tradesmen and 46 representatives 
from the textile industry. 

During the two-day session, those 
attending heard better than a dozen 
speakers and took the opportunity of 


questioning them at length at the 
close of each day’s program. 

The purpose of the meeting was to 
have leaders of the textile industry 
discuss with laundryuwners the cur- 
rent trends in fibers and fabrics. And 
to indicate the washing-cleaning char- 
acteristics of textiles to be marketed 
in the near future. 

The launderers learned about such 
things as: 

Nonwoven fabrics now in use that 
can be washed and drycleaned. 

Wool studies being conducted to 
minimize felting and shrinkage. 





Wash-and-wear gets thorough going-over by this panel composed of laundry leaders and 
top textile men in first meeting of its kind sponsored by the AIL 
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How to wash gijass diaperies—5 
million pairs of which were sold dur- 
ing 1957. 

The properties and manufacturing 
methods of Arnel, Acrilan, Darvan, 
Orlon, Dacron, nylon, ete. 

Cooperative plans worked out by 
the Better Business Bureau and laun- 
derers to settle claims. (In one city, 
two-thirds of the complaints made by 
customers were not justified.) 

One session of the meeting was de- 
voted entirely to the subject of wash- 
and-wear cottons. Laundrymen saw 
discoloration as one of their biggest 
problems with wash-and-wear. The 
textile men pointed out that some 
resins pull blue, soil and greases out 
of the load and resist acid sours. They 
suggested the use of antichlors and 
peroxide bleach as one answer to the 
problem. The use of fluorescent dyes 
was suggested as another alternative. 
But it was agreed that while such 
dyes might replace blueing they 
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% For better hot-water washing of white " ’ 
work and fast-colored goods! 


%& Real economy! Gives cleaner finished 
work with less detergent, less work 
for washman! 


¥& Better sudsibility—quicker rinsing! 
Improved quality of work builds 
repeat business! 


% Handy to use, saves waste! Use direct 
to the wheel! 




















You'll turn out top-quality finished work—win 
more satisfied customers—with Colgate Formula 40! 
Specially designed for hot-water washing, this 
excellent detergent gives outstanding results. 


Because it has a high soap content—plus selected 
alkalies blended for greatest detergency—you actu- 
ally use less detergent per 100 pounds of goods in the 
wheel! Try this economical, efficient detergent today! 







] N° 33-533 veongcn 
| OLGA: 40 


eo 
A COMPLETE MOT WATER SOM 
COLGATE -PALMOLIVE CO 
wane rw use 










AT EQUIPMENT YOU USE, COLGATE FORMULA 40 


NO MATTER WH AT LOWER COST! 


GIVES YOU BETTER WASHES— 















and 
225-Ib. drums. 





Available in 





More Technical Service Available! | SEHD 140-1). bags 
Our enlarged Technical Service staff will be happy to help you 
solve your soap and synthetic detergent application problems. COLGATE-PALMOLIVE COMPANY 
Write your nearest Colgate-Palmolive Company Associated 300 Park Ave., N.Y. 22, N.Y. 
Products Dept. Sales Office. Atlanta 5, Ga. * Chicago 11, lil. * Kansas City 11, Mo. * San Francisco 8, Calif, 
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would not replace bleaching action. 

The entire program was tape-re- 
corded and copies of the conference 
speeches in Special Report form will 
be mailed to all those who attended. 


Additional copies will be made avail- 
able through the American Institute 
of Laundering at a charge of $3 per 
copy to AIL members and $8 per 
copy to nonmembers. (0) 





New officers and directors include, left to right: James Cockery; Ernest Paquin; Frank Fin- 
neran; Ed Cullen, president NAILM; Rocco Ricci; Bernard Whalen; Iva Johnson 


What Does a Hospital Administrator 
Expect of His Laundry Manager? 


ONE ANSWER to this question was 
provided by William S. Brines in a 
talk before the Institutional Laundry 
Managers Association meeting at 
Newton- Wellesley Hospital, West 
Newton, Massachusetts, October 23. 

Mr. Brines, who is the director of 
Newton-Wellesley, summarized the 
requirements thus: 


@ First off, the administrator ex- 
pects the laundry manager to perform 
his basic functions—to get the work 
clean and to get it done economically. 
@ The laundry manager should have 
control of the goods, services and 
personnel under his supervision. 

@ He should also know how to deal 
with people outside his own depart- 
ment. 


The second speaker of the evening 
was Edwin J. Robinson, assistant di- 
rector of the same hospital. He ex- 
plained some of the various methods 


institutions use in allocating laundry 
department costs. His point was that 
there are many items (cost of ad- 
ministration, repair and maintenance, 
steam, etc.) charged to the laundry 
department over which the laundry 
manager has no control. So that laun- 
dry managers should use caution in 
trying to compare their costs with 
those of other institutional or com- 
mercial laundry operations. 

An additional feature of the Octo- 
ber meeting was an in-plant demon- 
stration, put on by The Prosperity 
Company, on the proper lays to use 
in finishing wearing apparel. 

The officers of the association for 
the year 1959 are: Rocco Ricci, 
Pawtucket Memorial Hospital, Paw- 
tucket, R. I., president; Frank Fin- 
neran, Waltham Hospital, Waltham, 
Mass., vice-president; Ernest Paquin, 
Newton-Wellesley Hospital, secretary; 
and Iva Johnson, Beverly Hospital, 
Beverly, treasurer.—Henry Mozdzer 


Oregonians Get Peek at MR 


SOME HIGHLIGHTS of the Ameri- 
can Institute of Laundering’s current 
motivational research project findings 
were revealed to more than 200 
plantowners attending the annual 
convention of the Oregon State Dry- 
cleaners convention. Meetings were 
held October 24-26 at the Willard 
Hotel, Klamath Falls, Oregon. 
Thelma Beresin of Gray and 
Rogers, the Philadelphia agency that 
has been conducting the research, 
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stated that the laundry industry’s real 
customer resistance isn’t price or 
quality or delivery schedules. It has 
deeper psychological meaning. Ac- 
cording to Miss Beresin, the home- 
maker associates certain household 
chores as her own _ responsibility. 
These functions, such as dishwashing 
and bedmaking, are the housewife’s 
contribution to the safety and well- 
being of the family. They are fem- 
inine functions. 


Similarly, the homemaker feels that 
laundering is a feminine function. Not 
necessarily that she wants to do it 
herself, but she wants female help on 
this task. The research project re- 
vealed that women regard the profes- 
sional laundry as a “male” organiza- 
tion. Consciously or otherwise, the 
housewife feels she is losing some of 
her identity with her tasks that make 
her the manager of the home. 

The main task that lies before the 
laundry industry is to change the 
male concept that now exists in the 
consumers’ minds to one of the fe- 
male. Miss Beresin said it was very 
revealing to note that most women 
interviewed in the survey referred to 
the laundry as “the” laundry; not 
“my” laundry. Because they didn't 
have the feminine attitude about the 
plant, it takes on a neuter gender. 

Many of the objections to profes- 
sional services were very “logical.” 
These included the matters of price, 
quality and the dissatisfaction of hav- 
ing their own laundry done at the 
same time with the filthy clothes the 
“other” people send. But the real 
source of trouble was the male image 
that the housewife associates with the 
plant. 

Miss Beresin said that the findings 
indicate that plant tours are actually 
harmful. This, because the heavy ma- 
chinery and mass-production methods 
build up a male image. Furthermore, 
when the housewife sees the work 
going through “with other peoples’,” 
it builds up the so-called logical argu- 
ments against laundry service. 

There is a monumental but not im- 
possible task facing the industry to 
overcome the psychological objec- 
tions, said Miss Beresin. Even though 
the motivational research project has 
been completed, the battle to over- 
come customer resistence has not yet 
begun. All laundrymen are urged to 
join this independent effort. The costs 
are nominal, and are fairly prorated 
at the rate of 75 cents per $1,000 
of volume per week per plant. 

Any additional information con- 
cerning this program can be obtained 
by either writing direct to Gray and 
Rogers, Philadelphia, Pa., or to the 
AIL in Joliet, Ilinois. 

In addition to the important dis- 
cussion on the research project there 
were several other speakers who 
talked about problems relating to 
drycleaning. There was also a cracker- 
barrel discussion on typical dryclean- 
ing problems. 

A new slate of officers included 
Clarence Honn, president; Dick Car- 
ver, vice-president; Bert Farris, 
vice-president; Merle Saunders, secre- 
tary-treasurer; and Lee Fullington, 
sergeant-at-arms.—Art Schuelke 
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You Progress, Produce, aud Profit More with Prospertty 


HIGHEST RATE OF PROFIT 


PER SQUARE FEET OF FLOOR SPACE... 
PER DOLLAR OF INVESTMENT! 
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| ou The PROSPERITY 
delved Standard 2-Girl 


SHIRT FINISHING UNIT 


a low-cost, compactly organized system, perfectly balanced 
and timed for smooth two-girl high production operation 


@ One-lay Cabinet Sleeve Finisher saves greatly improve appearance of the 
time, eliminates waiting on part of finished shirt. 
either operator. @ Easy to train operators. 


@ Up to 20% increase in production over SEND TODAY for complete information 
other units equipped with 2-lay sleeve on the Advanced Standard 2-Girl 


Abeege, Shirt Finishing Unit. Find out how 
@ Beautiful, lustrous all-over finish with minimum space, and minimum invest- 
formed and rounded sleeves that ment can produce maximum profits! 
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Much has been said 
about the laundry industry's 


newest marketing method . . . 


What have you 
heard about 
COIN-OPS? 


By HENRY MOZDZER 


* that vandalism is 
a major problem... 


There’s no denying that slugs have 
been found in coin boxes. There have 
been instances of willful abuse. And 
even a report or two where washer 
units have actually been removed 
from the premises. But looking at the 
over-all picture, most coin-op owners 
regard the vandalism bogey as a minor 
problem. 

Fire, theft, burglary and _ business- 
interruption insurance are available 
for a nominal fee. Although we re- 
cently heard one gentleman boast 
from a convention platform that he 
carried no insurance at all on his coin- 
store installation. 


* that the money 
might be used to 
better advantage.. 


Some professional laundrymen won- 
der if the money required for invest- 
ment in a coin-op would not be better 
spent to promote or improve the serv- 
ices already offered. The question is 
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often rhetorical but the logical answer 
is “maybe.” 

Some plantowners would undoubt- 
edly benefit by buying an advertising 
campaign, a new truck, a shirt unit or 
a flatwork ironer. Their question really 
should be, “What can I expect in the 
way of a return on my investment?” 
Profits from going coin-ops are con- 
servatively estimated at somewhere 
between 25 and 40 percent. 


* that “blue laws” 


restrict operations 


There have been scattered instances 
where coin-ops have been cited for 
staying open on the Sabbath. But ap- 
parently, the law doesn’t hold up 
where such installations are unat- 
tended. The argument used is that the 
coin-op falls into the same class as 
cigarette, soda and other coin vending 
machines. 


* that it costs too 
much money... 


The equipment for a store with 20 
to 30 washers can be purchased for 








$9,000 to $12,000. Installation costs 
run another $2,500 to $5,000, de- 
pending on local conditions. The typi- 
cal investor, however, finds that he 
can get terms of 20 percent down and 
three years to pay. So that his actual 
cash outlay may be as little as $4,000. 
Many banks and finance companies 
are accepting this kind of paper. 


*« that it’s a fad 
ahd won’t last 
very long... 


No one really knows just how long 
the coin-op boom will last. Some say 
two years; others say ten. At the pres- 
ent time their number is estimated at 
somewhere between 6,000 and 9,000 
outlets: 

Some authorities believe that the 
surface has just barely been scratched. 
They point out that there are thou- 
sands of towns and suburban areas 
that will never be large enough to 
support a full-scale laundry. But they 
can and do support a coin-op. 

There is some evidence that as com- 
petition grows keener more emphasis 
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will be placed on service. But there’s 
no reason to suppose that coin-ops 
will die a sudden death any more than 
attended quick-service laundries have 
died out. 


* that there’s no 
point in catering 
to the do-it-your- 
self market... 


A number of professional laundry- 
men regard their operations as quality 
plants. They feel that their reputa- 
tions would be endangered if they 
tried to be all things to all people. 
It’s a problem that each plantowner 
must resolve for himself. Some have 
opened coin-operated stores under an- 
other name. 

A perhaps more frequent objection 
voiced by plantowners is that a coin- 
op puts them in competition with 
themselves. They don’t see how this 
sideline will help their regular serv- 
ices. 

Those experienced in the field ad- 
mit that the coin-op has pulled some 
of the wash-dry-fold bundles away 
from the main plant because of the 
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obvious difference in price. They also 
admit that they get some shirts and 
drycleaning from coin-op patrons who 
have never before been in their plants 
—where the coin-op and plant are 
located next to each other. 

Almost everyone agrees that coin- 
ops are a good thing if they get the 
laundry out of the home and accus- 
tom the housewife to sending it or 
taking it out. 


* that it has its 
headaches, too... 


There's more to running a coin- 
operated laundry than meets the eye. 
You can’t just open one up and forget 
about it. You’ve got to consider such 
things as location and competition. 
Provisions must be made for repairing 
and maintaining equipment and prem- 
ises. Accurate records are essential to 
insure proper control. 

A prospective operator should learn 
everything he can about the business 
by visiting going plants, talking to 
equipment and machinery salesmen, 
and by reading all he can about the 
subject written up in laundry business 
papers. (CIC) 








NOW... 
IN READY- 
REFERENCE 
BOOKLET FORM: 


“WHAT'S 
HAPPENING 
IN 
COIN- 
OPERATED 
LAUNDRY” 


a roundup of information on 
the coin-op from the profes- 
sional laundryowner’s point of 
view . . . practical guidance on 
the coin-op as the newest way 


to market laundry services 


Just send your order 


and remittance to 


STARCHROOM 
LAUNDRY JOURNAL 


305 E. 45th Street 
New York 17, N. Y. 
Only $1.00 per copy 
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NOW! THE KEY TO. 
FULL PROFITS ON TODAY’S| 
SMALL BUNDLE! now you can go 
after the plece-price partial bundle your | 
customers want to send! a whole new | 


system of modern laundry management, 


based on a new identification system... 








THE KEY-TAG 


LOT CONTROL] SYSTEM 






Now you can handle both the 
large family bundle and the sma)} 


piece-price bundle at the same 
new low cost—make the same full 
profit on both. Easy to maintain 
a2 or 3 day delivery schedule. 

Big new savings in all departments 


and services. Allows simplified 
billing and payroll) methods. 


Key-Tag Lot Control combines 
the best of “pin and net” with 
selective full identification ina 
simple, foolproof plant-wide 
system. 100% mechanical check 


on everything —always. No human 
error. Cut identification help 

up to 40%. Use green labor. 
Train mark-in girls in 4 hours. 
Full nets —full wheel loads. 


WHY CUSTOMERS CROSS 


Continued from page 16 


square feet of space. The back of the 
ca)) office is a heated garage. A room 
measuring 20 by 40 feet to the left 
of the call office will be used for stor- 
ing supplies from the main plant. 

Parking space was designed for 18 
automobiles in front of the call office. 
An illuminated, revolving sign with 
changeable letters can be easily seen 
by passing motorists. It cost approxi- 
mately $5,000. 

The exterior of the building was 
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Write for the lot contro! story 





constructed of California redwood. 
About 90 feet of plate glass dominates 
the front. An overhanging canopy was 
equipped with indirect lighting; this 
brightens up the entire area during 
the evening hours. Shrubbery and 
poplar trees have been planted along 
the sidewalk by a landscape architect. 

The new call office has over 75 feet 
of curved counter area. It was 
equipped with 300 feet of linear 
shelving space for storing laundry 
bundles. Three specially built curved 
conveyors were purchased for hanging 
garments. Each holds 2,000 garments. 


} 


| 


THE KEY-TAG CHECKING SYSTEM CO. | 


6509 HOUGH AVENUE — CLEVELAND 3, OHIO 
} 


Redwood counters with blue For- 
mica tops are featured in the interior 
design. Flooring is of contrasting 
aqua-blue asphalt squares. Artificial 
greenery has been added above the 
counter area. Attractive birdcages 
with live parakeets were placed at in- 
tervals on the wall above the counters. 
The same motif is carried out at each 
end of the call office. Wrought-iron 
lanterns and Jeather-trimmed chairs 
are also provided. 

The garden effect created in the 
call office serves a specific need. The 
pleasant surroundings appeal espe- 
cially to women customers. The plant- 
owner is confident that it will build 
more cash-and-carry business in the 
future from this important market. 

Automatic doors enable bundle- 
laden customers to come and go with 
ease. Electric mats on the floor in 
front of the incoming and outgoing 
doors activate a compressor which 
opens the door as the customer steps 
on the mat. 


Workflow schedule 


The plant maintains a pickup-and- 
delivery schedule three times a day 
to the call office. After laundry and 
drycleaning are packaged in the plant, 
they are loaded on a truck and trans- 
ported to the new call office. 

Carments are brought in the rear of 
the building, sorted by name and 
placed on slickrails behind the laun- 
dry bins and conveyors. They are 
hung in alphabetical order on the con- 
veyors by counter personnel. Laundry 
bundles are placed in the storage bins. 
Duplicate tickets are filed in counter 
index boxes. 


Direct-mail campaign 


To promote the new call office, over 
20,000 direct-mail pieces were sent to 
residents in the neighborhood. These 
were prepared by an outside firm; 
names were selected from the city 
directory. The mailer featured a map 
showing the exact location of the new 
drive-in call office. 

For the first two weeks after the 
opening the plantowner offered a 50 
cent discount on any $2 drycleaning 
order brought to the new call office. 
A coupon was included in the four- 
page direct-mail piece. 

The plant had found itself standing 
on the corner watching all the cars 
go by, commented Mr. Reizman. Now 
the picture has changed. Customers 
have a colorful place to stop when 
bringing laundry and drycleaning, 
good service is provided from 6:30 
a.m. to 7:00 p.m. six days a week— 
and cash-and-carry business is boom- 


ing once again. [TJ 
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You re bound to progress with Prosperity 

— the leader in new developments for laun- 
dering and dry cleaning. And with 
Prosperity your production soars, too. 
Advanced systems bring you the benefits of 
modern technology, and Prosperity 
engineers assist you in laying out new 
plants or remodeling existing shops. And 
when you're progressive and productive, the 


payoff is in bigger profits. 





Because Prosperity realizes that it takes more than fine equipment 
to keep your business growing, they constantly expand and improve those 
special business services which are so important to you. Here are two newly 
streamlined services which Prosperity makes available to the entire industry. 


NEW - PURCHASE 
FINANCING 


Prosperity equipment quickly pays 





NEW SERVICE 


for itself - and we can prove it. But AND PARTS PROGRAM 
we know that the initial javestment in 
new systems calls for financial assist- Now, there's a Prosperity factory service and 
ance. Our knowledge of you — and our parts center almost at your doorstep — wherever 
equipment — gives us the best qualifi- you're located. In more than 50 strategically 
cations to assist you in financing your located cities, Prosperity will have new factory 
new purchase. In addition, Prosperity offices with service and parts experts, as well as 
representatives are trained to give you sales engineers. Your service will be speeded and 
expert counseling on money matters, streamlined. Within minutes of your cal) a Pros- 
and are always available to discuss perity service engineer will be attending to it. 
: your business problems and aims. See Needed parts can be on hand immediately. For 
your local Prosperity man, or write to- the address of the new factory office nearest you, 
day, to: write to: 


Tee PROSPERITY yen, 


DIVISION OF WARD INDUSTRIES CORPORATION 


FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y.— SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 


Copyright 1958. The Prosperity Company 
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AAD, L. Abctivities 


Albert Johnson To Step Down 


At a recent meeting of the AIL directors Albert Johnson, 
general manager, recommended that in view of his retire- 
ment in a few years serious consideration be given now to 
selecting and training his successor, The board adopted his 
recommendation and appointed a Special Committee to 
consider applicants for this executive position. 

The board also decided that, upon selection of a new gen- 
eral manager, Mr. Johnson will act in an advisory and con- 
sulting capacity until his retirement. This will provide an 
orderly transition and give the new genera) manager full 
advantage of Mr. Johnson’s broad knowledge of the industry 
and his extensive national] trade association and business ex- 
perience. 

Mr. Johnson will also be able to devote time to a number 
of special industry and association problems that have long 
interested him but have been deferred because of more 
pressing day-to-day responsibilities. 

Persons who feel they are qualified for the executive posi- 
tion of general manager are invited to write for an applica- 
tion blank directly to David P. Wallace, Jr., Progress Laun- 
dry and Cleaning Company, 3508 Live Oak St., Dallas 4, 
Tex., chairman of the Special Committee. Staff members of 
the Institute interested in this position will be given con- 
sideration. All applications will be studied by this Special 
Committee for recommendation to the board of directors for 
their final decision. 


Tuition a Tax-Deductible Expense 


Plantowners are advised that they can deduct the ex- 
penses of sending their employees to the American Institute 
of Laundering school as a business expense. All expenses 
involved in traveling and/or school expenses may be 
charged to Account 86 (Personnel Relations and Welfare) 
in the AIL Uniform Account Classification. 


Gill Will Direct PR Program Campaign 


Ward A. Gill, director of industry relations for the AIL, 
has been given a temporary assignment to direct the final 
phase of the membership campaign for the industry’s Na- 


tional Public Relations Program. He will facilitate com- 
munication with the committee chairman, George Kline- 
felter of Baltimore, and with Gray & Rogers, the program’s 
public relations counsel. 

Mr. Gill will arrange for personal solicitation of profes- 
sionaf laundries that have not yet pledged their support of 
the PR program. Group meetings will be arranged where it 
seems desirable in order to explain the program. 

The response to date has been enthusiastic, with pledges 
approaching the $100,000 level. Copies of the report con- 
taining an analysis of the MR study have been mailed to all 


participating laundries, and the operating state of the pro- 
gram will soon begin. 


W ide Distribution for Better Home-Making 


Over 100,000 copies of Better Home-Making, the AIL’s 
new publication designed to publicize the professional laun- 
dry industry, are being distributed every month by laundry- 
owners throughout the nation. Almost 200 firms are now 
participating in the program. 

Copies of the booklet are being distributed through route- 
men, call offices, direct mail and other ways. In every case 
laundrymen are reporting good public acceptance. AIL 
President John Slick of Fort Wayne, Indiana, has called on 
all local high schools with Better Home-Making and reports 
an excellent reception. He is now distributing 1,500 copies 
monthly to the domestic science classes in Fort Wayne. 

Copies of the publication on a regular basis are obtaina- 
ble through the AIL Membership Department, Joliet, Il. 


Institute Laundry Holds Open House 


To mark its thirty-fifth year of service to residents of the 
Joliet, Illinois, area, the Institute plant conducted a three- 
Gay open house November 18, 19 and 20. Visitors toured 
the AIL offices and laundry-drycleaning departments. 

Prizes and souvenirs with a total value of over $2,000, in- 
cluding a Zenith stereophonic hi-fi as top prize, were dis- 
tributed. Other prizes were awarded in contests during 
which guests estimated the cost of a particular laundry 
bundle or guessed the number of shirts finished during the 


open-house celebration. 


_ For Your Information 





Home Bleaching: A recent survey on 
the use of bleach in the home revealed 
these interesting points: 80 percent of 
the housewives interviewed use bleach 
regularly; 70 percent of the white 
loads are bleached; 30 percent bleach 
colored loads and 50 percent said they 
used bleach on every load. 


Linen Program: The Linen Supply 
Association of America has launched 
an educational program aimed at in- 
forming the nation’s architects of the 
benefits of linen and towel supply 
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service. Key of the program is a kit 
explaining linen supply, spec sheets 
on continuous cloth towel units and 
cabinets. 


Business Prediction: Business next 
year wiil show marked improvement 
over 1958, say 94 percent of the com- 
pany presidents interviewed by a Dun 
& Bradstreet publication. But the opti- 
mism expressed by the 109 company 
heads is considered and cautious and 
often qualified by comments that “no 
all-out boom should be expected.” 


None predicts a tremendous upsurge 
of business in 1959. More likely, they 
are inclined to think, business will 
stabilize at or slightly above current 
levels and the national economy will 
continue a slow but steady rise. 


Sick Bay: Injury or illness disabled 
the average American for 20 days dur- 
ing the 12 months ending June 30, 
reports the U. S. Public Health Serv- 
ice. Females restricted their activities 
an average of 4.5 days more than 
males. 
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Photographing tickets in a Recordak Junior Microfilmer 


4() entries a minute— 
and never a mistake! 


Recordak Microfilming ends work of tran- 
scribing clothes tickets . . . eliminates human 
error ... saves Normington Laundry, 
Beloit, Wisc., close to 80 hours a week in 
bookkeeping time. 


Here’s how Normington Laundry now handles 
drivers’ tickets: Charges are run up on an adding 
machine . . . totals are posted in weekly ledger . . . 
and tickets are photographed in a Recordak Micro- 
filmer. That’s the whole thing in a nutshell! No 
fuss, no bother! Simple, you'll agree. 

Helps give customers better service. Clothes 
are never held up waiting for tickets to be processed. 
Eliminating human error helps reduce customer 
claims. And the remaining ones are quickly settled 


SRECORDEK 


(Subsidiary of Eastman Kodak Company) 
originator of modern microfilming— 
now in its 3lst year 


December, 1958 


when customers see picture of their itemized ticket 
on Recordak Film Reader. 

Chances are your savings in a month or two will 
pay for a Recordak Junior, a microfilmer-reade1 
unit, which is available on low-cost purchase or 
rental basis. Film costs are surprisingly low—you 
can photograph more than a thousand tickets on 
a dollar’s worth of film. Mail coupon today. 


““Recordak’”’ is a trademark 
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o . 
e RECORDAK CORPORATION ° 
e 415 Madison Avenue, New York 17, N. Y. ° 
. . 
. Gentlemen: Send details on laundry and dry cleaner , 
e savings with Recordak Microfilming. No obligation. ° 
. 7 
FF-12 

. 7 
e Name e 
. . 
e Position ° 
. . 
e Company . 
s . 
e §6Street ° 
. > 
° City State. ° 
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WOODLAND PARK, COLO. — Ute 
Pass Laundry was scheduled to be 
opened by Gene and Joanne Six, accord- 
ing to a recent announcement. 


WETUMKA, OKLA.—An official 
opening was held at Wetumka Laundry, 
St. Louis and Main Sts., by Willard 
Darks. 


POMONA, CALIF.—Melvin E. Doyle, 
general sales manager, Southern Service 
Co., Ltd., has been elected to member- 
ship in the Los Angeles Sales Executives 
Club. 


SPEARMAN, TEX.—Sparks Laundry 
has added coin-operated equipment. 


GREELEY, COLO.—Construction has 
started on a 60-by-140-foot building at 
812 11th St. to house Sanitary Laundry 
Co. Completion is scheduled for January. 


HATCH, N. M.—Self-service equip- 
ment has been installed in the addition 
recently completed at Hatch Laundry. 


LOCKNEY, TEX.—tTaylor’s Laundry, 
owned by George Tayler, has added 
coin-operated equipment. 


VAN ALSTYNE, TEX.—Tommy Ro- 
land has purchased Brashear Laundry 
from Harvey Brashear. 


LA JOLLA, CALIF, — Cleancraft 
Laundry was damaged by fire recently 
with a loss estimated at $50,000. 


FARMERSDALE, CALIF.—A _build- 
ing permit has been issued N. A. Jones 
for construction of a laundry. 


EDGEWOOD, TEX. — Hubert Gam- 
mons has purchased Edgewood Laundry 
from Mr, and Mrs. W. C. Rea. 


SALIDA, COLO.—Charles A. Gabardi 
has purchased Best Laundry and Dry 
Cleaners, 124 E. First, from Doyle T. 
Johns. Mr, Gabardi also owns Vienna 
Laundry and Dry Cleaners in Leadville. 


COMMERCE, TEX.— Vance Aiken 
has leased Allard’s Steam Laundry from 
Mrs. Marion H. and Charles B. Allard. 
The plant will continue to operate under 
the same name. 
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COLORADO SPRINGS, COLO. —A 
grand opening celebration was held re- 
cently at Pearl Laundry and Dry Clean- 
ing Co,, 18 N. Sierra Madre St. Charles 
A. Flutcher III is owner of the firm, 
which also has a location at 329 N. Tejon 
St. 


ENID, OKLA.—A new laundry was 
scheduled to be opened at 514 S. Van 
Buren, according to B, A. Martin and 
Carl Aduddell. 


KAILUA, HAWAII—Construction has 
begun on a new building on Kuakini 
Highway to house Kona Laundry and 
Dry Cleaning. Established in 1949 in 
Holualoa, under the name of Kona Sani- 
tary Laundry, the business has been car- 
ried on as a partnership by brothers Carl, 
Wally and Garry Ichishita and _ their 
mother, Mrs. Kome Ishishita. 


TALIHINA, OKLA.—Mack Allen has 
established a laundry in a newly remod- 
eled building. 


CHINO, CALIF.—An expansion pro- 
gram has been completed at Rhodie’s 
Laundry, 5486 Riverside Dr., operated 
by Mr. and Mrs. F. W. Rhodehouse. 


PEARSALL, TEX.—A formal opening 
was held recently by Elizabeth Gibbs 
at Pearsall Laundry, located on Tyner 
Square. 


EDNA, TEX.—Ross Carter has an- 
nounced the opening of his new laundry 
at 211 N. Ed Linn St. 


NOWATA, OKLA.—The opening of 
a new laundry in the Pence Bldg., 301 E. 
Cherokee, was announced by Gus Liv- 
ingston. 





LOUISVILLE, KY.—W. J. Logan and 
C. Hite Crutcher have purchased Home 
Laundry Co., 1785 W. Ormsby, from 
Citizens Fidelity Bank and Trust Co., 
trustee of the estate of the late Martin 
Sullivan. 


BIRMINGHAM, ALA, — La Dame 
Laundry Cleaners has acquired four 
One-Hour Cleaners, Inc., branches. Loca- 
tions are at 113 19th St., N.; 2026 Fifth 
Ave., N.; 5532 First Ave., N., and 1920 
llth Ave., S. This makes a total of 20 


cleaning operations for La Dame. In 
addition the company operates seven 
“we-wash-it” plants in the area. I. Lich- 
tenstein is president of the firm. 


WINSTON-SALEM, N. C.—Winston 
Steam Laundry, 1102 Ivy Ave., has 
opened a branch in the Northside Shop- 
ping Center, which will also offer unat- 
tended and self-service. The firm has 
other locations at Wake Forest College, 
Northwest Blvd., and Pfeiffer College in 
Misenheimer. 


MEMPHIS, TENN.—Lamar Laundry- 
Cleaners, managed by Edward S. Jacobs, 
has opened a branch at 3474 Plaza. The 
firm, with headquarters at 1172 Lamar, 
has seven other branches. 


BERRYVILLE, ARK. — An official 
opening was held recently by Mr. and 
Mrs. Lester Stine and Mr. and Mrs. Troy 
Logan at their new laundry, located in 
the Jackson Bldg. on W. Freeman Ave. 


DUNEDIN, FLA.—Mr. and Mrs. 
James E. Crouse have purchased M & H 
Laundry, 511 Main St., from Mr. and 
Mrs. Marshall E. Harwick. 





BILLINGS, MONT.—Jack and Doro- 
thy Cline, operators of Billings Laundry, 
have opened Speedy Wash at 2412 Sixth 
Ave., N. This is the first of three such 
installations planned in the city. 


VANCOUVER, B. C., CAN.—A. B. 
Christopher, president of Nelsons Laun- 
dries Ltd., has announced the acquisi- 
tion of Pioneer Laundry and Dry Clean- 
ers Ltd. 


WEBSTER, S. D.—Plans for opening 
a laundry in the Rathbun Bldg. on W. 
First St. were announced by Mr. and 
Mrs. LeRoy Evans. 


PORTLAND, ORE.—F. V. and Clydia 
L. Magaurn have opened a laundry at 
8118 S. E. 13th Ave. 


WILLISTON, N. D.—Ralph Nelson, 
co-owner of City Laundry and Dry 
Cleaners, has reported that Econ-O- 
Wash, Inc., has filed for articles of in- 
corporation for establishment of a self- 
service laundry. Mr. Nelson is president 
of the new corporation, 


PORTLAND, ORE. —A business li- 
cense has been issued C. A. Johnston for 
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LOWER COSTS 


Laundry Managers from coast to coast tell us how formulas that are set up 
using Metso save them money and produce quality work too. 
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Here are some of the comments we frequently hear: 


More mileage from our soap. 

Saved 12—15 minutes per load. 

Saved 140 gallons of water by dropping one rinse. 
Best A.I.L. report in years. 


We'd like also to help you to experience a reduced cost for quality work 
in your plant. 





HARD WORKING - ECONOMICAL BUILDERS 


‘ Free without obligation, convenient METSO GRANULAR sodium metasilicate pentahydrate 
formula posters for filling in your for- 
mulas. Get as many as you need for 


all classifications. 


METSO ANHYDROUS sodium metasilicate anhydrous 
METSO 99 sodium sesquisilicate 











METSO 200 sodium orthosilicate, concentrated 


| 





PHILADELPHIA QUARTZ COMPANY 
1160 Public Ledger Buiiding + Philadelphia 6, Pennsylvania 











METSO DETERGENTS 


Associates: Philadelphia Quartz Co. of Calif.; Berkeley & Los Angeles, 
Calif.; Tacoma, Wash.; National Silicates Limited, Toronto, Canada 


TRADEMARK REG. U.S. PAT. OFF. | S PLANTS « DISTRIBUTORS IN OVER 65 CITIES 


December, 1958 53 


PASSE Wash RMR RASH 8e 





INT: 
50% 


On Cover Costs 
NU STAPLE No. 19 


Spun Fabric 


LAUNDRY PRESS COVERS 
TAILORED TO FIT 


NOW! 
BETTER THAN EVER! 


Made of a miracle fibre that 
lasts longer than any other cover 
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MANITOWOC 
COTTON GOODS MFG. CO. 


909 York Street, Manitowoc, Wisconsin 











establishment of a laundry at 811 N. Kil- 
lingsworth. 


PORTLAND, ORE.—Elmer Sholin 
has been issued a business license for es- 
tablishment of a laundry at 3246 S. E. 
Hawthorne Blvd. 


VANCOUVER, B. C., CAN.—A, B. 
Christopher, president of Nelsons Laun- 
dries Ltd., has announced the appoint- 
ment of Gordon Arthur Christopher as 
vice-president in charge of Nelsons’ new 
linen division. 


CHILLIWACK, B. C., CAN.—Valley 
Laundry and Dry Cleaners Ltd. has 
opened a branch in the Southgate Shop- 
ping Center. Fred Sharpe is manager of 
the firm. 





PORTLAND, ME.—Longfellow Laun- 
dry has been opened by Gerald C. Huot. 


QUINCY POINT, MASS.—George M. 
Tull recently opened the new Quincy 
Laundry at 557 Washington St. James 
R. McIntyre, president of the Quincy 
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City Council, was scheduled to cut the 
ribbon at the official opening. 


ORANGE, N. J.—T. Rodney Crowley, 
president of Union Imperial Laundry of 
Newark, has been named campaign 
chairman for Orange for the 1958 drive 
of the Essex County Unit, New Jersey 
Association for Retarded Children. 


BROOKLYN, N. Y¥.—The Board of 
Estimate has approved demolition of 
buildings on a recommended alternate 
site for the proposed Hospitals Depart- 
ment laundry at Kingston Ave. and 
Winthrop St. 


NEW YORK, N. Y.—Robert Mazlish, 
vice-president of Riteway Laundry of 
Brooklyn, has been named chairman of 
the Laundries Division of the USO Fund 
of New York for the 1958 campaign. 


NEW YORK, N. Y.—Charles Green 
and Richard S. Carmel have been elected 
to the board of directors of Consolidated 
Laundries Corporation, according to a 
recent announcement. 


BOSTON, MASS.—On November 7 
the Massachusetts Laundryowners’ Asso- 
ciation—Young Men’s Club held its first 
fall meeting in the form of a visitation to 
Howes Drive-In in Newton. Russ Gold- 
smith, Jr., of the Howes plant, was host 
for this meeting. 


EATONTOWN, N. J.—Morey LaRue 
Laundry of Elizabeth has opened its 
seventh branch, on Route 35. The firm 
also operates branches at Little Silver, 
Long Branch, Point Pleasant, Manasquan, 
Neptune City and Red Bank. 


BURLINGTON, VT. — Vermont 
Diaper Service, Inc., has been issued a 
corporate charter. Incorporators are 
Frank E. Dickson, Norman E. Wood and 
Joan Walsh. 


DARIEN, CONN.—Charles A. Lupi- 
nacci, Jr., has been granted permission 
to erect a laundry building at Post and 
Birch Rds. 


EASTON, PA.—Eighteen drivers of 
Easton Laundries, Inc., were scheduled 
to receive safe driving awards from the 
Pennsylvania Manufacturers’ Association 
Casualty Insurance Co. Ten of the 
drivers marked their third consecutive 
year of non-chargeable-accident driving, 
five marked their second year, and three 
drivers were scheduled to receive one- 
year citations. 


UNION, N. J.—The opening of Co- 
lumbian Laundry and Dry Cleaners, 
2824 Morris Ave., was highlighted by 
cutting of the ribbon by Mayor F, Ed- 


ward Biertuempfel. 


EAST ORANGE, N. J.—Harrison 
Laundry and Dry Cleaners, 253 McKin- 
ley Ave., has been moved to newer, more 
spacious quarters at 32 Main St., Orange. 


ROCHESTER, N. Y. — Mechanics 
Laundry Co., Inc., was among the 
Rochester area firms honored at the an- 
nual Safety Award Dinner sponsored by 
the State Insurance Fund for achieve- 
ment in the 1957-1958 safety contest. 


ROCK ISLAND, QUE., CAN.—Rock 
Island Laundry and Dry Cleaning re- 
cently completed installation of modern 
drycleaning equipment. 


SHAWINIGAN FALLS, QUE., CAN. 
—Members of the Valley section of the 
Laundry and Dry Cleaners Association of 
Quebec, which recently attended four 
lectures on accounting, have just com- 
pleted another series of four lectures 
given by Robert Collard, provincial presi- 
dent, on salesmanship and publicity. 





IOWA CITY, I[OWA—Rollin Steckley 
is the owner of the new laundry at 905 


S. Riverside Dr. 


DECATUR, ILL.—Clarence Cagle has 
purchased Tidy Didy Laundry from John 
A, Thompson. 


CAPE GIRARDEAU, MO.—Robert 
Nicholas and Jewell Houser will reopen 
Cape Laundry, 15 S. Boulevard. 


ROMEO, MICH.—Mr. and Mrs. Percy 
Allen have purchased Romeo Laundry 
on S. Main St. from Mr. and Mrs, Adam 
Gerlach. 


CHICAGO, ILL. — Ralph Pettibone, 
secretary of the Chicago Laundry Own- 
ers Association, has been named chair- 
man of the laundry group for the 1959 
March of Dimes. 


CLEVELAND, OHIO — William E. 
Kenney was elected president of Davis 
Laundry & Dry Cleaning Company at a 
recent meeting of the board. E. W. 
Sloan, 90, surviving founder of the com- 
pany, became chairman of the board. 
William E. Kenney, Jr., is the new vice- 
president and treasurer, and Mrs. Wini- 
fred Lenz, secretary, Founder of the 
Laundry Institute of Cleveland, Mr. Ken- 
ney was its president for seven years and 
first vice-president of the Ohio Laundry 
Owners Association for two years. 


CHICAGO, ILL. — All outstanding 
capital stock of Central Wet Wash Laun- 
dry Co., 3935 N. Central Park Ave., has 
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been acquired by Great Lakes Linen Sup- 
ply Co., subsidiary of the Lake City 
Laundry Co., 520 W. 36th St., it was 
announced by H. Erwin Wine, president, 
Mr. Wine is a director of the Linen Sup- 
ply Association of Chicago. 


LATONIA, OHIO—Keys Laundry and 
Cleaning has opened its third self-service 
laundry, at 36th St. and Carolina Ave., 
C. Lisle Kays, president, has announced. 


SHELBYVILLE, IND.—Fluff-N-Fold 
Laundry has been moved to a new build- 
ing at 236 E. Broadway. The new quar- 
ters will also provide unattended service, 
according to Thomas E. Wamsley, opera- 
tor. 


FOND DU LAC, WIS.—Model Laun- 
dry Co., Forest Ave. and Macy St., re- 
cently celebrated its golden jubilee with 
an open honse. Frank J. Bregar is gen- 
eral manager of the company. 





all size bundles 
in under 2 seconds 


MENOMINEE, WIS. — Twin City 
Laundry, 901 Fifth St., has been pur- 
chased by Leonard Hultgren from Floyd 
Van Cleve. Mr. Van Cleve will retain his 
interest in Star Laundry and Cleaners 
on First St. 





How C. T. McClymonds of Abbott Linen Supply 
cuts costs with Bunn Tying Machines: 


LANSING, MICH.—James Hicks, pro- 
prietor of Hicks Laundry, was elected 
president of the North Side Commercial 
Club. “We use the ‘bundle system’,” reports Mr. McClymonds, Plant 
Manager of this Cincinnati, Ohio firm, “and find that our Bunn 
Tying Machines are as important to us as the paper to wrap the 
bundles. Tying with twine on these machines is a great labor 
saver and far more efficient than using gummed tape or other 
materials. We like Bunn Machines and couldn’t operate eco- 
nomically without them.” 


Both hands of the Bunn Machine operator are free at all 


MINOCQUA, WIS.—Mr. and Mrs. 
Edward Neusen have purchased the 
laundry formerly owned by Mr. and 


Mrs. Bert DeByle. 


LAWRENCEVILLE, ILL. — Bob 
Gravitt has established a laundry at 12th 


and Cedar Sts. times . . . unwieldy bundles can be held together easily until 
tied. The operator simply steps on the treadle and .. . in less 
GILLESPIE, ILL.—A grand opening than 2 seconds . . . a bundle, shirt box or stack of flat-work is 


was held recently at Gillespie Laundry, 
107 E. Spruce St. 


neatly twine-tied. Never too tight or too loose. Beginners 
immediately do as much work as 5 to 10 experienced hand 


tyers. Simple, fatigue-less operation cuts down labor turn- 
over ... ideal for women operators. 


PACKAGE 
TYING 
MACHINES 
Since 1907 


B. H. BUNN CO., 7605 Vincennes Ave., Dept. SL-128 Chicago 20, Il! 
Export Department: 10406 South Western Ave., Chicayo 43, Ill. 


COLFAX, TOWA—Ground has been 
broken for a building at Howard and 
Elm Sts. that will house a laundry to be 
operated by Dick Swanson. 


OTTUMWA, ITOWA—A laundry has 
been opened at 1334 Albia Rd. by Rus- 
sell Wold. 





‘ PARIS, ILL.—A grand opening was 
held by William and Richard Schroeder 
at their new laundry, 601 W. Court St. 






OCONOMOWOC. WIS. — Arthur MAIL COUPON NOW FOR MORE FACTS 




















Plate has leased the building at 134 : 
Second St. for establishment of a laun- ‘ B. H. BUNN CO., Dept. si-128 
dry. GET THE a R 
WHOLE STORY ' 7605 Vincennes Ave., Chicago 20, Ill. 
- _— f le 
TOMAHAWK, WIS.—A grand open- bag ee | ol . () Please send me a copy of your free booklet 
ing was held recently at Snow White booklet, which a C Please have a Bunn Tying Engineer contoct me. 
Laundry by Mr. and Mrs. Connie powcrepar doar sani : PRES 
Winker. as Svan Tying : 
Or yy i Company 
ELY, MINN.—Arnold Anderson has Tying Engineer H prewre 
purchased Ely Laundry, 428 E. Sheridan Ne obligation. H 
St., from H, C, Houghton. e 3 City Zone State 
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Rhapsody in Sellew 





DELIVERY TRUCKS hold a strange 
fascination for me; I guess it’s because 
every one of them seems to be fixed 
up a little differently from any other. 
Take the matter of bundle-tying 
string. For years I was entertained by 
the ingenious hookups the drivers 
made to keep from having to reach 
more than a foot for the twine. Finally 
I've run across a way to increase the 
truck’s capacity for holding finished 


laundry bundles. 


Partition Allows Slope 
Of Doors 
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Truck Bundle Stacker 


This I saw at the big Hollywood 
Laundry in Hollywood, California. 
Bob Welch showed me a really sensi- 
ble partition to separate the finished 
from the soiled laundry orders. If I 
recall correctly (and [ seldom do) 
Hollywood Laundry delivers work in 
boxes, although this idea should work 
as well for paper-wrapped bundles. 

To shorten a long story, this plank- 
partition reaches up to the truck roof 
at an angle which is exactly the same 
as the forward slope of the back doors 
of the truck, With a slope-backed 
truck, using a perfectly vertica) parti- 
tion, almost an entire up-and-down 
row of bundles have to be )eft out 
because the doors crush them. Also, 
a sudden start can )eave most of them 
to topple over backward. 

Not so at Hollywood. The bundles 
can be stacked to the roof and as far 
back as the rear edge of the truck 
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floor and the doors still won't touch 
them. Even fast starts won't give any 
trouble because they're stacked up 
like bricks. Bob says it really works 
out fine. 


water Tank 
c Old Hat- 


Steamer 

















Water Injector 


Up in Pendleton, Oregon, a while 
ago I visited at Doris and “Bud” 
Brown’s Cleaners. Their cleaner 
showed me a homemade setup for 
adding moisture to his cleaning load 
which kept any one garment from ab- 
sorbing al) of it. 

On the so]ent line leading to his 
washer he fastened a little water tank 
which happened to be an old metal 
hat steamer. A quarter-inch copper 
tube led to a valve which he had 
tapped into the so)vent ine. This per- 
mitted him to inject the water at any 
desired rate of flow as the washer was 
filling. 


Nets on Wheels 


Here are a couple of ideas on get- 
ting empty nets back to the marking 
girls. The reason I never drew them 
up before is the fact I omitted to write 
in my notes exactly where I got the 
ideas. All I wrote down was “Harry 
. . . Senior.” (Harry, if you read this 
please drop me a line so I can quit 
fretting about it.) 

Unlike in the East and Middle 
West, the Western plants for the most 
part use full identification, but nets 
that are used still have to be picked 
up at the various stations and then 
sorted when returned to the markers. 




















pod Hooks 
AT 
rf ” 
¥y, Metal 
x Hel 
NL en 
Le) 
vi 
~ % Plate 
i =o" oie 
nr Casters 


This first idea was an octopus affair. 
A 4-inch metal band bent and welded 
into a circle was mounted onto four 
34-inch metal legs. These in turn were 
welded to a round base made of %6- 
inch metal plate. There were caster 
wheels on the metal base. Something 
like fifteen 3-inch metal rods stuck 
out from the 4-inch-wide metal bar1 
at the top, so there was a hanger for 
each of the various sizes and colors 
of nets used. It was a sturdy affair, 
built so the weight of the nets 
wouldn’t topple it, but it was easily 
moved across the plant to the markers 
because of the big swivel casters on 
the base. 
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Same reasons as above, and for the 
same purpose, except this contrivance 
was for a plant using only three differ- 
ent sizes of nets. In this case they 
were supported inside a box affair 
which also was easy to move about. 
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it can cost 
even less 
for quality 


The best is often most 
economical, too. 

Take Satinette. Cook it 
once. Use it all. 

Never separates or congeals. 
That means lower unit costs, 
fewer go backs...and shirts 
so smoothly finished you 
protect your greatest asset, 


customer satisfaction. 


ASK YOUR KEEVER 


SALES-SERVICE MAN 


THE KEEVER STARCH CO. 


COLUMBUS 15, OHIO 


Corn, wheat and other grain products 
for industry since 1898 





“EST, 


———f \ 


San 
Fepytt? 


NUN 


A BLEND OF WHEAT ANC 


Other Keestar products 
VULTRA-LITE 
SANI-SOUR 

JUMBO PADS 
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Compressor inlet git at 80°F, 70% relative humidity. 
27,000 cu tt per br carries 2967 lbs (3.56 gols) 
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8/% of the origino! woter vapor or 
2.68 gals per hr has been condensed 
by the oftercooler. Discharge oir 
cooled to 80°F, now contains only 
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80% air of the receiver ond in the 
pipe lines contains 5.67 lbs (068 gols) 
woter vopor per hr, but the temper= 
oture is normolly below the pipe line 
femperofture, therefore there is no 
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” proctically no further condensotion 


Fig. 1. In addition to compressor and driver, equipment for this 
typical compressed-air plant includes aftercooler, condensate trap and 


Only 19% of the original woter vapor 


(068 gals per hr) remains in the air 
to poss into pipe lines and tools, with 








Getting Air to Your Compressor Plant 


Check points suggest means of improving operation 


THE AVERAGE plant operator has 
so many things to attend that his air 
compressor or his vacuum system 
seems the Jeast of his troubles. Here, 
then, is a set of aids to get the com- 
pressor and its cousin, the vacuum 
pump, into this troublefree class. 

Fig. 1 pictures a typical air com- 
pressor installation with an after- 
cooler, a condensate trap and an air 
receiver. We have lettered in the 
drawing certain details of the com- 
pressor’s operation. These details 
stress the quantities of water that 
enter your compressor and that, left 
unchecked, will arrive at your com- 
pressed-air outlets. 


Moisture removal 


For example, a 450 c.f.m. air com- 
pressor delivering air at 100 p.s.i. 
takes in outside air up to 27,000 cubic 
feet per hour. This outside air, if it is 
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at 80° F temperature and 70 percent 
relative humidity, introduces 3.5 gal- 
lons of water per hour! Here, ob- 
viously, some aid is in order. 

Again going back to Fig. 1 you will 
see that a pipeline aftercooler has 
been installed between the compres- 
sor and the air receiver. A cold-water 
pipe is fed into the larger aftercooler 
pipe at one end and discharged at the 
opposite one. This cold surface re- 
duces the hot compressed air back to 
about 80° F and in the cooling 
squeezes out considerable entrained 
water. 

The exact amount if the air is cooled 
down to 80° F is 2.8 gallons of water 
removed! Because this quantity is 
rather sizable, a condensate trap has 
been installed directly in the after- 
cooler piping and before the air re- 
ceiver as shown in Fig. 1. 

You will note in the drawing some 
other interesting information that is 


obtainable if the air leaving the after- 
cooler and entering the air receiver 
can be held at 80° F or a point or so 
above room air temperature. Com- 
pressed air at this condition will be as 
cool as or a little cooler than the 
actual piping temperature and the 
discharged air at the point of use 
should come out dry enough to pre- 
sent no equipment problem or pro- 
duction spoilage. 


Safety shutdown 


Putting first things first, unattended 
compressors should be protected with 
safety shutdown devices. High-tem- 
perature cutout switches for discharge 
air, water and bearings give needed 
protection. If water supply is subject 
to outages, install a low-water-pres- 
sure shutdown or alarm device. 

Caution: Don’t let protective de- 
vices lull you into a false sense of se- 
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D BUY! 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 


We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at low prices and 
convenient terms. They 


everywhere . . . many for over thirty years. 
Write for full details, or a Representative will call. 
Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 


are the latest design, fully 
guaranteed, and we feel 
A GOOD BUY at this time. 














curity. They’re not a substitute for 
regular maintenance and inspection 
schedules. They can protect your in- 
vestment. But they can’t do the im- 
possible — save equipment that’s 
poorly installed and maintained. 


Supervising operations 

Best way to keep track of your 
compressor’s health is with a log, list- 
ing (1) intake-air temperature, (2) 
intercooler-air and discharge-air pres- 
sures, (3) cooling-water inlet and 
outlet temperatures, (4) ammeter and 
voltmeter readings, (5) accurate count 
of operating hours. 

Armed with a complete log of your 
compressor’s performance, it’s a simple 
matter to set up routine inspection and 
maintenance procedures. In the long 
run you'll find that compressor care 
pays off to the tune of higher effici- 
ency, fewer outages and minimum re- 
pair. Take a look at items such as 
these. 


Air and water piping needs to be 
planned with these points in mind: 
Avoid sharp bends in air piping. They 
boost friction losses. Sloping air lines 
slightly, away from the compressor, 
keeps any condensate that may be 
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present from draining back into the 
compressor cylinder. 

Where you can't avoid a piping- 
system low point be sure to provide a 
drain so the operator can blow out oil 
or water that may accumulate here. 
Oil pockets that can’t be drained are 
dangerous. They're an explosion haz- 
ard. 

Solid supports and bracing for your 
piping keep vibration to a minimum, 
prevent misalignment or distortion 
that results when compressor cylinders 
are forced to carry full piping weight. 

Pressure surges are a common cause 
of erratic compressor performance. 
When such surges or oscillations are 
set up in the suction or discharge pip- 
ing, capacity and power requirements 
can be affected. The air pulse shows 
up as starving or supercharging of the 
compressor cylinder. It can also create 
added back pressure in the discharge 
line—trimming down operating ef- 
ficiency. Since it’s virtually impossible 
to predict where pulsations will be set 
up in the piping system, such pulsa- 
tions should be checked by the com- 
pressor manufacturer. He’s in a posi- 
tion to advise you how to avoid them. 


Regulate water flow to cylinder 
jackets in Fig. 1 to hold average cyl- 


inder-wall temperature above incom- 
ing-air temperature. This keeps mois- 
ture from condensing in the cylinder, 
washing away cylinder lubricant. In a 
high-pressure cylinder, where air is 
usually saturated, too-cold water can 
lead to difficulty. 

Thermostatically controlled water 
valves keep water consumption to a 
minimum, imsure correct operating 
temperatures. In many areas where 
water is expensive, water saved by the 
control valve pays for the valve many 
times over. 

Special materials, such as_ brass 
water piping, cupronickel intercooler 
tubes, etc., are worth their extra cost 
where you must use salt or brackish 
water. Muddy water builds up de- 
posits in cylinder jackets. So it pays 
to keep water clean. And check reg- 
ularly to make sure that jacket-cooling 
effectiveness hasn’t dropped off be- 
cause of poor water condition. It's a 
good idea to flush jackets periodically. 


Air filters: A forgotten piece of 
equipment — once it’s installed — on 
many compressors is the air filter. To 
get maximum cleaning effect and 
keep pressure drop to a minimum, 
service filters regularly. Dirty units 
can be at the root of low efficiency, 
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STEAM TRAP 
MAINTENANCE CUT! 


xs Simplest design of all 


virtually eliminates wear 
: The Sarco TD practically does 
omy \, VALVE HEAD — 
-) 2D Sz. 
HARDENED 


away with steam trap mainte- 
STN. STEEL 


nance. 
SEAT SURFACE 






Only 3 simple, rugged parts .. . 
all stainless steel. Only one mov- 
ing part . .. a solid hardened 
stainless steel disc. 

Highly resistant to superheat, 
water-hammer, corrosive conden- 
sate. 

No mechanism .. . the kinetic 
energy of steam closes the valve. 
No narrow channels to-choke. No 
gaskets to leak. 

Ask for 60-day trial 
We'll send you Sarco TD steam 
trap, strainer. No cost or obliga- 
tion. Buy only if completely satis- 
fied. Advise size—%g, 1, 4% or 1” 
—and use. Sarco Co., Inc., 635 
Madison Ave., New York 22, N.Y. 

2233 


Only 3 parts 





Trouble-free design 
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SARCO 


WHE MODERN TRAP THAT IS MAKING STEAM TRAPPING HISTORY! 











ENGINEERING SECTION—Continued 


capacity. And, in a short time, dirt in the suction stream 
gets through to the compressor itself. 

When the compressor acts up, look for some telltale evi- 
dence to verify your findings. 


Leaky valves are often a source of trouble. Inlet valve 
leaks show up as a hissing or whistling sound that can be 
heard at the cylinder inlet. The valve is hot when compared 
to valves that aren’t leaking. 

Discharge-valve leak can be detected by removing the 
cylinder indicator plugs after shutting down the machine 
against pressure. Leaky exhaust valves cause line pressure to 
blow back in the cylinder and out the indicator openings. 


Causes of noise: Compressors, even when in perfect con- 
dition, aren’t silent. Get to know normal noises. Don’t mis- 
take an air thump for a knock, loose bearings or sloppy 
crossheads. And don’t be tempted to adjust the running ma- 
chine if a knock does develop. Shut the unit down and check 
all running clearances carefully. Check oil for dirt and right 
level. Be sure all fabricated parts are receiving oil. 

If these items check out OK and knock persists, it’s time 
to call in the manufacturer. He'll take needed steps to get 
the machine back in service with minimum delay. 


Compressor valves need to be inspected at regular inter- 
vals. Time between inspections naturally varies with oper- 
ating conditions. It’s good practice to keep several complete 
valves on hand, using them to replace those taken out of 


60 


OF DSRAUNAASEU SLVR SARWAN APERR GNP UAL NRE 


the machine for cleaning and repair. The next set of valves 
needing overhaul can then be replaced by reconditioned 
valves. And there’s no need to keep a complete set of spare 
valves. Down-time is reduced, while valves removed from 
the machine can be carefully reconditioned at your con- 
venience. 


Important point: Don’t kill your valves with kindness. 
Limit lube oil fed to the cylinder to the drops-per-minute 
recommendation on the manfacturer’s nameplate. Too often 
operators increase oil feed above recommended flow. Result: 
Increased carbonization, more leaky valves and more main- 
tenance—boosting the cost of compressed air. 


The role of valves 


Using a check valve in the discharge line of an air com- 
pressor to replace the customary globe and safety valves 
can give several operating advantages. But the check valve 
must be specially designed for air service if best results 
are to be secured. 

The check valve (1) prevents air leakage through the 
compressor during the off cycle, (2) dampens pipe pulsa- 
tions, (3) eliminates the danger of compressor cperation 
with the globe valve closed, and (4) where more than one 
compressor is on the line, permits repair to any unit without 
shutting down the system. 

Sinee operation of a check valve is entirely automatic, its 
use simplifies compressor start-up and shutdown. While no 















Fig. 2 (left). Cross-sec- 
tion of circular. disk type 
air check valve, showing 
flow path 













Fig. 3 (above and 
left). Two  bronze- 
body stainless-steel- 
disk check valves for 
air service. Valve A 
has conicol disk, 
while that at B is 
flat. Both disks are 
spring-loaded, as 
shown 
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valve is completely maintenance-free, 
a correctly designed discharge valve 
has long life and needs little routine 
care. 


Pulsation: Pressure surges, in a 
compressor discharge pipe, result 
from the action of the pistons and 
valves that induce air- or gas-stream 
pulsations. These are transmitted to 
the piping. But unbalanced forces, set 
up by reciprocating and rotating parts 
of the compressor and its drive may 
also cause piping vibration if the 
various parts of the system are not 
properly isolated. 

Discharge check valves, when prop- 
erly designed and applied, dampen, 
fractionate and disrupt pulsations. At- 
tendant noise, often a source of many 
complaints, can be almost completely 
eliminated. Tank ring is reduced, 
making the entire system less noisy. 
Pipe vibration caused by transmission 
of compressor movement or unbal- 
anced forces is a mechanical problem 
and cannot be solved by a pneumatic 
device like a discharge check valve. 


Valve designs: A number of designs 
have been used for valves intended to 
prevent backflow of air in a compres- 
sor discharge line. A few are shown 
on these pages. 


The air check valve (Fig. 2) has 
ring-plate-type stainless-steel circular 
disks housed in a cast-iron or steel 
body. Made in sizes from 1 through 
12 inches for pressures to 600 p.s.i.g. 
and temperatures to 350° F, this valve 
is widely used as a check and for 
pulsation and noise reduction. 

As shown in Fig. 3, air or gas dis- 


charged by the compressor enters the | 
valve on the underside of the disks | 
and flows upward. Air pressure, act- | 
ing on the disks, holds them off their | 


seats. When the compressor stops, or | 


is unloaded and air flow ceases, the 
springs above the disks cause them to 
seat, preventing backflow from the 
discharge line through compressor. 

During passage through the valve, 
pressure surges are suppressed, giving 
smoother flow in the discharge line. 
This, in turn, reduces discharge noise 
and tank ring. Valves of this design 
may be installed horizontally or ver- 
tically, or in any other position, with- 
out hindering operation. 


Location: To insure best results it 
is important that a valve of the design 
in Fig. 3 be the proper distance from 
the compressor cylinder. The table 
on the following page summarizes 
usual distances for this design. 

Continued on page 62 




















1000 degrees Fahrenheit 








Fig. 4. This check valve opens (A) when inlet pressure exceeds discharge pressure. 
It closes (B) when discharge pressure exceeds pressure in valve inlet 




















Fig. 5. In-line valve has cone-shaped body, is suitable for from —325 degrees to 
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YARWAY 
IMPULSE STEAM TRAP 


YARWAY 
FINE SCREEN 
STRAINER 


This Yarway team has 

scored high—over a million 
installed on all types of steam 
equipment. Stocked and sold 
by 270 Industrial Distributors. 
For free Steam Trap Book, 
write YARNALL-WARING Co., 
129 Mermaid Ave., 
Philadelphia 18, Pa. 


a YARWAY | 


with confidence 
61 











BULLDOG 


LINE 


MONEL-TEX 


BASE PADS for all make 
CABINET BOSOMS and 
SLEEVE PRESSES 


FLAN-L-TEX 


METAL PRESS PADS 


MET-L-FLAN 


ALL MESH TOP PADS 


TWIN-FAB 


FOR INDUSTRIAL 
GARMENT FINISHING 
OR AS BASE PAD 

e 


TUFF-FAB 


ALL STEEL WOOL 
FOR ECONOMY 


KOMBI au wv one 


UNIT - SPONGE RUBBER 





DRY CLEANING PRESS PAD | 


CLEANING MITT 


ALSO CLEANING PADS 
FOR FLATWORK IRONERS 
* 
BULLDOG PRESS COVERS 
ASBESTEX PRESS COVERS 


Proven throughout years of service to the 
industry, the Bulldog line assures long- 
wearing quality and maximum economy 
Ask your jobber about the Bulldog line, 
or write us for complete literature and 
list of reliable Bulldog dealers. 


X. S$. SMITH 


INC. 


RED BANK - NEW JERSEY 
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Line size Distance from 
inches cylinder, feet 
Vo 1 
¥, 1.5 
: 2 
1% 2.5 
1h 3 
2 4 
2% 5.5 
3 6.5 
4 8.5 
§ 10.5 
6 12.5 


These valves must always be in- 
stalled between the discharge from 
the compressor and the _ receiver. 
Where an aftercooler is used, install 
the valve between the compressor 
and aftercooler. 


Capacity: The amount of air that 
flows through this type of valve with 
a given pressure drop varies with the 
pipe size and air pressure at the valve 
inlet. The table below gives typical 
capacities at two common pressures. 


Pipe C.f.m. free air with 
Size 0.37 p.s.i. pressure drop 
in. At 30 p.s.i.g. At 100 p.s.i.g. 
1 6.75 WW 
tT! 22 35.5 
2 43 70 
2% 68 111 
3 123 200 
4 252 410 
5 458 745 
6 728 1185 
8 1535 2500 
10 2810 4570 
12 4500 7320 
Other designs: The conical-disk 


valve (Fig. 3A) is designed for pres- 
sures to 500 p.s.i. It is said to have a 
self-cleaning action with every pulsa- 
tion in air pressure. The disk is a 
special stainless-steel alloy. Another 
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design (Fig. 3B) has a stainless-steel 
flat disk with a bronze seat ring. 

The valve in Fig. 4 opens and 
closes at a controlled rate to prevent 
slamming, fluttering or pressure pul- 
sations. As shown in Fig. 4A, this 
check valve opens when the pressure 
at the inlet exceeds the discharge 
pressure. The disk lifts from its seat 
as the fluid in the cover chamber is 
expelled into the discharge end of the 
valve. The gradual rate of opening 
prevents sudden surges. 

When the discharge pressure ex- 
ceeds the inlet pressure (Fig. 4B) 
fluid from the discharge side fills the 
cover chamber to close the valve. The 
closing forces produced insure tight 
closure of the valve. 

The in-line valve (Fig. 5) is said 
to eliminate flutter due to high- 
velocity air flow. Suitable for tem- 
peratures from 325° to 1000° F, it 
has a cone-shaped valve body. The 
entire assembly is inserted between a 
coupling and flanges. 


Getting results: While only a few 
of the many designs available are 
shown here, sufficient information has 
been given to outline the usual solu- 
tion to vibration and noise problems 
in air and gas lines. 

Since a valve designed to reduce 
vibration and noise is a specialty, it 
requires careful installation in exact 
accordance with the manufacturer’s 
recommendations. Pressure surges and 
the accompanying noises follow def- 
inite physical laws. These are taken 
into consideration when designing a 
valve to suppress surges and noise. 
Any deviation from the manufacturer's 
recommendations may defeat the pur- 
pose of the valve. C0 











“Sure I got the raise. I told him I'm doing the work of two 
men. Sorry I had to drag your name into it, Gus.” 
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Goss-Jewett Elects 
Vice-President 





C. D. BAXSTRESSER 


C. D. Baxstresser was recent- 
ly elected a vice-president of 
Goss-Jewett & Company, Inc., 
Los Angeles, Calif., according 
to an announcement by Wil- 
liam J. Goss, president. 

Mr. Baxstresser has been as- 
sociated with the company as 
sales manager for the past sev- 
en years. He will continue with 
these duties in addition to his 
new responsibilities as a vice- 
president of the company. Be- 
fore joining the company he was 
West Coast representative for a 
drycleaning soap manufacturer, 
and previously had been a field 
engineer for a _  drycleaning 
equipment manufacturer. 


Yarnall-Waring Anniversary 





The Yarnall-Waring Com- 
pany, Philadelphia, Pa., cele- 
brated its fiftieth year of opera- 
tion at its Chestnut Hill plant 
on September 16 and 18, Over 
400 customers, suppliers and 
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distributors attended an Open 
House on September 16, while 
nearly 600 employees and their 
families were on hand two days 
later for a Family Night dinner. 

At the Open House to greet 
the guests were Bernard G. 
Waring and D. Robert Yarnall, 
founders of the firm and now 
honorary chairman and _ chair- 
man of the bo.:.:, respectively. 
The Open House featured a 
tour of Yarway office and plant 
facilities ( pictured ). 

President Frank W. Miller 
presided at the Family Night 
and announced the formation of 
the D. Robert Yarnall-Bernard 
G. Waring Scholarship Award 
Program for the college educa- 
tion of children of Yarway em- 
ployees. A new Yarway Service 
Award Program for 25-year em- 
ployees was also announced. 
Messrs. Yarnall and Waring, 
each of whom received a 50- 
year pin, were among the 24 
employees to receive pins. 


New Dyna Wash 
Distribution 

The Dyna Wash heavy-duty 
combination washer-extractor is 
now being marketed nationally 
by the newly-formed Dyna 
Wash Corporation, with sales 
offices located in Camillus, 
N.. Y. 

President of the new concern 
is William R. Morgan who has 
many years of engineering and 
sales management background. 
Frank H. Hanigan, vice-presi- 
dent, has been active in indus- 
trial advertising and sales work 
for more than 14 years. 

Dyna-Wash has been manu- 
factured by The Edro Corpora- 
tion, New Britain, Conn., for 
3% years. Available in 120- 
pound and 300-pound capaci- 
ties, Dyna-Wash is installed on 
a standard 18-inch foundation 
and is said to be practically 
vibration-free. 


Stadham To Represent 
Pantex 


Pantex Manufacturing Corpo- 
ration, Pawtucket, R. I., has 
appo%ated the Stadham Com- 
pany, Inc., Philadelphia, Pa., 


as sales and service representa- 


tive for Pantex pressing equip- 
ment in Delaware, Maryland, 
District of Columbia, eastern 
and central Pennsylvania and 
southern New Jersey. Stadham 
will also handle Pantex dry- 
cleaning equipment in eastern 
and central Pennsylvania. The 
announcement was made by 
Marvin Green, vice-president 
and sales manager for Pantex. 

The Stadham Company, 
headed by Michael Steinig, has 
been a prominent supply and 
equipment distributor in the 
area for many years. It main- 
tains fully staffed offices and 
showrooms in Philadelphia, Bal- 
timore and Washington, D. C. 
Parts and service are handled 
from warehouses in these cities. 


Carmel Retires From 
Kohnstamm 


R. S. Carmel, who headed the 
Kohnstamm Laundry Sales Di- 
vision, New York, N. Y., has 
retired on the advice of his 
physician and has sold his com- 
pany interests to the Kohn- 
stamm family. 

William Schnakenberg, sen- 
ior member of the Kohnstamm 
sales organization and an officer 
of the company, has assumed 
Mr. Carmel’s activities in the 
laundry and drycleaning indus- 
tries. J. W. Zeising, sales repre- 
sentative for Kohnstamm for 
over 30 years, will work with 
Mr. Schnakenberg in the ad- 
ministration of the company’s 
sales operation. 

The 108-year-old company 
has greatly augmented its re- 





search facilities and moved its 
New York offices to a modern 
building at 161 Avenue of the 
Americas. The metropolitan 
New York factory and ware- 
house facilities have been 
moved to South Kearny, N. J., 
and greatly expanded. 


Wilson to Larger Quarters 





in Ree 


A. L. Wilson Chemical Co. 
has moved into its new build- 
ing at 1050 Harrison Ave., 
Kearny, N. J. The new plant 
is about twice the size of the 
company’s previous building at 
38 Passaic Ave. 

In addition to general offices, 
manufacturing and _ laboratory 
facilities, Wilson’s new head- 
quarters includes a stain-remov- 
al research pilot plant which 
is equipped with the latest pro- 
duction models of laundering 
and drycleaning equipment. Ac- 
cording to company president 
John G. Schwarzmann, this 
setup “provides a_ practical 
proving ground for experiment- 
ing with stained fabrics under 
conditions as they actually exist 
in the field.” 

The current move represents 
the third major expansion of 
the company since its inception 
in 1928. 


Callaway Appoints Sales Representatives 





WILLIAM T. HERNDON 


Callaway Mills, Inc., New 
York, N. Y., recently appointed 
George B. Moise and William 
T. (Bill) Herndon direct sales 
representatives for the Rock- 
weave Textiles Division. 

Mr. Moise will cover the 
states of Texas (except the west 
Texas area), Oklahoma, Louisi- 
ana and Mississippi, with head- 





GEORGE B. MOISE 


quarters at 2018 Bancroft, 
Houston 6, Tex. Mr, Moise was 
formerly self-employed in the 
machinery business and before 
that was employed in the tex- 
tile and machinery sales field. 
Mr. Herndon will be cover- 
ing California, Nevada and Ari- 
zona. He will make his head- 
quarters at 4946 Ardsley Dr., 
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keeps them smiling-and 


coming back for more! 


Your customers may not know why you turn out a better jeb, but 
one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 
Passage :> steam and hot air. That, plus its scorch resistance, 
absorbency and resilience, means an outstanding job—one to bring 


customers back time after time. 
Users report that Jomac 54 cuts downtime 75%. . . 


reduces press 


padding costs from 25 to 40%. Tere are no broken buttons, no 
crow’s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 
tributor. Write for his name and address. Jomac, Inc., Dept. |, 


Philadelphia 38, Pa. 


24-K Press Padding and Jomac 33 also available 
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FLATWORK PRODUCTION 


TIED-DOWN 


BY STRINGS OR TAPES? 


Investigate the New Zeidler 
Stripping and Guide Device 


the need for daily re-stringing and 
changing of tapes! Now you can have better fin- 
ishing without downtime. Patented ZEIDLER 
Stripping Device gives you continuous stripping. 


Heat-proof steel bands let you set rolls for proper 


Eliminate 


graduation. No string breakage—no marks—no 
wrinkling or cutting, Quickly and easily installed. 
Reasonably priced. Call your jobber, or— 


Write for Facts on ALL these 


ZEIDLER Quality Laundry Specialties: 


¢ Spring Cushions for Ironers ¢ Spring 
Pads for Laundry and Drycleaning Presses ¢ 
“Sur-Drive” Feed Ribbon Kit ¢ Doffer Rolls. 


ZEIDLER MANUFACTURING COMPANY, INC. 
MAMARONECK, NEW YORK 
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Temple City, Calif. Mr. Hern- 


don has been associated with 
the laundry and drycleaning in- 
dustries since 1935. He repre- 
sented one of the national chem- 
ical manufacturers in Arizona 
and California until 1957 when 
he became sales coordinator for 
a major southern California 
laundry. 


Talley Completes Facilities 
Talley Laundry Machinery 
Company, Greensboro, N. C., 
announces the completion of its 
new Ironer Division. The com- 
pany states that 15,000 square 
feet of floor space is devoted to 
the rebuilding of all types of 
flatwork ironers. All parts for 


| the machines are made on the 


premises and all makes and 
sizes of ironers are carried in 


| stock. 


Talley engineers are availa- 


| ble for plant layouts and as- 


sistance to the laundry cus- 
tomer. 


Risdon Appoints Bishop 


The Risdon Manufacturing 
Co., Naugatuck, Conn., has ap- 
pointed L. Norman Bishop its 
representative in Iowa, Nebras- 
ka, Missouri, Kansas, Arkansas, 
Oklahoma, Louisiana and 
Texas. Mr. Bishop will have his 


headquarters at 1918 W. 30th 
St., S., Wichita, Kans. 

Mr. Bishop has had 25 years 
of experience in the industry. 
He is a former plantowner and 
for the past six years was a 
branch manager for one of the 
leading laundry jobbers in the 
Midwest. 


Prosperity To Distribute 
RCA Washer 

A recently developed RCA 
Whirlpool automatic washer for 
use in self-service laundries will 
be distributed nationally by The 
Prosperity Co., Syracuse, N. Y., 
a division of Ward Industries 
Corp. 

According to John A. Hurley, 
vice-president in charge of 
RCA Whirlpool appliance sales, 
the new commercial washer is 
the first to be manufactured by 
Whirlpoel Corp. for use in such 
installations. Prosperity was se- 
lected as the national distribu- 
tor, he said, because it has had 
many years of experience in 
manufacturing and distributing 
commercial laundry equipment 
and has adequate sales and 
service personnel in offices in 
18 major cities. 

The RCA Whirlpool commer- 
cial washer to be sold by Pros- 
perity is a 29-inch machine, 
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FLUOR- 


ANTICHLOR SOUR 


© Helps prevent fabric damage on bleach retentive fabrics. 
@ Saves on fuel bills. Expels chlorine in cold water. 
®@ Contains fluorescent dye to brighten difficult fabrics, including 
nylons, orlons, rayons and other synthetic fabrics. 
Send for helpful free circular. 


MARTENS CHEMICAL CORP. 


243 Clinton Avenue, Kingston, New York 


0-LITE 








thermostatically controlled for 
hot or warm wash water, with 
a completely built-in coin met- 
er, and able to handle a full 
10-pound load of dry clothes. 





The LADS Club (Laundry 
and Drycleaners Suppliers) of 
Los Angeles recently elected 
new officers. 
right: Ed O’Lesky, general 
manager of J. P. Lynch Co., 
vice-president; Howard Sulli- 


Los Angeles LADS Club Elects 1 


Pictured left to 


The coin meter is a nenclog- 
ging, multiple-coin design with 
a rotary head and is of the type 
acceptable by the Coin Opera- 
tors Association. 


959 Officers 


Sal 5 











van, office manager of Southern 


Mills, president; Croft Han- 
gartner, West Coast representa- 
tive of Kordite Co., secretary- 
treasurer, and Bob Schack, 
Goss-Jewett Co., retiring 1958 
president. 


Ludell Appoints Peters To Head New Division 





JOSEPH N. PETERS 


The appointment of Joseph 
N. Peters as manager of the 
Eastern Sales-Engineering Di- 
vision of Ludell Manufacturing 
Company, Milwaukee, Wis., has 
been announced by W. C. Lut- 
zen, president. According -to 
Mr. Lutzen, increased demand 
for the company’s equipment 


December, 1958 


necessitated the opening of the 
Eastern Division. 

Offices of the new division 
will be at 708 Cypress Rd., 
Hatboro, Pa. It will serve an 
area covering Pennsylvania, 
New Jersey, Delaware and met- 
ropolitan New York. 

Mr. Peters was formerly sales 
manager for a Midwestern 
manufacturer. He obtained his 
engineering degree from the 
Massachusetts Institute of Tech- 
nology. 


American Trade Exhibit 
Scheduled for Russia 


An American Trade Exhibit 


| 


| 


is scheduled for next June and | 


July under the joint auspices of 
the Soviet government and the 
American Department of State. 
Among those participating will 
be Romaine Fielding, Los An- 
geles businessman who went to 
Moscow and taught the Rus- 
sians the laundramatic tech- 
nique of washing clothes. 

An agreement between the 
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B> CASTERS AND WHEELS —<d@ 





Rast 


FOR HIGH PERFORMANCE 











QUALITY IS 


RUBBER TREADS . . . . a wide choice of treads suited to all types 
of floors, including Darnelloprene oil, water and chemical-resistant 
treads, make Darnell Casters and Wheels highly adapted to rough 
usage. 

RUST-PROOFED . . . . by zinc plating, Darnell Casters give longer, 
care-free life wherever water, steam and corroding chemicals are free- 


ly used. 


LUBRICATION .. . . all swivel and wheel bearings are factory 
packed with a high quality grease that “stands up’’ under attack by 
heat and water. Zerk fittings are provided for quick grease-gun lubri- 
cation. 


STRING GUARDS . . . . Even though string and ravelings may wind 
around the hub, these string guards insure easy rolling at all times. 


Need a source for 
ALL types of 
CASTERS WHEELS 


CALL YOUR LOCAL 
DISTRIBUTOR 


‘ \reaRnect 
j ee STER 
"A ! pwnttt 
“ MANUAL 
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DARNELL 


DOW NEY 


CORPORATION, LTD. 
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| 
Balloon yo 
shirt vol 
... by doing a 
complete job. 
Be sure all those\ 
buttons are firmly ~ 
in place! \ 
Sew them on with o 
Chandler Button Sewer. 


Available from 
most jobbers or 


write for details. 






MACHINE COMPANY 


AYER, MASSACHUSETTS 





| 





HIGH SPEED 
EXTRACTORS 


UC er Vane) @aeiea ae Veace]t Wile 
© COIN OPERATED FOR UNATTENDED STORES 


BOCK WORK CENTER—WASHER AND EXTRACTOR 


See your Laundry Machinery Dealer 


BOCK LAUNDRY MACHINE COMPANY 


TOLEDO 2, OHIO 


RY' WEIGHT) EXTRACTORS 











AD-DRI 





Ad-Dri® is 2 trademark 


available from leading laundry supply houses 


636) 
OLIN MATHIESON CHEMICAL CORPORATION 


CHEMICALS DIVISION + BALTIMORE 3, MD. 
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| tion 


| two governments provides for 
| the reciprocal exchange of trade 


fairs, that by the Russians to be 
held in New York City and the 
American counterpart in Mos- 
cow. 

Cooperating with the firm of 


Romaine Fielding and Associ- 
ates, Inc., in this international 
enterprise is the Hammond 
Laundry - Cleaning Machinery 
Company, Inc., Waco, Tex., of 
which Roger N. Conger is presi- 
dent. 


NEW PRODUCTS AND LITERATURE 


Continued from page 4 


| put a smooth, silky sheen on 
| flatwork and linens and soften 


towels and diapers has been an- 
nounced by J. B. Ford Division, 
Wyandotte Chemicals Corpora- 
tion. Called Cote, the new 
product is also featured for use 
on no-starch shirts and wearing 
apparel. 

Cote is said to reduce static, 
sticking and wrinkling on flat- 
work ironers, to permit in- 
creased ironer speeds, reduce 
extraction tumbling and 
shakeout, It is a dustless, gran- 


soluble 


time, 


ular product, - readily 
and easy to handle, Wyandotte 
states. It may be added dry to 
the wheel in the sour bath, or 
made up with starch in the 
starch cooker. 


For further information write 


| to J. B. Ford Division, Laundry 


and Textile Department, Wyan- 
dotte Chemicals Corporation, 
Wyandotte, Mich., or Los Nie- 


| tos, Calif. 








Four water softeners have 
been added to the Pellerin Mil- 
nor line, according to an an- 
nouncement by Norvin L. Pel- 
lerin, president of the corpo- 
ration. 

Included in the new line of 
Milnor water softeners are spe- 
cial high-flow capacity units, 
and automatic models that per- 
form all functions of regenera- 
and restoration without 
operator attention. 

The capacities of the new 
models range from 150,000 to 
3,000,000 grains removal be- 


| tween regenerations. 


For further information write 
to Pellerin Milnor Corporation, 


P. Box 7313, New Orleans, 


La. 


oO. 


New Four-Wheel Trolley 





A new four-wheel trolley de- 
signed to move or transfer mate- 
rials weighing up to 500 
pounds over, short distances has 
been introduced by Rapistan- 
Keystone, Inc. 

Features of the four-wheel 
trolley include opera- 
tion; a straight track; horizontal 
bends of 12-, 18-, 30-, 36. and 
48-inch radii; track hanger 
clamps, sturdy cast side plates, 
hardened side bearings and 
zerk fitting for positive lubrica- 
tion. 

Among applications cited for 
the new trolley is use in laun- 
dries for movement between 
washers and driers. 

For further information write 
to Rayistan-Keystone, Inc., 
21751 W. Eight Mile Rd., De- 


troit 41, Mich. 


manual 


New Pipeline Aftercoolers 


A new line of pipeline after- 
coolers to cover the range of 
conditions encountered in in- 
dustrial air compressor service 
has been introduced by Ameri- 
can-Standard, Ross Heat Ex- 
changer Division. 

Designated Type A-100, this 
series is fully standardized. 
Features include corrosion-re- 
sistant steel-shell construction; 
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WORK-SAVERS 


AVAILABLE IN SIZES 
TO FIT EVERY NEED 


cost work-savers for 


laundries & 





cleaners 





removable tube bundle; packed 
floating head and nonmetal- 
lic baffles. A new and improved 
moisture separator employs cen- 
trifugal force to remove entrain- 
ment from the line. 

The counter-currént-flow de- 
sign (air in tubes flowing 
counter to water in shell) per- 
mits the coldest (incoming) 
water to serve the coldest (out- 
going) air for maximum heat 
transfer efficiency, the manu- 
facturer states. All sizes are rat- 


ed for either 10. or 15-degree 
temperature approach, 

Ross ripeline aftercoolers are 
offered in 54 models with ca- 
pacities specified for operating 
pressures up to 125 p-s.i.g. for 
single. and two-stage compres- 
sion. 

Complete information can be 
obtained by requesting new 
Bulletin 302.6K1 from Ameri- 
Heat Ex- 
Box 2081, 


ean-Standard, Ross 
changer Division, 


Buffalo 5, N. Y. 








Obituanienr 


Milton H. Jacobs, 78, executive manager of Lamar Laundry- 
Cleaners, Memphis, Tennessee, died recently of a heart attack. 
Mr. Jacobs founded the laundry establishment about 50 years 
ago and continued to operate it until he was stricken recently. 
Surviving are his wife, deughter and son. 





James Edward Johnston, 84, founder of Trojan Laundry and 
Cleaners, Inc., of Ypsilanti and Ann Arbor, Michigan, died re- 


cently. Mr. Johnston operated the laundry firm with three sons, 
Hazen and Leo of Ypsilanti and Harold of Ann Arbor, Mr. 


Johnston was a member of the Gleaners and the Knights of 


Pythias Lodge of Ypsilanti. Besides his sons, he is survived by | 


his wife. 


William H. Kennedy, Sr., 74, retired supervisor of Pilgrim 


Laundry, Brooklyn, New York, died recently. Mr. Kennedy is 
survived by his son. 


Charles Marqueen, 77, retired laundry operator of Staten 
Island, New York, died recently following a lengthy illness. Mr. 
Marqueen operated the establishment for 32 years until his re- 
tirement six years ago. He is survived by his wife, two sons and 
three daughters. 


Roy Purkett, 53, partner and manager of Purkett Manufactur- 
ing Company, Joplin, Missouri, died suddenly of a heart attack 
on November 3. He was manager of the Purkett Laundry Com- 
pany at the time Ed Purkett, founder and manager of Purkett 
Manufacturing Company, passed away in December 1952. He 
took over active management of the company at that time. 


John T. Toomey, 70, former executive secretary of the Chicago 
Laundry Owners Association, died recently after a short illness. 
Mr. Toomey was affiliated with the association for 33 years, re- 
tiring from the office of executive secretary in 1956, Surviving 
are his wife and two sons. 
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QUALITY 


LEADER 


NET PINS 
MARKING PINS 


BLANKET PINS 
SAFETY PINS 


STRAIGHT PINS 














®@ Coiled or Coil-less 


© Bross, Stainless, Bross Finish 
@ “Brass-Stainless” Combination 


@ Sizes — 11/,-inch to 51/,-inch 
© Sharp or Slenderized Ball Puint ~ 
@ Plain, Numbers, Letters, Special ‘ 


PIN CARRIERS — Brass or Canvas 


COLOR-CODED FLAG MARKERS 
PIN SET TRANSPORTS 


PIN STRAIGHTENERS | Tee 
Ask Your Jobber or W rite For Catalog 


KEYES DAVIS) , 110 14th Street 

















dumblette Cask 


37x30'GAS HEATED TUMBLER 





The Wise Ones 


INCREASE PROFITS WITH 
TUMBLETTE by COOK 


Ca 





Ke 


TUMBLETTE first choice of ex- 

perienced, successful, progressive 

laundry operators. 

TUMBLETTE simple to operate, 

easy Yo moin)oin. 

TUMBLETTE turns out more 

work, FASTER. 

TUMBLETTE available in baked- 

on enamel! (your choice of colors) 

or stoiniess steel sides ond top 

panels. 

TUMBLETTE made from quality- 

plus materials by latest engineer- 

ing and manufacturing techniques. 

Two year warranty on power 

transmission. 

WRITE FOR FREE BROCHURE 
and full information 


50 tb. dry weight capacity. 


COIN OPERATED 
MODELS AVAILABLE 
























on all Standard Models 
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4301 S. Fitzhugh Ave 


A 
Dallas 10, Texas 











EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the sturdy, arc-welded 


C/L Stainless 
Steel Cylinder 


al = 


——Ea—— Oe Ores 6 eT SV ewe Vea 














“INEXPERIENCED HELP EASILY TRAINED 
WITH BAR-KEY POSITIVE IDENTIFICATION SYSTEM.” 


‘)Barker Manufacturing Co. 


730 East Michigan Ave 
Battle Creek, Michigan 


- Phone WO 4-966! 








* One of 6 exclusive C/L features, each patented Convention Calendar 


or patent pending, and each guaranteed for 5 
years! At the critical spots where ordinary wash- 
ers customarily break down, C/L guarantees 5 
trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 


Laundry Machinery Co., Inc. 
305-317 Ten Eyck St. Brooklyn 6, N. Y. 
HYacinth 7-1616 


@ STEAM OR, GAS HEATED ® SMALL FLOOR SPACE 


“@ QUALITY FLATWORK FINISH ® REASONABLY PRICED 
60” TO 120" LENGTHS LOW OPERATING COSTS 


‘ 


‘ 
’ \ i) 
, ” 


Contact vour jobber or 


CHICAGO DRYER COMPANY 


2212 N. Pulaski Rd., Chicago 39, Il. 
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| Atlantic City, 








Texas Laundry and 
Drycleaning Association 
Will Rogers Memorial Coli- 
seum, Fort Worth, Texas, Jan- 

uary 15-17, 1959 


Minnesota Institute of 
Laundering and Cleaning 
Nicollet Hotel, Minneapolis, 
Minnesota, January 17-18, 

1959 


National Institute of Rug 
Cleaning 
Mark Hopkins Hotel, San 
Francisco, California, January 
17-20, 1959 


Canadian Research Institute of 
Launderers & Cleaners 
Hotel London, London, On- 
taric, Canada, January 25-26, 


1959 


South Carolina Association of 
Launderers and Cleaners 
Poinsett Hotel, Greenville, 
South Carolina, January 30-31, 

1959 


New Jersey Laundry & 
Cleaning Institute 


Essex House, Newark, New 


) Jersey, February 7, 1959 


Southwestern Linen Supply 
Association 
Eola Hotel, Natchez, Missis- 
sippi, March 2-4, 1959 


American Institute of 
Laundering 
New Jersey, 


March 3-4, 1959 


National Institute of 
Drycleaning 
Atlantic City, New Jersey, 


| March 5-8, 1959 


Massachusetts Laundry 
Owners Association 
Statler Hotel, Boston, Massa- 


| chusetts, April 3-4, 1959 


Diaper Service Institute 
of America 
Edgewater Beach Hotel, Chi- 


cago, Illinois, April 12-15, 


1959 


National Association of 
institutional Laundry 
Managers 
Mayo Ho/el, Tulsa, Oklahoma, 

April 23-. , 1959 


Connecticut Launderers & 
Cieaners Association, Inc. 
Hotel Statler, Hartford, Con- 

necticut, April 25-26, 1959 


Maryland, District of 
Columbia & Virginia Dry- 
cleaners Association 
Williamsburg, Virginia, May 

3-5, 1959 


Linen Supply Association of 
America 
Americana Hotel, Bal Harbor, 

Florida, May 11-14, 1959 


Idaho Launderers and 
Cleaners Association 
Rogerson Hotel, Twin Falls, 

Idaho, May 14-16, 1959 


California Laundry and Linen 
Supply Association 
Awahnee Hotel and Yosemite 
Lodge, Yosemite Valley, Cali- 

fornia, May 16-18, 1959 


Oregon State Laundry 


Owners’ Association 
Timberline Lodge, Oregon, 
May 21-23, 1959 


Ohio Laundryowners 
Association 
Beatley’s on the Lake, Indian 
Lakes, Russell's Point, Ohio, 

May 22-24, 1959 


Ulinois Laundry Association 
lowa Institute of Laundering 
Joint Annual Convention 
Edgewater Beach Hotel, Chi- 
cago, Illinois, May 28-29, 1959 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, 
insertion of same ad. Minimum charge $1.00 (new or repeat). 


consecutive 
Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the months. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net; not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., 


New York 17, N. Y. 








LAUNDRIES AND CLEANING PLANTS FOR SALE 


SITUATIONS WANTED 





Modern well-established laundry and drycleaning plant, located in east 
central West Virginia. The only laundry in a town of ten thousand 
population. Real opportunity for younger men interested in a business 
of their own. Terms reasonable. Elkins Laundry and Dry Cleaning, Inc., 
Elkins, West Virginia. 1782-2 








LINEN SUPPLY AND FAMILY PLANT NORTHERN NEW YORK. OWNER 
WISHES TO RETIRE. EXCELLENT OPPORTUNITY FOR AGGRESSIVE 
PARTY. FAST-GROWING AREA. ADDRESS; Box 1866, STARCHROOM 
LAUNDRY JOURNAL, -2 


Laundry a drycleaning plant in  ienteienn, Established qwenty-clx 
years. Building only two years old, in growing community in oil area, 
also nearly completed U. S. Air Base. Wish to retire. ADDRESS: Box 1884, 
STARCHROOM LAUNDRY JOURNAL. -2 





LAUNDRY-CLEANING PLANT. Established 50 years in progressive city 
in Iowa. Property in downtown area has drive-in facilities. Also produces 
over $13,000 annually in rental i independent of plant operation. 
Will sell property and busi , or b and equip t only, and 
arrange suitable lease. Wonderful opportunity for younger men inter- 
ested in insuring a good future by ownership of established and very 
profitable business. ADDRESS: Box 1886, ST. M LAUNDRY 
JOURNAL. 2 








MINT, the only licensed and bonded employment agency specializing 
in the placement of personnel in the LAUNDRY and DRYCLEANING in- 
dustry exclusively, IS now expanding its services nationally. At the 
head of this organization is Mr. A. Mintz, BS, MBA, who has been gen- 
eral manager, plant manager and chief industrial engineer with some 
of the largest plants in the East. THERE IS NO CHARGE TO EMPLOYERS 
for our If you need managers, superintendents, routemen, 
engineers or foremen, list your requirements withh MINT PERSONNEL 
SPECIALISTS, 111 West 42nd Street, New York 26, N. Y. LOngacre 
3-0820. 1946-5 
SALES AND ADVERTISING MANAGER—excellent execufive background 
in all phases of laundry and drycleaning merchandising. Interested in 
position with top-quality, sales-minded firm located in West or Middle 
West. ADDRESS: Box 1947, STARCHROOM LAUNDRY JOURNAL. -5 
Laundry and drycleaning manager desires position with future, capable 
of handling large volume, years of proven experience in all departments. 
Best references. ADDRESS: Box 1948, STARCHROOM LAUNDRY JOUR- 
NAL. 5 
Production manager or supervisor and training employees. Previous 
owner with 35 years experience in all phases of laundry, some dryclean- 
ing. Able to get quality work at reasonable cost. ADDRESS: Box 1950, 
STARCHROOM LAUNDRY JOURNAL. 5 


services. 





LAUNDRY-DRYCLEANING PLANTS, - cantral Pennsylvania. | Grossing over 
$200,000. Ten outlets, three routes. Equipment good, new Unipress shirt 
unit. With or without rea] estate. ADDRESS: Box 1904, STARCHROOM 
LAUNDRY JOURNAL. -2 


DRYCLEANING AND SHIRT LAUNDRY. DEPRESSION PROOF WASH- 
INGTON, D. C. Terms to responsible party. Priced less than value of 
equipment. Average week $1,100. Act now. A man and wife team can 
step right into a profitable business with very little cash. Mr. Peeler, 
6502 Queens Chapel Road, Hyattsville, Maryland. 1941-2 











BUSINESS OPPORTUNITIES 


PALMA DE MALLORCA, SPAIN: Odorless drycleaning and laundry plant 
FOR SALE or RENT ONLY. | started this plant five years ago when there 
were only three flights a week into Palma, Today there are over 150 
flights a day. Labor is cheap, and prices for cleaning are the same as in 
U. S. The climate is perfect—never freezes or gets too hot. Only two 
smal] competitors worth mentioning. City population without tourists 
100,000. Reason for selling, the plant does not make money for me unless 
I am there all the time for constant supervision, which is impossible. Yet 
they gross between $30,000 and $40,000 each year. I only want to sell or 
rent the plant to a reasonable person or company. I do not want offers 
to go there and baby-sit it for me. This is a GOLDEN OPPORTUNITY for 
the person who can qualify and use it. NELSON B. CRAMER, Owner, 
4425 E. Anaheim Street, Long Beach, California. 1913-11 











PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistica] Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely int t. 64 Bulleti $15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and M : ¢ ltants, Boston, Hartford and 
Washington. 201-27 

















CONSULTANTS 


Surveys of complete plants, of single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 








HELP WANTED 


MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry. Communicate 
with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 
N. J. 1672-7 
Sales manager for family laundry and drycleaning plant operating 26 
routes, Modern plant offering laundry, drycleaning, all specialties. Pro- 
duces good quality. Located Long Island. Generous starting salary. Ex- 
perience and background in laundry and drycleaning field desirable. 
Excellent, steady job in wonderful country surroundings for one who 
qualifies. Write Wesley Springhorn, Sr., Park St., Blue Point, N. Y. 1870-7 
SALESMAN FOR GREATER CHICAGO AREA—to commercial laundries, 
institutions, linen supply houses for national manufacturer of washroom 
supplies. At least two years laundry experience necessary—need not 
have been in sales. Must live in Chicago area. Salary plus bonus plus 
car plus expenses. Write, giving complete resume. ADDRESS: Box 1897, 
STARCHROOM LAUNDRY JOURNAL. 7 
SALES OPPORTUNITIES WITH ‘VYANDOTTE CHEMICALS. Wyandotte 
Chemicals Corporation, a leading manufacturer of laundry washroom 
supplies, has excellent opening for SALES-SERVICE REPRESENTATIVES. 
These positions ere located in a number of metropolitan areas throughout 
the country. (This may require relocating, depending upon your present 
location.) Interested applicants must be thoroughly acquainted with 
laundry washroom procedures and qualified to demonstrate washroom 
products. Personality, appearance, sales aggressiveness and practical ex- 
perience in laundry production are required. Salary with commission, 
plus car and expenses and an opportunity for advancement with a grow- 
ing organization, as well as outstanding hospitalization, insurance and 
retirement plans, highlight employment benefits. For confidential treat- 
ment of your complete resume, reply to: Laundry and Textile Depart- 
ment, J. B. Ford Division, Wyandotte Chemicals Corporation, Wyandotte, 
Michigan. 1894-7 
Help wanted—male. Washman for modern hotel laundry located in the 
Midwest. Paid vacation, hospital insurance, pleasant working conditions, 
good starting salary. ADDRESS: Box 1929, STARCHROOM mesures 
JOURNAL. 

LAUNDRY PRODUCTION MANAGER, unusual opportunity for the “aia 
man in the Middle West's largest drive-in laundry and cleaners. Quality 
work must be produced at a minimum cost, know percentages, train 
help, etc. In reply give full information about yourself to avoid further 
corresp , including experience, references, marital status, photo, 








institutiona). Al) phases includi thods, incentives, layouts, prod 

tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel: Eldorado 5-1555. 1612-25 
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phone number, etc. All replies confidential. Position open now, please 
state when available. Royal Laundry & Cleaners Inc., 3717 Broadway, 
Kansas City 11, Missouri. 1949-7 
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BUSINESS SERVICE 





Double-breasted suits made single. $9.95. Wholesale by mail or tailoring 
any kind. Talis, 11 Pleasant Street, Worcester, Mass. 1912-10 








MERCHANDISE FOR SALE 


LAUNDRY LISTS—s'/, x 9”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 
bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 33, Pa. 
1799-45 








SPECIAL OFFER, FINE QUALITY 24 x 36 NYLON LAUNDRY NETS, ONLY 
$13.50 DOZEN. SEND $1.25 FOR SAMPLE NET. L. §. SUPPLY COMPANY, 
211-57 18th AVENUE, BAYSIDE 60, N. Y. 1914-45 








SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
Cc. ©. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 








SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ““FRENCH- 
TEX” process. Jackets—$5, coats—$10. LaFRANCE DYE HOUSE, 7606 
Carnegie Ave., Cleveland 3, Ohio. ‘‘Members of the S.L.R.A."’ 1930-13 








REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 











POWER PLANT EQUIPMENT FOR SALE 


84” x 216” PATTERSON-KELLEY ASME and PENNSYLVANIA CODE 
WATER HEATER TANK WITH 2 HEATING ELEMENTS. Capable of fur- 
nishing 7500 gallons hot water per hour.,BREADY WASTE WATER HEAT 
RECLAIMER, having 6 sections of reclaimer units 6” in diameter by 18’ 
long. IN EXCELLENT MECHANICAL CONDITION, CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1734-36 











MACHINERY FOR SALE 


PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
l 


dry Machinery Co., G boro, N. C. 1269-4 


20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 




















Laundry Machinery Co., Greensboro, N. C. 1267-4 
UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley L dry Machinery 
Co., Greensboro, N. C. 1277-4 





30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 





AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 











WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT iN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 109” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 

9318-4 
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THE 
MARK 
RECORD 
SHEET 





is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 
laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand.......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AII shipments C.O.D. 


unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 
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MACHINERY FOR SALE (Cont'd) 





48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laurdry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 





15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUESSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 





40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 





MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 246”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
In Eyck St., Brooklyn 6, N. Y. 693-4 





60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 





48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 





24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 





AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU IL dry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 








HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU lL dry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 








PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU L dry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 








MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 





AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
wT: 647-4 





48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 





16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 
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Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 3513 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 





HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 


Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 





30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW eles- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 4753-4 





40” TROY and TOLHURST, direct motor-driven and belt-driven extrec- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 


Street, Brooklyn 6, N. Y. 4755-4 





2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 





PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—CSlLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 





PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 





American and Hoffman 140F drycleaning units, complete in every re- 
spect. New-machine condition, at considerable saving over new-equip- 
ment price. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 1538-4 





ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 





rebuilt in A-1 condition. TALLEY 


AMERICAN IRONER, 2-roll 100”, 
1804-4 


LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 





TROY IRONER, streamline rebuilt, TALLEY LAUNDRY 


Eight-roll 120” 
1805-4 


MACHINERY COMPANY, Greensboro, N. C. 


Five TROY 48” 
DRY MACHINERY COMPANY, Greensboro, N. C. 


open-top extractors at a bargain price. TALLEY LAUN- 
1806-4 


PROSPERITY and AJAX air-driven utility presses. 
MACHINERY COMPANY, Greensboro, N. C. 


TALLEY LAUNDRY 
1808-4 


42 x 64 AMERICAN 2-pocket, 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 


2-door stainless-steel washers—rebuilt. 
1809-4 


Six-roll 120” AMERICAN, PARAMOUNT, SMITH-DRUM rebuilt ironers. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1810-4 





42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 


cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
N. C. 1811-4 


AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND “‘V” BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 315 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 








AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE. IN NEW-MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 





PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1803-4 
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MACHINERY FOR SALE (Cont'd) 





AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 

1730-4 





PURKETT 72” HEATED CONDITIONING TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 
LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1731-4 





6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 





UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 
LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6, N. Y. 

1739-4 





$6 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 





HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


42 x 84 American Cascade Monel washer, two pockets, motor-driven, in 
excellent shape, thoroughly rebuilt, trade-ins accepted. Liberal terms. 
D'Angelo & Ash, Inc., 301 Beach 71st Street, Arverne 92, N. Y. 1931-4 





36 x 64 American Cascade washer, two pockets, motor-driven. A modern 
labor-saving machine at a fraction of new price. D’Angelo & Ash, Inc., 
301 Beach 71st Street, Arverne 92, N. Y. 1932-4 





48” Hercules open-top type extractor. Heavy sturdy machine and a 
splendid buy. Bargain. D'Angelo & Ash, Inc., 301 Beach 7Ist Street, 
Arverne 92, N. Y. 1933-4 





American six-roll ironer, in unusually good shape, an outstanding buy. 
We ship all over the country at our low prices. D'Angelo & Ash, Inc., 
301 Beach 7ist Street, Arverne 92, N. Y. 1934-4 





Prosperity presses, late PC models, wearing apparel and all combinations 
of shirt units, two-girl, three-girl, four-girl. Carefully rebuilt at amazing 
low prices, terms, and trade-ins accepted. D'Angelo & Ash, Inc., 301 
Beach 71st Street, Arverne 92, N. Y. 1935-4 





Prosperity automatic shirt-folding table. A fine labor-saving ifem at a 
fraction of new price. D'Angelo & Ash, Inc., 301 Beach 7ist Street, 
Arverne 92, N. Y. 1936-4 





COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY. Talley Laundry Machinery Co., Greensboro, 
N.C. 1281-4 





40” and 48” AMERICAN all stainless-steel] open-top extractors—perfect 
shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1802-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor; 
American 8- and 6-roll ironer; American Cascade 42 x 84; also 9-pocket 
stainless washer; Hoffman drycleaning and laundry washers; Pellerin- 
Milnor automatic washers; Hoffman and American 30, 48, and 60” ex- 
tractors for laundries and cleaners; Hoffman 140F and synthetic clerning 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, Butier, Sec-O-Manc 
synthetic units with Hoyt solvent saver; Prosperity 2-girl shirt unit, Ben- 
dix washers, Bock extractors, Huebsch tumblers for launderettes. 1722-4 








IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has Sec-O-Matic synthetic unit with solvent 
saver—Mercury—140F unit—60 lb. automatic unit—10 lb. Columbia unit. 

1723-4 





IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y, EV-9-6585, has available laundry and drycleaning equip- 
ment from several modern plants. Prices reasonable, with terms. Request 
availability list without obligation. 1724-4 





IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has large stock of new and rebuilt equipment, 
reasonable prices and terms, one-year guarantee. Individual machines 
or complete plants for laundry, synthetic or petroleum, also launderette. 
List the machines you have for sale with us. 1725-4 





ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M, CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 





One—Super two-roll return feed flatwork ironer. Used one year. Guar- 
anteed new condition, Paducah Laundry & Cleaners, Paducah, Kentucky. 
1907-4 





AMERICAN FORMATIC DUCK COAT UNIT COMPLETE. IN EXCELLENT 
CONDITION. Used about year and half. CUMMINGS-LANDAU, 305 Ten 


Eyck Street, Brooklyn 6, N. Y. 1909-4 





42 x 52” Monel two-pocket Super motor-driven washer in good condition, 
$990. 48” Hoftman extractor with timed brake, like new, $1,500. 40” 
Hoffman extractor with timed brake, excellent, $770. 30” Hoffman ex- 
tractor, like new, $690. All 220-60-3 . . . F. L. Schadt, 111 Helen Street, 
Syracuse, N. Y. 1928-4 
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Prosperity cabinet sleever, late model, very good shape. A real buy. 
D’Angelo & Ash, Inc., 301 Beach 71st Street Arverne 92, N. Y. 1937-4 


American return-type ironers, model #41210, 100-inch size. AC motor- 
driven. A fine machine for the small plant or drive-in. D'Angelo & Ash, 
Inc., 301 Beach 7ist Street, Arverne 92, N. Y. 1938-4 





A fine line of modern petroleum drycleaning equipment, washers, ex- 
tractors, tumblers, filters, etc. Get our prices before purchasing. D'Angelo 
& Ash, Inc., 301 Beach 7ist Street, Arverne 92, N. Y. 1939-4 


36 x 54 American Norwood Cascade washer. Late model. AC motor-drive. 
Outstanding value in this popular size washer. D'Angelo & Ash, Inc., 
301 Beach 71st Street, Arverne 92, N. Y. 1940-4 





One—40” American Humatic extractor; one—26” American curb extrac- 
tor; one—20 gallon Bishop starch cooker. Genesee Hospital, 224 Alex- 
ander St., Rochester, N. Y. 1942-4 


FOLLOWING EQUIPMENT BEING LIQUIDATED AT PULLMAN LAUN- 
DRY, WASHINGTON, D. C. ALL IN GOOD MECHANICAL AND OPER- 
ATING CONDITION, with 220 volt, 3 phase, electric motors. 7—42 x 84” 
TROY MONEL METAL two-compartment 2-door washers, $1,500 to 
$1,600 each. Two 110” TROY 6-roll STREAMLINED IRONERS $1,250 each. 
42 x 120” Ellis Dryer $600. ALBA single lane SHEET FOLDERS, 110” 
$400, 120” with STATIC eliminator $650. TO APPRECIATE VALUE, REC- 
OMMEND INSPECTION. CUMMINGS-LANDAU, 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 1943-4 
48 x 84” AMERICAN ROTAIRE CONDITIONING TUMBLER. IN VERY 
GOOD MECHANICAL CONDITION. CUMMINGS-LANDAU, 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 1944-4 


25 LB. COOK WASHER—50 LB. MILNOR WASHER—PICK INSTANTA- 
NEOUS HEATER— 2 HP. COMPRESSOR—PROSPERITY YOKE PRESSES— 
SIMPLEX TIME CLOCK—CANVAS BASKETS—18 INCH EXTRACTOR 
(TROY) —HANGING SCALE—NATIONAL MARKING MACHINE—KEY 
TAG ARMS—OTHER ITEMS TOO NUMEROUS TO MENTION. S. BIEL, 


25-27 WEST 23rd STREET, BAYONNE, NEW JERSEY. FEderal $-6161. 
1945-4 


30 HP. Fulton steam boiler with return system, used two weeks, cost 
$2,750, price $1,950; one—300 gallon Patterson-Kelley automatic water 
heater like new $400; two Perry tumblers 36 x 30 $100 each, 1—36 x 54 
Gross Silex washer, $400, one 42 x 64 Silex washer, $500, both in excel- 
lent condition. Three Prosperity model 3240 D. C. body shirt presses 
$350 each; two Prosperity model 821 P. O. yoke shirt presses, $150 each. 
Risley-Dorraine Co., 200 Decatur Avenue, Pleasantville, New Jersey. 
1951-4 
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Coin-Operated Lockers 


To the Editor: 

Do you have any information con- 
cerning coin drycleaning lockers and/ 
or laundry lockers, which apparently 
are being used in the subway stations 
in New York City. I would like very 
much to get in touch with the dis- 
tributor and/or manufacturer of such 
lockers. I would appreciate it very 
much if you can send me any informa- 
tion on this. 

G. RoLFE SCOFIELD, JR. 
Secretary, 

Crescent Puritan Laundry, Inc. 
Rochester, N. Y. 


Be happy to—Eprror 


Sad News of Dale 


To the Editor: 

I am enclosing a copy of Dale Crit- 
tenberger’s letter addressed to me, 
which is self-explanatory. 

This news came to me as a severe 
shock because I had no inkling of the 
seriousness of Dale’s illness . . . I was 
not prepared for this sad news. No 
doubt it will affect you in the same 
manner, 

Rawpu PetTiBone, Secretary 
Council of Laundry 
Association Executives 


Chicago, IIl. 
Mr. Ralph K. Pettibone, Secretary 


Council of Laundry 
Association Executives 
c/o Chicago Laundry 
Owners Association 

188 West Randolph Street 
Chicago, Illinois 

Dear Ralph: 

Following our talk last Friday, this 
is my formal notification to the Coun- 
cil that I am retiring as secretary- 
treasurer of Indianapolis Cleaners and 
Launderers Club at the end of this 
year. At Chicago last fall I told two 
or three of you that I was preparing 
for this retirement. My successor will 
be Mr. Harry T. Shaneberger and the 
Club will continue Council member- 
ship with Mr. Shaneberger as its rep- 
resentative. 

Within the last ten days I have be- 
come blind. Accordingly, Mr. Shane- 
berger will go to the meeting of the 
Council at Greenbrier next month in- 
stead of me. Mr. Shaneberger has 
been a personal friend of mine for 
many years, and is thoroughly compe- 
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tent to take over the work and do a 
bang-up job. You will find him to be 
well informed, easy to get along with, 
and thoroughly cooperative. I bespeak 
for him the same fine fellowship and 
association that you have all given to 
me during my years of membership. 
It is with keen regret that I sever 
my connection with the Council. I 
have never been associated with a 
group so basically sound, so consider- 
ate and so pleasant as the Council is 
and has been to me. I will, literally, 
not see any of you again because from 
now on I cannot see, but I hope to 
have the pleasure of dropping in on a 
Council meeting in future years when 
occasion permits. Each of you has my 
personal best wishes for your contin- 
ued welfare, success and happiness. 
Sincerely, 
(Signed) Date CrITTENBERGER 
Indianapolis Cleaners & 
Launderers Club 


We were saddened by the news as 


we are sure Dale’s many friends will 
be.-—EpiTor 


Exploring New Markets 
To the Editor: 

There seems to be a great deal of 
interest in things to be rented to the 
homes, institutions and schools. We 
are interested in renting mops. 

I have looked in your Guidebook, 
but I cannot find anything in refer- 
ence to this item. If you can give me 
the information of some firm that is 
making mops that could be bought for 
rental purpose, I would appreciate the 
information. 

J. S. MILBURN 
Dorn-Cloney Laundry Company 


Columbia, Mo. 
To the Editor: 


Enclosed is our check for $1 for 
which we would like two copies of 
your Washroom Guide, called “The 
Laundry Primer.” 





Let's Heer From You -.. 
We welcome your inauiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 

The Editor 
Starchroom Laundry Journal 


305 East 45th Street 
New York 17, N. Y. 














RE a, MRE 


In one of your issues of this spring 
or summer, you had an article about a 
firm in Montgomery, Alabama, that 
used treated cloths for sweeping pur- 
poses. They put these over a broom 
or a sweeper and cleaned the floors 
with them. Would you please send us 
the name of that firm? 

N. E. GALLAGHER 
Detroit Waste Works, Inc. 
Detroit, Mich. 


See story “Dust Control: What It Is 
and How It Works” in July 1958 issue 
of StarcHroom. Names of firms pro- 
viding cloths, mops and chemical solu- 


tions available on request—Eprror 


Laundry for India 


To the Editor: 

We intend to establish a power 
laundry and drycleaning. We shall be 
highly obliged if you could kindly in- 
form to the various companies dealing 
in machinery of the same, that we are 
interested in the import of their prod- 
ucts, and shall be highly obliged if 
they provide us with full details re- 
garding the said machinery. 

B. M. GaunEKER 
Mardol-Goa 
(Portuguese India) 


We are forwarding our annual Buy- 
ers’ Guide. Copies are available at $1 
each.—Eprror 


What About Shirt Rental? 
To the Editor: 


I would appreciate copies of any 
articles your magazine may have pub- 
lished recently regarding “shirt 
rental.” If reprints are readily avail- 
able, could you advise when the arti- 
cles may have appeared in your maga- 
zine and I could look them up in the 
back copies. 

Any other information or leads on 
this subject you may refer me to will 
be most helpful—names of plants of- 
fering this service to their customers, 
etc. 

Dovcrias A. Wricut 

City Laundry, Hamilton, Limited 
Dry Cleaners 

Hamilton, Ontario, Canada 


See Shirt Rental story in Srarcn- 
room, July 1958, pages 20-22. Banner 
Laundry of Detroit, Michigan, is re- 
portedly doing 600,000 rental shirts 
per year.-—EDITOR 
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THE MASTER MIND 


You can go a long way in beating inflationary costs by taking ad- 
vantage of the full automatic operation of the ELLIS Unloading 
Type Washer. 

Each washer has a “mind of its own," which is a single control 


station that governs a central supply system. All washing supplies 
are delivered direct to each unit, metered and timed to a scheduled 


formula. 
The entire washing cycle is completed automatically. No waste, no 
guesswork. You get a uniform wash, more loads per day, and with 


a minimum of man-hours. 





* This proven time-saving method will quickly improve your profits, oT aE 
and your production. Write for further information today. ELLIS 





a P equipment is built for both large and small plants. 


| Ac ELLs DRIER 


4 2444 NORTH CRAWFORD AVENUE 


Ci Saal ad CHICAGO KE ISE SS 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 
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rinse cold’ 











COLD RINSING 


Cowles Escolloid trims your fuel bill because hot 


iS EASY WITH water isn’t needed for rinsing! Use Escolloid dry on 


the ‘break, then combine it with soap in the suds. 
Bleach moderately—then RINSE COLD! You get 
the load out FAST, CLEAN, ECONOMICALLY... 
Get Escolloid in 100-lb. bags or 350-lb. drums. 


Let your Cowles Technical Man show you how 
to get dirt and sweat stains off collars and cuffs. 


It's easy and safe with Cowles ESCOLLOID. 


CHEMICAL COMPAN Y 





7016 Euclid Ave. Cleveland 3, Ohio 





